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Editorial Message 

We are delighted to announce the publication of our new journal, Gyanvistar - An Annual Student 

Interdisciplinary Research Journal. The Journal will be published in both Online and Print form. This 

journal provides a platform for research scholars to express their creativity, intelligence, and 

distinctive perspectives. We urge you to contribute any research writing you would like to share with 

your peers. 

Our purpose is to offer you a venue to pursue your research interests. We hope this journal 

encourages you to express yourself and connect with others who share your interests. We are 

dedicated to building a supportive and inclusive environment where all students feel welcome and 

encouraged to share their work. 

We look forward to reading and highlighting your submissions in future issues. Thank you for taking 

part in this exciting new venture. 

 

About the Journal 

Gyanvistar - An Annual Interdisciplinary Research Journal is a forum that exhibits research scholars’ 
intellectual work from diverse academic areas. This publication allows students to publish their 

original research papers, and essays thus contributing to the academic community while also gaining 

significant experience. The journal covers a wide range of issues, which includes humanities essays, 

social science inquiries, commerce and management investigations and interdisciplinary issues. 

The journal provides excellent chances for peer evaluation and feedback. In addition, the journal 

allows research scholars to improve their writing and research skills, learn from their colleagues, and 

have productive discussions about their ideas and discoveries. It can also inspire and motivate other 

students to do their own research and creative projects, promoting a culture of intellectual inquiry 

and scholarly brilliance. 

Overall, the Annual Interdisciplinary Research Journal is critical to research scholars’ academic and 

intellectual development, providing them with a platform to showcase their talents, engage in 

meaningful dialogue, and contribute to the advancement of knowledge across disciplines. 
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A STUDY ON PROBLEMS AND CHALLENGES FACED BY WORKING WOMEN IN SUNNI 

COMMUNITY WITH REFERENCE to MALAD WEST 
1Miss Shaikh Fiza Arif  and 2 Dr. Ceena Paul  

1M.A. Department of Economics, Shri M. D. Shah Mahila College of Arts and Commerce 
2 M.A. Research Guide, Professor, Shri M. D. Shah Mahila College of Arts and Commerce 

 

1.1: Introduction 

Sunni Islam is the biggest branch of Islam, accounting for 85-90% of the world's Muslims. Its name is 

derived from the term sunnah, which refers to Muhammad's tradition. Sunni Muslims are one of the 

two major streams of Islam (the other being Shi'a). The Qur'an provided financial independence to 

women thirteen centuries before European women did, with the difference that Islam's motivation for 

providing financial independence to women was solely humanitarian, as well as its sense of divine and 

social justice. The Sunni community treats both men and women equally. Sunnis are followers of 

Prophet Mohammad. Women valued males equally throughout Mohammad's time. His own wife, 

Khadija, is an excellent role model for Sunni women. Women's economic/financial standing in Islam is 

thus rather secure and stable.  

 

The preceding paragraph explicitly states that Islam does not forbid women from working. When we 

look at the percentage of Muslim women in India's working women population, we see that they 

account for less than 15% (2011 census). The focus of this paper is on working women in the Muslim 

Sunni community of Malad (West), and based on the responses of the participants to assess the financial 

autonomy of working women in the Sunni community, in addition, to discuss the obstacles and issues 

that they face in reconciling work and family life 

1.2: Objectives of the study 

To study the education qualification and demographical profile of working women. 

To learn about the level of income earned by the working women. 

To understand the investment pattern and the factors influencing the investment decision of working 

women. 

To study the support provided by the other members of the family in fulfilling household 

responsibilities. 

 

1.3 Research methodology 

The study is based on primary and secondary data. 

Data collection method: • primary data source: the primary data is collected by surveying with a structured 

questionnaire. • secondary data source: To gather secondary data research papers, articles, magazines, and 

research thesis is used. 

Research design: The research is descriptive and exploratory. 

Sampling: • Geographical area: Malad West Mumbai Maharashtra  • Sampling unit: The working women aged 18 and above  • Sample size: 50 • Sampling method: simple random sampling method  • Variables- Independent Variables- Age, education, profession, socio-economic status. • Dependent Variables- Challenges faced, coping mechanisms, support systems 
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1.4: Limitation of the study • Generalizability is limited due restricted nature of the study (only Sunni community), the 

restricted area of study (Malad West), and the Smaller size of the sample. • Potential bias due to the sensitive nature of the topic  • Limited time for research 

1.5: Significance of the study  • Contribute to a deeper understanding of the challenges faced by working women in the Sunni 

community  • Provide insights for policymakers, community leaders, and organizations to address these 

challenges 

 

2. Review Of Literature 

Many studies have discussed the issues and challenges faced by working money. The present review 

limits itself to particularly the status and issues confronted by the Muslim community. 

 

Auhlyan Ramphool (2021) study has shown that Muslim women enjoy more financial freedom than 

women in other religious communities in India. According to the study Muslim women in India have 

more control over their money and a greater say in the financial decision of their families in comparison 

to the women of other religions. Muslim women have economic freedom in their homes there are 

consulted in every small and big financial decision of the family. 

Singh Shivendra Pratap (2015) observed that Muslim women by large are engaged in the unorganized 

sector of the economy and their representation is overwhelmingly in the home base work like Sewing, 

embroidery, Zari work, chikan work, readymade garments, agarbatti and beedi rolling. Their work 

conditions are characterized by low income and poor work conditions. Further, it is noticed that Muslim 

women are unable to bargain for better work conditions because much of the work they do is 

subcontracted.  

 Grisna et al, (2012) put together their review concerning the ladies' business people of Indonesia. The 

review brings up that Islam completely upholds ladies' business ventures. Regardless of the many 

benefits, ladies face various shortcomings and deterrents when it comes to dealing with an innovative 

business. This study also identified significant factors and a very significant obstacle to the success of 

entrepreneurial women. For additional development and advancement of female business, the 

deterrents should be survived, it would need the help and coordinated effort, all things considered, 

including government, the scholarly world, industry, monetary foundations, and networks.  

 

The study by Hoque, Rahman, and Razia (2014) is an empirical one that is based on fieldwork and 

interviews with 350 Muslim women entrepreneurs in Bangladesh. It demonstrates that Islam fully 

supports women in business from the very beginning of Islam, such as the early life of Hazrat Mohammad 

(S.M.). The review distinguishes the huge obstructions to the advancement of ladies' business in 

Bangladesh and further perceives the variables, which need unique treatment of the fruitful business 

people to keep up with the current improvement stream of ladies' business in Bangladesh. 

 

Sanu,(2018) study demonstrates that Muslim ladies are among the instructively disfranchised, 

financially powerless, socially disengaged, and politically minimized in India. It is seen that ladies' 

education is the most minimal in the Muslim people group among all significant strict networks in India. 

In subsequent levels of educational attainment, these initial disadvantages become even more severe. 
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Ailing health, pre-college, and graduate and love. The female work cooperation rate is likewise observed 

to be extremely low in the Muslim people group when contrasted with the ladies having a place with two 

other minority networks in Indiabuddhist and Christan. The review, in this way, clearly uncovers that 

Muslim ladies in India experience the ill effects of hardship on pretty much every front. 

Dr Abdul Majid Mohammed Mustafa (2018) in this Islamic perspective sums up the rights such as the 

rights of inheritance, Meher, and the right to work and earn indoors by the revelation of the holy Quran 

of the almighty Allah and the traditional sunna of the almighty Allah Muhammad are instrumentally 

added with the ever valid advantages of empowering Muslim women in the strength and opportunities 

of life.  

According to author Naveed Ahmed Lone (2016), Islam decreed a right of which women were deprived 

both before and after Islam: the right of independent ownership. According to Islamic law, women's right 

to their money, real estate, or other properties is fully acknowledged. Whether she is single or married, 

she retains her full rights to buy, sell, mortgage, or lease any or all of her properties. It is now suggested 

in the law that a woman is a minus. The Muslim woman is an independent legal entity that retains her 

name and financial independence before and after marriage however there is no degree in Islam that 

four beats women from seeking employment whenever there is the necessity for it especially in a 

position that fits her nature example of these professions are nursing teaching and medicine. 

 

3. Primary Data Interpretation and Analysis 

A purposeful endeavor has been made to gather essential information through the examination 

instrument For example questionnaire. The reactions were gathered from Malad West to understand 

the problems and challenges faced by working ladies in the Sunni people group. 

 

3.1 Profile of working women's demographics and educational background The term "demographic 

profile" refers to the characteristics of the sample it represents. It incorporates home, age, training 

capabilities, business status, pay, and gender and is limited to working ladies. 

 

3.1.1 Residence: The all-out number of respondents taken was 50 who live in the Malad West area. 

These respondents have permanent residence in Malad. 

3.1.2  Age  

 

 

 

 

 

 

 

 

 

There were four pre-planned age categories: 18-25, 26-35, 36-45, and 45 and over. Out of 50 

responses, 30 were from teens aged 18 to 25, 14 were from youth aged 26 to 35, and 4 were from 

adults aged 36 to 45. Two respondents’ years of age or older. 

3.1.3 Educational qualifications 

Women age 

category 

Response 

18-25 30 

26-35 14 

36-45 4 

45& above 2 

Total 50 
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Of the 50 responses, 8 completed SSC and 12 completed HSC. 27 respondents finished graduation, while 

3 responded to others, indicating that they are not educated or have done more than graduation. 

3.1.2 Marital status 

 

  

 

 

 

 

Of the 50 respondents, 13 are single, 15 are married, one is divorced, and two are widowed. 

3.2 Income Profile 

3.2.1 age of commencement of work  

 

 

 

 

 

Out of 50 respondents, 12 respondents started working before they reached the age of 20, whereas the 

vast majority of respondents began working after they reached the age of 20, and just one respondent 

started working after they reached the age of 30. 

3.2.2 Experience 

Experience Response 

2 30 

5 16 

10 3 

15 1 

Total 50 

Education 

qualifications 

Response 

SSC 8 

HSC 12 

Graduation 27 

Others 3 

Total 50 

Marital status Response 

Single 32 

Married 15 

Divorce 15 

Window 1 

Total 50 

Working age Response 

10-20 12 

21-30 37 

31-40 1 

40 & above 0 

Total 50 
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Out of 50 responders, 30 had minimal experience (2 years), and 16 had been working for a long time, 

namely 5 years.  Only four responders had more than ten years of experience, with three of them having 

worked for a long period (10 years) and the remaining one having 15 years of experience. 

 

3.2.3 Sector of Operation 

Sectors Response 

Organized 38 

Unorganized 12 

Total 50 

 

Of the 50 respondents, 38 are from the organized sector, and 12 are from the unorganized sector. 

3.2.4 Level of Income  

Income Response 

Less than 5000 10 

5000-20000 31 

40000-70000 7 

80000 & above 2 

Total 50 

 

Out of 50 responses, 10 women make less than Rs5,000, 31 earn between Rs 5,000 and Rs 20,000, 

7 earn between Rs 40,000 and Rs70,000, and 2 earn Rs 80,000 or more. 

 

3.2.5 Percentage of Income Saved 

 

 

 

 

 

 

 

 

Saving culture appears to be poor among the respondents as 90 % of the respondents save less than 

20%. 

3.3 Investment decision 

 

 

Saving Response 

0-10% 24 

11-20% 20 

21-30% 4 

31-40% 2 

Total 50 
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3.3.1 Permission Needed for Investment Decisions 

 

 

 

 

 

The response indicates that women respondents are empowered to decide on their investment as 72% 

of respondents have confirmed that they don’t seek permission to invest  
3.3.2 Advice Sought on Your Investment Decision 

Investment advice Response 

Husband 12 

Family 30 

Friends 4 

Broker 3 

Self 1 

 50 

According to the responses, 84% of women seek advice on where to invest from their husbands and 

family members rather than specialists.  

 

3.3.3 Factors influencing investment decision 

Factors Response 

Liquidity 3 

Return 11 

Safety 34 

Tax saving 2 

Total 50 

 

The survey found that 68% of women base their investing decisions on safety, aligning with the old 

school of thought. 

3.4  Investment Pattern 

 

 

 

 

Investment 

decision 

Response 

Yes 36 

No 14 

Total 50 
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3.4.1 Investment Objectives 

Objectives Response 

Long-term growth 27 

Short-term growth 7 

Growth and income 16 

Total 50 

Their trust in the old school of thought is mirrored in their investment objectives since the majority of 

them seek long-term gain. According to the report, 54% of women's financial objectives are for long-

term gain. 

3.4.2 Type of investment 

Money investment Response 

Mutual fund 18 

Gold 25 

Share market 4 

Saving account 3 

Total 50 

Women's conviction in the old school of thinking is mirrored in their investment choices, with the 

majority investing in gold. Only 8 percent of women have invested in the stock market. 

3.4.3 Sector of Investment  

Sectors Response 

Private 18 

Government 30 

Public 2 

Foreign 0 

Total 50 

Women's belief in the old school of thought is reflected in their investing decisions, with 60 percent 

believing in government products. 

3.4.4 Period Of Investment 

Period Response 

0-1 year 28 

2-5 year 16 

More than 5 year 6 

Total 50 

Women are more likely to invest in short-term financial items, with 56 percent of them doing so. 

3.5 Sharing of Household Responsibility  

3.5.1 Support from The Family Members To Do Household Chores  
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Understanding Response 

Yes 37 

No 13 

Total 50 

Women appear to receive help from family members when performing family activities, as 72 percent 

of respondents reported receiving such support.  

3.5.2 Type Of Support Received From The Family Members  

Support Response 

Share responsibility of 

child 

15 

Help in household 

chores 

24 

Others 11 

Total 50 

 

 

As previously stated, women receive support from other women in carrying out their domestic 

obligations. The most common type of aid is in carrying out household responsibilities, with 48% of 

women admitting that they receive assistance from family members to do so, followed by support in 

raising children, with 30% receiving such assistance. 

3.6 Problems and Challenges Faced by Working Women 

3.6.1 Problems Faced By Working Women In The Workplace 

Problems and       challenges Response 

Mental pressure 24 

Gender discrimination 14 

Sexual harassment 12 

Total 50 

 

Sunni working women suffer a lot of strain in their places of employment. The primary problem they 

encounter when performing their work description is psychological strain, as demonstrated by the fact 

that 50% of women express being mentally pressured to do their job well. In addition, women are 

subjected to gender discrimination and sexual harassment, as indicated by their responses. Half of all 

women experience sexual harassment and gender discrimination.  

  

4 Conclusion and Recommendation  

Sunni community, which adheres to the Qur'an, gives financial independence to women while treating 

men and women equally. As a result, women's economic and financial positions in Islam are generally 

safe and solid. The report also finds that SUNNI women have the freedom to work and make investment 

decisions. However, their family members have a significant effect on their financial decisions. The 
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study also points out that saving culture is poor among the women as they save only 20% of their 

income Their investment reveals that they adhere to the traditional school of thought since they base 

their decisions on the safety of financial assets. Their investments are mostly in gold and government 

financial assets with long-term maturities. Only 8% of women have invested in the stock market. A 

piece of positive news that the study throws out is that the majority of women are working in the 

organized sector which is against the general trend wherein we can find more women working in the 

unorganized sector. The study also points out that Sunni working women do receive support from their 

family members when performing family responsibilities and the support is more in carrying out their 

domestic obligations. As experienced by other working women Sunni working women also suffer from 

a lot of strain in their places of employment. The primary problem they encounter when performing 

their work description is psychological strain, as demonstrated by the fact that 50% of women express 

being mentally pressured to do their job well. In addition, women are subjected to gender 

discrimination and sexual harassment, as indicated by their responses 

According to the study, women have a poor saving culture and adhere to the traditional school of 

thought when making financial decisions. To encourage women's saving habits and raise knowledge 

of financial products available in the market, the RBI should launch more awareness campaigns 

regarding the concept of saving and various financial products. The report also reveals that women 

are hesitant to invest in the stock market. To counter this anxiety, various stock exchanges should 

increase understanding of stocks among women, particularly working women. 

The research also mentions sexual harassment and gender discrimination in the workplace. To combat 

this concern, women should be informed of the presence of the Internal Complaints Committee (ICC). 

Today, ICC is a mandated committee that every employer is obligated to form inside their firm. If the 

company has branch offices, it must establish an ICC in each location to resolve sexual harassment 

concerns. 

According to one study, Sunni working women experience emotional stress while carrying out their job 

responsibilities. This symptom can be quite problematic in the future since it might lead to episodes of 

depression. The government should prioritize the mental health of working women and improve the 

counseling section at government hospitals. Today, just as ICC is required in the job, so should 

counseling appointments be made mandatory. 

One of the challenges that women confront is raising children. The government should encourage a 

creche culture in the workplace to relieve women of the burden of caring for their children. 
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2.  �@�े @ा% AI /ै䠂)े )े� >K? +्䵔 +-्䵔�ा�े䜂 $%ा =े-@ा�� 0K्䵎K- �/& �ा @Aा1ा -;0ा AI। 

/o0�ा;I) .ा1$:1ा�)I-$� �=� @/ा��� ्े䵌्䵔 �े ्䵇#I }9्䵔0ा? 
       @�)$ �ा; /े䜂 /J}9;/ }9्䵔0ाे䜂 )े @/ा� �े �=�=? ्े䵌्䵔ाे䜂 /े䜂 y-� /&�ा�। �=�=? �;ा�े䜂 �े �=�ा@ /े䜂 .I �)�ा 
0K�&ा) 1Aा। /&ल㉍;I �े @J�ा)ाे䜂 �े A1/ /े䜂 }9्䵔0ाे䜂 �I @�_0ा -?� %I। @J�ा) �I /ा? �K -?� @o/ा) /&0ा �ा$ा 
%ा । �@�े -ा& @J�ा) �I /J_0 -े�/ �ा 9%ा) �ा$ा %ा। 1ा��I0 +91=ा1 �I /�A ;ा�े䜂 �K �? �I-�? �I �+ा-?0ाे䜂 &K 
%I �I@े /ल㉍�े- /�p/े �Aा?, �/&।¹ 
>ाA $J�य ) 

��J$-/> �I /Lm0J �े -ा&, y�)JoI) )े �J& �K �)�& �I �K� /े䜂 ;�ा /&0ा �1 1ाजᱍ0 �े /ा/;ाे䜂 �K @�.ा;)े �े -;� 

+)I /ा� �K �K= /&0ा। $J�ाय) �� $J}�ि㼂� (�J;ा/) )L�1ा)I %I �1 @J�ा) �े A1/ +1 �)0�्䵔# �1)े �े -;� � I 
%I �@)े �) @.I ;K�ाे䜂 �े ��;ा, ्䵚-$>K? ;े)े �ा =@1 -;0ा, ��mAाे䜂 )े �@े $I$ /े䜂 +/ा�)$ ��0ा %ा। )$I�$), 

y�)JoI) �ा >ा@) ;K�-्䵚0 AK �0ा �1 1��0ा @J�ा)ा �े �m%ा) �ा /ा�य ्䵚>9$ y�। ��J$-/> �I +m)I >ाA 
$J�य ) -=I /Am=ा�ा�्䵌I /�A;ा %I। 1ा�)I-$ /े䜂 +)े ्䵚.ा= �K -)ा0े 1�)े �े -;� �@)े 1��0ा �I Am0ा �ा ?्䵐m्䵔 

��0ा। m$ /े䜂 =A +)े ्䵚0ा@ाे䜂 /े䜂 �=,; y�।² 
1��0ा @J�ा)  
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o@1ा q�ा�$ 1��0ा �ा AI  ��@)े �oI +1 -I )े �े -ा& @ा1I @्䵈ा �K +)े Aा%ाे䜂 /े䜂 �े�m्䵖$ �1 -;0ा । -y$ @े z�?=ा&I 
$J�ी /K1 �� 9्䵔I �K @J�ा) �े +& +1 )AK &े� @�$े %े । 1��0ा �ा +&ाय m0ा�)ा, �J;े &1-ा1 /े䜂 -I )ा,  K=े �I 
@=ा1I �1)ा /I1ाे䜂 �K ्䴵ा )AK ;�ा। m$ /े䜂 /I1ाे䜂 )े 1��0ा �K +&9% �1 /&0ा। 
1��0ा AI �े=; �@I /J@;/ा) 9्䵔I %I �K /&ल㉍;I �I �oI +1 -I I। 0्䵕�+ �@)े �े=; @ा?े $I) =?य 1ाजᱍ0 ��0ा, �,1 
.I �)9@m&ेA =A �� m0m$ @,; $%ा @ा?ा1# >ा-@�ा %I। =A =I1, �/य , 0K_0 @I�)� $%ा @े)ा)ा0� %I । 
1ा�)I-$� �J �्䵅ाे䜂 $%ा �K �)I-$ /े䜂 =A &्䵌 %I। �@)े .ा1$ /े䜂 $J�ी @�)$ �I ्䵚-$�ा �I +J)� 9%ा+)ा �I, $ा� �I 
>]]$ /े䜂 =L-p �I �1 �@े �)1��J > -)ा)े �ा ्䵚0m) ��0ा। =ा9$= /े䜂 =A /&ल㉍;I �I +A;I $J�य  @J�ा) %I ��@)े /I1ाे䜂 
�1 /ा-;�ाे䜂 �K +)I �्䴺ा /ा))े +1 -ाo0 ��0ा । �J $J-JoI) /I1ाे䜂 /े䜂 /J_0 /I1 %ा �1 ��J$-/> +)े @/ा) 

/I1ाे䜂 �े @o/J� �oI +1 -I )े /े䜂 +$ा %ा । �@ .ा?-$ 1��0ा @े +A;े �1 -ा& �े ��J$-/> =�> �े @.I @&90 

�]]$m= �1 �91्䵔 �I q-? @े �@@े �AK -?� o-य; %े। �@-;� ��J$-/> �े =�> /े䜂 1��0ा ्䵚%/ $%ा mm$/ 

@J�ा) %I ��@)े �े=; +)I 0K_0$ा �1 �91्䵔-- @े /&ल㉍;I @�)$ �I 1ा�)I-$ +1 -?�ा1 1�ा। $m�ा;I) 

�-$Aा@�ा1 -/)Aा�JoI) -@1ा� -;�$ा AI  �� =A /Aा)M >ा-@�ा, -J-p/ा), �/ा)&ा1, �&ा1, ->्䵌ा �I +K?�, m0ा0 

�1)े =ा;I, ्䵚�ा+ा;� $%ा 0Jp-्䵚0 %I ।... �@/े䜂 =े @.I ्䵚>�@)I0 �J1# %े �K �� 1ा�ा /े䜂 AK)े �ा�A�। +1m$J m$ 

/े䜂, -=े @�$ा+ �े @ा% =A �@�े �91्䵔 �े �=?0 /े䜂 -;�$ा AI, "0े @- ्े䵦� �J# �@�े ��@ �ा/ �े %े ? "³ 

@ा/ाm0$0ा 0A �=�ा@ �;ा �$ा AI  �� 1��0ा �ा +$) �@-;� y� �� =A 9्䵔I %I, ]0ाे䜂 �� $J�य  /I1 9्䵔I �े >ा@) 

/े䜂 1A)ा +@m& )AK �1$े %े। ��m$J �@�े +$) �ा /J_0 �ा1# $J�ी @I�)� /I1ाे䜂 �I -;=$I /Am=ा�ा�्䵌ा .I %ा। =े 

@J�ा) �K +)े Aा%ाे䜂 �I � +J$;I -)ा�1 1ाजᱍ0 �I >]]$ +1 +)ा ��ा-?�ा1 �ा0/ 1�)ा �ाA$े %े ��m$J 1��0ा 
)े ्䵚ा1o. @े AI �@�े �=yp )I-$ �ा )J@1# ��0ा। �@)े @o+K#य >]]$ �K +)े Aा%ाे䜂 /े䜂 �े�m्䵖$ �1�े +)े �K 
@=य>]]$/ा) -)ा)े �ा ्䵚0m) ��0ा। �@�ा 9्䵔I AK)ा $K �@�े @ा/-0� m$ �ा �े=; �L1# �ा1# AI %ा। 
/-;�ा-�- �Aा?  
/-;�ा-�-�Aा?  /&ल㉍;I @�)$ +1 >ा@) �1)े =ा;े ��;�I =�> �े @-@े >]]$>ा;I >ा@� @J�ा) ;ा�oI) 

��;�I �I +A;I �1 /J_0 +m)I %K । =A ;ा�oI) �े +K=य=$ी �1 /ा/ा @J�ा) �;ा;JoI) ��;�I �I -े�I %K, �K 
��;�I =�> �े @�9%ा+� %े। /-;�ा-�-�Aा? �K @J्䵖ा1 �ी -े�I AK1े �ा -ह㥁, �/�) ?ा| =K औ1 �@�ी /ा? )े +)े 

&ा/ा& ;ा�oI) �े �+1 �)0m्䵔# 1�)े �ा ्䵚0ा@ ��0ा, ��@@े ;ा�oI) �ा  1े;K �I=) o�/0 AK �0ा ?ा। 
ि;ा;J्䵌I1 �I Am0ा �1)े �े -ा& ;ा�oI) )े  �@े �;+K=य� -m&I -)ा �1 �)�ा m$ �1ा /&0ा।t 
/J�; �ा;  

/J�; �ा; /े䜂 @�)$ �ा; �I +े्䵌ा }9्䵔0ाे䜂 �I =9%ा +े्䵌ा�L $ -?� @m$J-;$ %I। -ा-1 )े $I/K1 �1 ���े� �ा� 
�I +1o+1ा�े䜂 �ा )J@1# ��0ा �1 +)I }9्䵔0ाे䜂 �K 1ा�)I-$ /े䜂 @�्䵅0 z+ @े .ा� ;े)े �े -;� ्䵚Km@ा�A$ ��0ा। 
+1m$J -ा-1 )े @�्䵚.J$ा �ा -?�ा1 �mAे䜂  )AK /&0ा । ��@ @/0 -ा-1 �े �+$ा �/1 &K� -/�ाय �I /Lm0J y� (psxs) 

�@�K �� pp =?य �I %I। +)I &ा&I �A@ा) &L;$ -े�/ �े �)&े> @े -ा-1 )े ्䵚>ा@) �ा �ा0य �;ा0ा �1 +)I 
}9%-$ @Jo �I। -ा-1 �I /ा� $� �)�ा1 �ा)/ @&I= 0Jpाे䜂 /े䜂 -ा-1 �े @ा% 1AI। -ा-1 �K +m)I /AI/ -े�/ )े +)े +-$ 

�I �/ )ा�0ाे䜂 /े䜂 @&ा �@�ा @ा% /&0ा। +)I 0K_0$ा �े �ा1# 1ाजᱍ0 /े䜂 �@�K -?� @o/ा) ्䵚ाo$ %ा �1 -ा-1 �े 
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-�; /े䜂 /&ल㉍;I �े $_$ �े @/I+ -I $I %I। -ा-1 �K /Lm0J �े q½ =?य -ा& $� =A 1ा�)I-$ /े䜂 .ा� ;े$I %I। -ा-1 �I 
p@1I +m)I -I=I /J-ा91�ा 0K@J,�� �-I;े �I %I 0K@K,�ा� �-I;े �े ;K�ाे䜂 �1 -ा-1 �े -I� �)@े @/�L$ा �1ा)े 

/े䜂 0K�&ा) /&0ा। ��@�े �ा1# &ा-1 �ा -?�ा1 ,�ा�)9$ा) +1 -)ा 1A @�ा ।u 
�ा)�ा&ा -े�/ 

    y/ा0K? �े >ा@)�ा; /े䜂 �ा)�ा&ा -े�/ )े �K -ा-1 �I -=I -A) %I &1-ा1 /े䜂 /Am=+K#य 9%ा) ्䵚ाo$ ��0ा। /AI- 

-े�/ �I /Lm0J �े -ा& �@े '+ा&>ाA -े�/' �I �+ा-? @े �=.K�?$ ��0ा �0ा। �@)े y/ा0K? �1 �@�े .ा�0ाे䜂 �े -I� 

@/�L$ा �1ा)े �ा ्䵚0ा@ ��0ा, +1m$J =A @,; 1AI।v 
A1ा/ -े�/ 

     y/ा0K? �े ��े1े .ा� @J�ा) -/�ाय �I +m)I A1ा/ -े�/ ्䵚>ा@�I0 0K_0$ा �े -;0े ्䵚-@p %I । �@े '-;I �)0ा/$' 

�I �+ा-? -/;I %I। ptsx �o /े䜂 �- y/ा0K? �ा-J; @े -;- +1 �्䵅/# �1)े �े -;0े 1=ा)ा y� $- �@)े A1ा/ -े�/ 

@े @Aा0$ा /ा��I �K �@े $J1m$ &I ��। ptuu /े䜂 A1ा/ -े�/ )े �ा-J; �I 1ा�)I-$ /े䜂 -=I y-� /&�;ा� +1m$J =A �ा-J; 

+1 -?�ा1 ) �1 @�I। �@)े -&�>ा �े ्䵚>ा@) �K @o.ा;ा । =A /Am=ा�ा�्䵌I /�A;ा %I। -.�ा$ =�य �े ;K� 

�1 1ा��I0 +91=ा1 �े @&90 �@@े .0.I$ 1A$े %े �1 �@�ा �&1 �1$े %े।w 
;ा! /;�ा  
�J)ा1 �े ,�ा) �=)य1 $ा��ा @ा1���ा)I �I +m)I ;ा! /;�ा m0m$ @Jm&1 �1 ्䵚�1 -J-p �I /�A;ा %I। �@�I 
�&ा1$ा @े @I�)� -?�ा1I �1 -.�ा$ =�य �े ;K� �@�ा @/%य) �1$े %े । m$ /े䜂 $ा� �ाे䜂 �K /Lm0J �े -ा& 1ाA )े 

�@@े �==ाA �1 -;0ा �1 �J)ा1 +1 -?�ा1 �1 -;0ा ।x 
/Aा�J�� -े�/  

�-1 �े @/0 /े䜂 �@�I @L$े;I /ा�  /Aा�J�ा� -े�/ �ा )ा/ �ल㉍;े�)I0 AI  =A �� /Am=ा�ा�्䵌I /�A;ा %I। �@�ा 
-े�ा -/�ाय /KAo/& A�I/ �ा-J; �ा �=)य1 �)0J]$ ��0ा �0ा (pttu) /Aा�J�� -े�/ )े �ा-J; �े ्䵚>ा@� �K ्䵚.ा�=$ 

��0ा ।y 
/Aा/ )�ा  
 �-1 �K ्䵚/J� &ा� /Aा/ )�ा .I �� ्䵚.ा=>ा;I /�A;ा %I। �@�े AI �ा1# -I1/ �ा� �ा �K �-1 �ा @�1्䵌� 

%ा, +$) y� (ptuo )।=A �-1 �K ्䵚.ा�=$ �1)े /े䜂 @,; AK @�ा। &K =?ाे $� �-1 /A; �I }9्䵔0ाे䜂 �े ्䵚.ा= 

/े䜂 1Aा, ��@�ा )े$Lm= /Aा/ ��ा �1 1AI %I। @)M puuq /े䜂 �-1 )े �) }9्䵔0ाे䜂 �े ्䵚.ा= @े +)े �K /J]$ �1 -;0ा 
�- �� /Aा/ ��ा �े +J्䵔 ?/ �ा� �K =�I1 �I Am0ा �े +1ा? +1 /Lm0J &o! /&0ा �0ा। �J � @/0 �े -ा& +J्䵔>K� 

/े䜂 /Aा/ ��ा �I /Lm0 AK �0I ।¹⁰ 
-1m)Kmm)@ा -े�/ 
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�-1 �I �� ��े1I -A) =9$Jmm)@ा -े�/ %I।��@�ा �==ाA -&�>ा? �े _=ा�ा A@) @े y� %ा। �ा-J; �े �=)य1 
-/�ाय /JAo/& Aा��/ �े �=्䵖KA �1)े �े -ा& �-1 )े �@े �ा-J; �ा �=)य1 �)0J]$ ��0ा (ptwp)।  
�-1 �े >ा@)�ा; /े䜂 �@�I /ा? /910/ /�ा)I �1 �@�I +m)I @;I/ा -े�/ 1ा�)I-$ /े䜂 -?� y-� ;े$I %K। 
ptxx �o /े䜂 @;I/ �े �=्䵖KA �1)े +1 /910/ /�ा)I )े p+)ा ्䵚.ा= �+$ा +J्䵔 +1 !ा;�1 @/�L$ा �1ा0ा। puop 
�o /े䜂 p@1I -ा1 �- @;I/ )े �=्䵖KA ��0ा $- @;I/ा -े�/ �1 �J;-&) -े�/ )े @;I/ �K �-1 @े ्䵌/ा&ा) 

/&;ा0ा।¹¹ 

1ा)I o�ाय=$I  
1ा)I o�ाय=$I .ा1$ �I �� ्䵚-@p =I1ा��)ा %K, ��@)े /o0्䵚&े> /े䜂 >ा@) ��0ा। /Aा1ा)I o�ाय=$I �ाल;ि㼂�1 �े 1ा�ा 
�I}$ि㼂ल@ि㼂A ��&े; �I ��/ा्䵔 @�$ा) %K। 1ा�ा @�्䵇ा/ >ाA �े +J्䵔 &;+$ >ाA @े �)�ा �==ाA y� %ा। o.ाय_0=> �==ाA 
�े s =?य -ा& AI 1ा�ा &;+$>ाA �ा �)?) AK �0ा। �@ @/0 o�ाय=$I �ा +J्䵔 )ा1ा0# r =?य �ा AI %ा $� 1ा)I )े 

9=0� AI �?/�!;ा �ा >ा@) @�.ा; -;0ा। -)K। �ाे䜂! �I /Aा1ा)I o�ाय=$I )े ptus /े䜂 /J�; @�ा� �-1 �े @े)ा+-$ 

�@फ⬼ �ा) @े ;=�1 +)I �ा) ��=ा)े @े +A;े +�्䵖A =?ाो䬂 $� >ा@) ��0ा %ा।¹² 

 �ा�& -I-I  
�ा�& -I-I , ��mAे䜂  �ा�& �ा$K) 0ा �ा�& @J�ा)ा �े )ा/ @े .I �ा)ा �ा$ा AI, �� .ा1$I0 /J}9;/ /�A;ा 0Kpा %I। �mAाे䜂 )े 

-I�ा+J1 (ptxu-ptxx) �1 A/&)�1 (ptwo-ptxo) �I @�1्䵌� �े z+ /े䜂 �ा/ ��0ा %ा।�ा�& -I-I �K @-@े जᱍ0ा&ा 
@�ा� �-1 �I /J�; @े)ा @े A/&)�1 �I 1्䵌ा �े -;� �ा)ा �ा$ा AI। �K �� .I �)$ा �े -;� �-$Aा@ �े $L1 
+1 &.J$ +1I�0 &े$ा AI।¹³ 

�Aा��I1 �े �oI +1 -I )े �े �� =?य �े -ा& �@�े +J्䵔 �J@1K )े -/�ाय �I� �K�ा �े ��@ा)े +1 �=्䵖KA �1 /&0ा। 
�Aा?�I1 )े �=->? /I1ाे䜂 @े /�्䵔#ा �I �1 �)#य0 -;0ा �� -/�ाय �K $J1m$ /Lm0J &o! /&0ा �ा0, ��@�ा �=1K? �ा)े 

�Aा? ;K&I )े ��0ा।  I� �@I @/0 @;I/ा -े�/ )े �Aा?�I1 �K +&े �े m&1 @े 0A �A�1 -J;=ा0ा �� @�ा� $J1m$ 

�)ा)�ा)े /े䜂 � �ा0े䜂, )AK $K }9्䵔0ाे䜂 9=0� �)�े +ा@ �0े䜂�I। �Aा?�I1 �K �==> AK�1 �)ा)�ा)े /े䜂 �ा)ा +=ा �1 
}9्䵔0ाे䜂 �े �A)े +1 -/्䵔 �I� �K�ा �K ्䵌/ा �1)ा +=ा। }9्䵔0ाे䜂 �े @/�ा)े +1 �Aा?�I1 )े �J@1K �K +)े +ा@ �)े 

/&0ा। 
)K1�Aा? 
�Aा?�I1 �े >ा@)�ा; /े䜂 )K1�Aा? @ा/ा��� �1 1ा�)I-$� ्े䵌्䵔 /े䜂 m0m$ ्䵚.ा=>ा;I 1AI । �@)े ्䵚>ा@) �ा �ा0य 
�;ा)े �े -;0े +)ा �� &; -)ा0ा। �@)े ) �े=; ्䵚>ा@�)� �ा0य /े䜂 -}ल㉍� @I�)� ्े䵌्䵔 /े䜂 .I ्䵓$ु �J > ;$ा 
्䵚&}>ि㼂$ �I �- �@)े +)े +-$ �Aा?�I1 �K /Aा=$ �ा� �े ���J; @े �J= =ा0ा ।" )K1�Aा? )े @ा/ा��� ्े䵌्䵔 /े䜂 .I 
�ल㉍;े�)I0 �ा0य ��0ा। �@)े �)?य) /J@;/ा)ाे䜂 �K @1�ा1 �I �1 @े )J&ा) /&0ा ��@@े =े +)I +J-्䵔0ाे䜂 �ा �==ाA 

�1 @�े䜂 । �@)े )0े-)0े �!�ा�)ाे䜂 �े =9्䵔ाे䜂 �ा �+0K� ��0ा �1 )0े ,I >) �;ा0े ।" �Aा?�I1 �I /Lm0J �े -ा& >ाA�Aा? 
�े �oI +1 -I )े �े -ा& �@)े 1ा�)I-$ @े @m0ा@ ;े -;0ा ।¹t 
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/J/$ा� /A; 

>ाA�Aा? �े >ा@) �ा; /े䜂 /J/$ा� /A; )े 1ा�)I-$ /े䜂 +)ा ्䵚.ा= -)ा0े 1�ा ।" �@)े �J�1ा$ �े �=)य1 @I, �ा� �K 
>ाA�Aा? �े ्䵅K? @े -�ा -;0ा ।" /)J�I �े )J@ा1 /J/$ा�/A; )े +J$य�ा-;0ाे䜂 �े �=yp @I�)� -.0ा) �े -;0े 

>ाA�Aा? �K ्े䵚91$ ��0ा।¹u 
�Aा?)ा1ा 
 purp /े䜂 /J/$ा�/A; �I /Lm0J �े -ा& >ाA- �Aा? �I +J्䵔I �Aा)ा1ा )े 1ा�)I-$ /े䜂 y-� /&�;ा� �1 +)ा ्䵚.ा= 

9%ा�+$ ��0ा । ��@ ��@I �K +&Km)-$ �े -;0े @�ा� @े ्䵚ा%य)ा �1)I AK$I %I =A �Aा�-)ा1ा �े �ा1ा +)ा �ा0य 
�1=ा$ा %ा।  
�Aा?)ा1ा )े /J�; +91=ा1 �े o��I @&90ाे䜂 �K @ा�m=)ा &K। �@�े AK ्䵚.ा= �े �ा1# >ाA�Aा? )े �1���े- �K �� -ा1 
्䵌/ा ��0ा �1 �@�K +)े +& +1 -)े 1A)े /&0ा । putu /े䜂 �K;�J o!ा �े @J�ा) moल㉍;ा �J $J->ाA )े �Aा?- )ा1ा 
�K +्䵔 -;�ा �� =A @�ा� +1 +)ा ्䵚.ा= !ा;े �1 �1���े- �े �@�े 1ाजᱍ0 +1 �्䵅/# �K 1K�)े /े䜂 @Aा0$ा �1े। 
�्䵈1ा-?�ा1 �े @�-�? /े䜂 �=�0I AK)े �े -ा& �1���े- )े +)े .ा�0ाे䜂 �K /1=ा !ा;ा �1 >ाA�Aा? �K �I & �1 -;0ा। 
�@े @/0 /े䜂 �Aा?)ा1ा �)1�$1 >ाA�Aा? �I @े=ा �1$I 1AI।" �Aा?)ा1ा +)े /L$ .ा�0ाे䜂 �े -चᩍ�ाे䜂 �I &े�.ा; �1$I 1AI 
�1���े- )े .I @&I= �Aा?)ा1ा �ा @o/ा) ��0ा ।¹v 
1K>)ा1ा -े�/ 

1K>)ा1ा -े�/ >ाA�Aा? �I p@1I +J्䵔I %I। �@)े @&I= �1���े- �ा @ा% /&0ा। =A +)े -=े .ा� &ा1ा �I �=1K?I %I 
�1 �@)े &ा1ा �K /Lm0J &o! &े)े �े -;0े &-ा= !ा;ा | �1���े- )े �@े puux �o /े䜂 '>ाA -े�/' �K �+ा-? &I �1 t 

;ा� y+0ा /&0ा।  
�1���े- �I &K +}m)0ाे䜂, /&@1@ -ा)K -े�/ �1 �&0+J1I /A; )े �@ +1 +)े ्䵚.ा= !ा;े। @)M puuq /े䜂 �- �1���े- 

-I/ा1 +=ा, 1K>- )ा1ा -े�/ )े >ाAI /KA1 +)े -?�ा1 /े䜂 1�ा �1 @�ा� �I -I/ा1I �K -�+ा0े 1�ा।¹w 
�े-Jmm)@ा 
�1���े- �I +J-्䵔0ाे䜂 )े .I 1ा�)I-$ /े䜂 y-� /&�;ा�। �े-Jmm)@ा -े�/ )े >ाA)-ा� �K +)े �+$ा �े Aा%ाे䜂 &� �!$ AK)े 

@े -�ा -;0ा। �े-Jmm)@ा )े +)े �K�े .ा� /JAo/& �-1 �ा @ा% /&0ा। ��@@े �-1 �े �=्䵖KA �1)े +1 �1 .ा�)े 

+1 �@े -m&I -)ा0ा �0ा। �@�ा =�I,ा -m& �1 /&0ा �0ा (pvoq)। 
 �1���े- )े +)I p@1I +J्䵔I �I)$Jmm)@ा -े�/ �K /1A ा �I /&0ाे䜂 >o.J�I �I �=?=ा �1 >ाz �I &े�.ा; �ा �ा0य 
@ाै䠂+ा।¹x 
@ा�A-�I 
�ा-J; �े �=)य1 /I1 �ा? �I +m)I @ा�A-�I ्䵚>ा@�I0 /ा/;ाे䜂 /े䜂 &्䵌 %I । =A 1ा�)I-$ /े䜂 .ा� ;े$I %I । �ा-J; 

्䵚ाm$ �ा =ा9$�=� �=)य1 �@े @/�ा �ा$ा %ा ।¹y 
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;ा; �J? =1 
�Aा?&ा1 >ाA �े >ा@)�ा; /े䜂 ;ा; �J? =1 ्䵚>ा@�I0 /ा/;ाे䜂 /े䜂 A9$्े䵌+ �1$I %I। �@�े AI �A)े +1 ;K�ाे䜂 �K �ा�I1े䜂  
&I �ा$I %I। �@�े @�े @�-�-?0ाे䜂 �K �@�I -@,ा91> +1 �ा�I1े䜂  &I ��। �@े >ाAI -�्䵡 ्䵚&ा) ��0े �0े ।²⁰ 
pvpq- pr /े䜂 ,y�-@01 �I /ा� @े 1ा�)I-$ /े䜂 .ा� -;0ा �1 @I0& .ा�0ाे䜂 �े @/%य) @े ,z�-@01 /J�; @�ा� 
-)ा0ा �0ा । -ा& /े䜂 +)I /ा� �I -@,ा91> +1 /JA- o/& /J1ा& ��/I1I �K �=�ा;$ �ा� �I �+ा-? �1 pooo �ा 
/)@- /&0ा । 
)=ा- �J 1े-@0ा -े�/ 

/JAo/& >ाA �े @/0 /े䜂 �@�I /ा� )=ा- �J 1े-@0ा -े�/ )े 1ा�)I-$ /े䜂 /Am=+K#य .K-/�ा &ा �I । �@�े ्䵚0ा@ाे䜂 �े 

�ा1# @I0& .ा�0ाे䜂 �ा +$) y� । �@�े >ा@) �ा; /े䜂 �K�I जᱍ0K )े 1ा�)I-$ /े䜂 @�्䵅0 .ा� -;0ा। �@)े @�ा� �I 
/ा� )=ा- �J 1े-@0ा �K +)े जᱍ0K-$? �े ्䴺ा) @े ्䵚.ा�=$ ��0ा। /JAo/& >ाA �े @�ा� -))े �े -ा& �K�I जᱍ0K �K >ाAI 
/KA1 1�)े �े -;0े /&0ा।  -y$ @े /I1ाे䜂 )े �? �I �ा�I1ाे䜂 �े -;0े �@�े /ाo0/ @े @�ा� @े @�+�य  9%ा�+$ ��0ा �1 
�mAे䜂  @,;$ा -/;I। �@ ्䵚�ा1 �K�I जᱍ0K )े '+े>�>' �े z+ /े䜂 -y$-@ा ?) @�्䵇AI$ ��0ा । 
1ा��I0 +91=ा1 �I }9्䵔0ाे䜂 �K �=�=? �+ा-?0ा� 
/J�; �ा; /े䜂 1ा��I0 +91=ा1 �I }9्䵔0ाे䜂 �K �=�=? �+ा-?0ाे䜂 @े @o/ा�)$ ��0ा �ा$ा %ा �I@े '/910/ /Aा)I', 
'/910/ �)ा)I' /ा)I @-@े /Am=+K#य �+ा-? ')K1 /A;9 �1 8)K1�Aा?9 �Aा?�I1 )े /ेAymm)@ा �K &I। �@े 8>ाA -े�/' 

.I �Aा �ा$ा %ा। >ाA�Aा? )े +)I +m)I �Jय/m&-ा)K -े�/ �K '/J/$ा� /A;' �I �+ा-? &I �1 �@�I �L-$ /े䜂 
$ा�/A; -)=ा0ा। 
�Aा?)ा1ा �K '@ा�A-ा$J ��/ा)I' +ा&>ाA -े�/ �I �+ा-?0ा� &I �� । �1���े- �K +J्䵔ाे䜂 �I)$Jmm)@ा -े�/ �K 8+ा&>ाA 
-े�/' �K �+ा-? -/;I। �1���े- )े +)I +}m)0ाे䜂 �K �) 9%ा)ाे䜂 �े )ा/ �I �+ा-?0ाे䜂 &I �Aा? @े =े �� %K, �I@े4
'�1��-ा&I /A; '�&0+J1I /A;' �Aा?&ा1 >ाA �I -्䵚0 8-े�/ ;ा; �J? 1 �K '�/-$0ा� /A;9 �I �+ा-? -/;I। �@I 
्䵚�ा1 /JAo/& >ाA �I /ा� �K 'A@1$ -े�/' �1 '/-;�ा-�- �/ा)I' �I �+ा-?0ाे䜂 &I ��। �) }9्䵔0ाे䜂 �K �]]$�$ 

�ा�I1े䜂  �1 )�& ?) >ाAI ��ा)े @े /&0ा �ा$ा %ा। @-@े -?� )J&ा) q �1K= y =ा}?ि㼂� ;ा; �J 1 �K �Aा?&ा1 
>ाA )े /&0ा । 
      -.�ा$ =�य �I }9्䵔0ा� -=े AI >ा) >L�$ @े 1A$I %K। �े=�)01 )े -;�ा AI  �� �,1�ाे䜂 �I 9्䵔I -y$ �&ा1$ा @े 

��य �1$I %I। �@)े �� &ा=$ /े䜂 @�ा� �-1 �K .I �/�-्䵔$ ��0ा %ा ।²¹ 

$ा1ा-ा� 
$ा1ा-ा� �े >ा@) �े &L1ा) /Jग;ाे䜂 (�1��जे-) )े pvoo �. /े䜂 +mAा;ा, pvoq �. /े䜂 �=>ा;�? �=� pvor �. /े䜂 ल@ि㼂A�? 

+1 -?�ा1 �1 -;0ा। /1ा ा �J ; �I =I1ा��)ा $ा1ा-ा� �=?/ +91}9%-$0ाे䜂 /े䜂 क�ि㼂-�$ /ा्䵔 .I �=�-;$ y� �-)ा /1ा ा 
@े)ा /े䜂 �K> �ा @��ा1 �1$I y� /Jग; @े)ा @े �I=) �े mm$/ @/0 $� @� ?य �1$I 1AI। �@�े )े$Lm= /े䜂 /1ा ा 
@I�)�ाे䜂 )े pvor �. /े䜂 -1ा1, pvos �. /े䜂 @$ा1ा �=� pvou �. /े䜂 �J�1ा$ +1 �्䵅/# ��0ा। �@/े䜂 �@े .K$+K=य @,;$ा 
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�1 ?) $%ा @o/ा) ्䵚ाo$ y�। �@�े -$91]$ �) @I�)�ाे䜂 )े -J1Aा)+J1, @K1$, .=ाै䠂� �/& )�1ाे䜂 �K .I ;K�ा। �@ 

$1A �� -ा1 �,1 /1ा े +)े @o+K#य ्े䵌्䵔 �K �=��$ �1)े /े䜂 @,; 1Aे। $ा1ा-ा� )े &�्䵌#I �)ाय�� /े䜂 +)ा 1ाजᱍ0 

9%ा�+$ ��0ा।²² 

/��o/ा; 

/��o/ा; �� ्䵚-@p 1ा)I %I ��@)े pv=K >$ाm&I �9=I �े ->�1 �े &L1ा) /o1I  ्े䵌्䵔 +1 >ा@) ��0ा %ा। �)�े �+$ा 
�ा )ा/ $J+�J ;ा ल;ि㼂�/ा )ा0� %ा, �K /o1I  �े >ा@� �K]�)ा% )ा0� �े ्䵚?ा) @े)ा+-$ %े। �- 1ा)I /��o/; -=I 
y�, $K �K��)ा% )ा0� )े �@@े >ा&I �1 ;I �1 =A /o1I  �I ्䵚/J� 1ा)I -) ��। +91#ा/I  �)ा�े䜂 �े -ा&, puwq 
/े䜂 �K]�)ा% �I /Lm0J AK �� �1 /��o/; )े $ा� +1 -?�ा1 �1 -;0ा। +)े >ा@) �े &L1ा), �@)े @=�ाे䜂 �1 
1ा9$े -)ा)े +1 o0ा) �े䜂 �्䵖$ ��0ा। 0Aा� $� �� �1I- ;K�ाे䜂 �1 .]]$ �-$�=-?0ाे䜂 �े �oे�0 @े /�/&1ाे䜂 �1 �L+ा;ाे䜂 �ा 
.I �)/ाय# ��0ा। @Im0 -.0ा)ाे䜂 /े䜂 �)�ा �L>; -y$ @1ाA)I0 %ा, �I@ा �� �mAाे䜂 )े 1ा�)-0� ->�1 @o/े;)ाे䜂 /े䜂 
/&�ा0ा %ा। �@)े puwx-pvos �े &L1ा) -$y-� �I 1ा�?ा)I @े ्䵚.ा=>ा;I ्䵚>ा@�)� �L>; �े @ा% pt =?ाो䬂 $� 

/o1I  @ा�ाजᱍ0 +1 >ा@) ��0ा।²³ 

�A�ा-ा� AK;�1 
/Aा1ा)I �A�ा-ा� AK;�1 .ा1$ �े /ा;=ा @ा�ाजᱍ0 �I /1ा ा AK;�1 /Aा1ा)I %I ।  =A A/े>ा @े AI +)े @ा�ाजᱍ0 

�K /J}9;/ �्䵅/#�ा910K @े -�ा)े �I �K->> �1$I 1AI. -}ल㉍� 0Jp �े &L1ा) =A �J& +)I @े)ा /े䜂 >ा-/; AK�1 
0Jp �1$I %I. �mAाे䜂 )े $J�K�I1ा= AK;�1 �K +)I @े)ा �े @े)ा+-$ �े z+ /े䜂 �)0J]$ ��0ा %ा. 1ा)I �A�ा-ा� )े 

+)े @ा�ाजᱍ0 /Aे�1 �1 ��&L1 /े䜂 �ा,I /�/&1K �ा �)/ाय# .I ��0ा %ा। �)�I -J-p �1 �$J1ा� @े =A -y$ ्䵚@m) 

AK$े %े। /ल㉍Aा11ा= �े �I=) �ा; /े䜂 AI �)�े +J्䵔 ��!े1ा= �ा �)?) pvts �. /े䜂 AK �0ा %ा। $� /ल㉍Aा1 1ा= �े �)?) 

�े -ा& 1ा)I �A�ा-ा� )े 1ाजᱍ0 �ा >ा@)-.ा1 @o.ा;ा %ा। 1ा)I �A�ा-ा� )े pvxt �. /े䜂 +)I /Lm0J +0यm$ -=I 
�J >;$ा @े 1ाजᱍ0 �ा >ा@) �;ा0ा। �)�I �#)ा �&>य >ा@�ाे䜂 /े䜂 �I �ा$I AI। =े +)I �&ा1$ा �1 ्䵚�ा=m@;$ा 
�े -;� ्䵚-@p Aै䠂।²t 
�I�ा-ा� 
�I�ा-ा� )े ->=ा�I �K �@I ->्䵌ा &I �� �mAाे䜂 )े /1ा ा @ा�ाजᱍ0 AI 9%ा�+$ �1 /&0ा। �I�ा-ा� -y$ AI �$J1 �1 
-J-p/ा)I /�A;ा %I, �mAाे䜂 )े /1ा ा @ा�ाजᱍ0 �े -;� )े� �@े ,I @;े -;� ��)�I =�A @े 9=1ा� 9%ा�+$ y�. �� 

्䵚@�� -/;$ा AI। �I�ा-ा� +A;I �@I /�A;ा %I ��mAाे䜂 )े &�्䵌# .ा1$ /े䜂 /1ा ा 0ा�) कAि㼂om= �I 9%ा+)ा /े䜂 0K�&ा) 

/&0ा %ा। �)�I /ेA)$ �1 �)�े AI @�9�ा1ाे䜂 �I =�A @े ->=ा�I )े /1ा ा�े䜂 �े -;� A-%0ा1 � ा0ा �1 �mAाे䜂 )े कAि㼂om= 

�I 9%ा+)ा �� -ा1 �,1 @े �1)े /े䜂 @,;$ा Aा-@; �I।²u 
�+@�Aा1  
   /o0�ा; �ा @/0 pr =I >$ाm&I @े pw=I >$ाm&I $� /ा)ा �ा$ा AI। �@ �ा; �े &L1ा) >ा@� =�ाो䬂 )े /�A;ा�े䜂 
+1 �� ्䵚-$-�? ;�ा /&� %े। $%ा �mAे䜂  ->्䵌ा @े .I =�-�$ �1 /&0ा �0ा %ा। -@,य  @�mा�$ +91=ा1 �I /�A;ा�� AI ->�्䵌$ 

%I। �mAे䜂  @ा�Am0 �ा ्䴺ा) %ा $%ा .ा?ा�े䜂 /े䜂 .I y-� 1�$I %I । +&े �े +I�े 1A�1 .I =े 1ा�)I-$� ्े䵌्䵔ाे䜂 /े䜂 +)ा 
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+K#य @A0K� &े$I %I,$%ा @ा/ा��� �ा0य .I �1$I %I। �)��?य$ A/ �A @�$े AI  �� /o00J� �े �A) -$-/1ा्䴵m) 

@/0 /े .I }9्䵔0ाे䜂 +Jy?K �I �े=; 1ा�)I-$� @;ाA�ा1 AI )AK AK$I %K �+$J @/0 �)े +1 >ा@) �= 0Jp �I@I 
}9%-$ @े -?� 0K_0$ा �= ्䵌/$ा @े z-z AK$I %K। 
         /े1े >K? �=?0 �ा �=9$ा1 0A AI  ��,/o0�ा;I) .ा1$ /े䜂 /�A;ा�े䜂 �े }9%-$ �ा -�्䵔# ्䵚9$J$ /o0�ा;I) 

.ा1$ /े䜂 /�A;ा�े䜂 �I 1ा�)I-$�, ?ा}/ि㼂�, @ा�9�L -$�, @ा/ा��� }9%-$ �I �ा)�ा1I +1 �=9$ा1 @े o00) ��0ा  
�0ा AI  $%ा /े1े >K? �=?0 �I @I/ा�� 0A AI �� /ा्䵔 �J � /�$I0� 9्䵔K$ाे䜂 �I@े @Aा0� ्䵇�%ाे䜂, /Am=+K#य +I!I�, +J9$�ाे䜂, 
ऑ);ा�) =े-@ा��M@ $%ा +्䵔-+-्䵔�ा�े䜂 �I @Aा0$ा @े ��0ा �0ा AI। 
          �@ >K? �K +K1ा �1)े �I /े1I 0A +91�ल㉍+)ा AI  �� /े1I +1I�ल㉍+)ा AI  �� /o0�ा;I) .ा1$ /े䜂  >ाAI �=� 
@�mा�$ +91=ा1 �I /�A;ा�े䜂 1े 1ाि1I-, /े䜂 /Aቈ䢚=पK+ग .K-/�ा =1.ा�   क�ि㼂$J @ा/ाm0 /�A;ा�े䜂 �I }9%-$ ्䴵I )AK %I। 
�K �I +K#य:@m0 -@p AK$I AI। 
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8/ॉ; /े䜂 �-K$1 �=?$ा A�्䵇B /े䜂 -ा�ा1?ा/9 
1//�ा //)े? =?��/ाा and 2!ॉ /Bे䜂्䵖 �JBा 

्䵦I एम. डी. शा: मह:ला कॉलेज ऑ+ आरきट ्9 एंड कॉम9,् मलाड ( +.)  म ं,ई 400064. 

1M.A., Department of Hindi,Shri M. D. Shah Mahila College of Arts and Commerce 
2 M.A. Research Guide, Retd.Associate Professor, Shri M. D. Shah Mahila College of 

Arts and Commerce 

 

Aा1ाा�? 

�_0ा$ /)K�?=�तA� �1 �=? =?)0 �J /ा1 �े �=?$ा A�्䵇B' /ॉ; /े䜂 �-K$1' /े䜂 -ा�ा1?ा/I A�}�L �$ �I ्䵅K 1$ा ? �J z+$ा 
�K -ेB/ A1; .ा@ा /े䜂 �B1े }ाो �े Aा} ) /?ाा0ा BI, -�क� �A +1 ?K� .I =�0ा �0ा BI  I -ा�ा1?ा/ B1 �]-$ �े 

�I?) �K �/1 $� �.ा=?$ �1 1Bा BI I B/ा1े /I =)� �I?) +1 -ा�ा1?ा/I A�}�L �$ Bा?I BK �� BI  I ��A/े䜂 -ा�ा1, 
�ाA$L1 Aे /ॉ; A�}�L �$ �K �A�I $/ा/ ��ा�1 �1 �J+I y� �?Lmि0ाे䜂 �े Aा} /�ा =�0ा �0ा BI  । =?)0 �J /ा1 �ा 0B 

�=?$ा- A�्䵇B .I /ा)? �I?) �ा �� �Aा BI /+ा# BI, ��A/े䜂 �� �े -ा�ा1, �ाA $L1 Aे' /ॉ; A�}�L �$' �1 �AAे 

/ा)? �I?) +1 +=)े ?ा;े �.ा?ाे䜂 �ा AKቌ䲚/ =?�े@# =�0ा �0ा BI  I �=? �I A��$ा �$)I �?� BI  =� ?B /ॉ; �े 

-Bा)े Aा/ा���, �}}ि� $�्䵔 �े +ा��! +K#ा =?1K?ा.ाAाे䜂 �K +1$ /1 +1$ �K;$ा ?;ा �ा$ा BI  । =?)0 �I +)I 1?)ा 
/े䜂 -ेB/ ��.I1 /Joाे䜂 �K -ेB/ AB� ? A1; .ा@ा /े䜂 Aा/)े 1�$े Bै䠂, �$ /े䜂, �+.K-$ा?ा/I A�}�L �$ �े m?�ा1 ;K�ाे䜂 +1 �A 

�-K$1 �े z+ /े䜂 -$ा$े Bै䠂  I �K )�ा)े /े䜂 /ॉ; z+I ?I��� �J ?्䵅 /े䜂 ,� A �ा$ा BII 

/J_0 ?m/: /ॉ; A�}�L �$, -ा�ा1?ा/I A�}�L �$, -ा�ा1?ा/ �I ्䵔ाA/I, 

Aा=Bत0 �K A/ा� �ा /+ा# �Bा �0ा BI। �.I-�.I �A /+ा# /े䜂 -))े ?ा;ा -A �$)ा Aा, BK$ा BI  =� }}K; �=? �े 

Aा}-Aा} �A +ा1 �े q�0 .I +K1ी /BI)$ा Aे 0Bा� /�ा BK �ा$े Bै䠂। =?)0 �J /ा1 �ा 0B �=?$ा A�्䵇B .I �� �Aा BI /+ा# 

BI  ��A/े䜂 -ा�ा1, �ाA$L1 Aे /ॉ; A�}�L �$ �K �A�I $/ा/ ��ा�1 �1 �J+I y� �?Lmि0ाे䜂 �े Aा} /�ा =�0ा �0ा BI। 

�Aा �/ BI BK$ा BI  =� =�$ा- �ा )ा/ �1 �A�ा �?1 �$)ा जᱍ0ा/ा Aाo0 1�$े Bाे䜂 =� �� pA1े �ा ��$=)�?त? �1 
A�े। �A =�$ा- �ा )ा/' /ॉ; /े䜂 �-K$1' BI  �A A�्䵇B �I �=?$ा�े䜂 �I �ाmA0$ BI  =� 0े +)ा A�/े? Aा/)े ?ा;े $� 

+y�?ा /े$I Bै䠂। 
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-ाज़ा1 �� �े �I?) �े B1 ्े䵌्䵔 /े䜂 -J1ी  $1B Aे Bा?I BI  I  B/ - �K �I �K BI �/ A/�)े ;�े BI।�1 /ॉ; �े AेकA/े) 

्䵛ा1ा //�ा0े �ा 1Bे m?�ा?ा1 �K BI +)I Am0$ा �ा �� A/�)े ;�े Bै䠂। B/ 0B .K; �ा$े Bै䠂  =� 0B m?�ा?ा1, 
=?)0?I;$ा �1 /J}�ा) /1A; �Am;� BI  -0ाे䜂 =� B/े䜂 �}}ि� z+ Aे �;ा �ा 1Bा BI। B/ +)I AB� =-Bा1ी .ा@ा 
/े䜂 -ा$ �1)े �I -�ा0 +��ा-I �े Aा} �्े䵇�I �I �ाै䠂� ?ा;I =Bm/I �ा �?Bा1 �1�े +)े �+ �K �L1?ाmm?$ )J.? 

�1$े Bै䠂  I  - B/ //�ा?े �1 $=�-.!� �K BI +)ा �I?)-/K� A/�)े ;�े Bै䠂। 

-ा�ा1?ा/ �े �A 0J� /े䜂 - �K� A�}}ा -?I )BK 1B �� Bै䠂, �K //�$ा BI  ?B /ा्䵔 �)�ा "ा??ा BI। -ाज़ा1 )े B/ Aे B/ा1े 
-चᩍ?े ��) m;� Bै䠂, B/ा1ा +91?ा1 ��) m;0ा BI। A.I �K -A /?B�े mा�!े! ���/ ?ा=B�। ?ाBे �A �े m;0े +IAे �Bा? Aे .I 
��?। ?}$J �I �+0K=�$ा Aे )BK -�क� mा�! Aे �A�ा /Bत? =)?ाा91$ BK$ा BI। 

�=? �I A��$ा �$)I �?� BI  =� ?B /ॉ; �े -Bा)े Aा/ा���, �}}ि� $�्䵔 �े +ा��! +K#ा =?1K?ा.ाAाे䜂 �K +1$ /1 
+1$ �K;$ा ?;ा �ा$ा BI। �1 �A�I �� �;� /े�)े �I ?ाB /े䜂 +ा � )�ा)े /े䜂 /�्䵔/J_? BK�1 �� Aा} )े� 

�=?$ा�े䜂 �K +? �ा$ा BI। �A A�्䵇B �I �े䜂 ्䵖I0 .ा?)ा�े䜂 �K �J � �/J� ब-िo�े䜂 �े �?ा1 +1 A/�ा �ा A�$ा BI: - 

-ा�ा1?ा/I A�}�L �$: 

-ा�ा1 �ा �ा1� m.� �}$त? Aा/ा���$ा �K -)ा� 1�)े �े m;� }ा। �?J=)� 0J� �े +B;े }ा�?}}ा �े?; -ा�ा1 �े 

?I) )BK }I, 0B +1}+1 �/ा)-�/ा) �1 +J)}?ि$1# �े �?ा1 +1 A�?ाm;$ BK$I }I। �?J=)� +K��I?ा/I 0J� /े䜂 �}}�$ 

+K1ी $1B -/; ��। -ा�ा1 �ा A/ा� +1 /-/-ा BK �0ा। A/ा� �ा A�?ा;) -ा�ा1 �े z+ /े䜂 BK)े ;�ा। -ा�ा1 ्䵛ा1ा 
=)?ाा91$ =??ा1?ा1ा �K -ा�ा1?ा/ �े )ा/ Aे +91.ा=@$ =�0ा �0ा। -ा�ा1?ा/ )े -ा�ा1 �I A�1?)ा �K +K1ी $1B Aे 

-/;�1 1� //0ा। 

" -ा�ा1?ा/ A�}�L �$ B/ा1े 1B) AB) Aे A�-��?$ B/ा1े �I?) +1 Bा?I BK 1BI BI /)J�0 �?J=)� -))े �I BK= /े䜂 -Lm?� 

/ाA$ा }?I�ा1 �1 1Bे Bै䠂  । +�?/ �I A�}�L �$ �ा )J�1# =�0ा �ा 1Bा BI  �� �त+ा/ �K �+.K� �I q�� Aे )BK -�क� 

/B� //�ा?े �े m;� �1ी/ा �ा 1Bा BI  ।=?्䴺ा+)ाे䜂 �े �.ा? Aे B/ //_9�/$ BK 1Bे Bै䠂  I  -ा�ा1?ा/I A�}�L �$ Aे B/ा1ी 
Aा�}�L �$� �ि$ा �ा ्䵩ाA BK 1Bा BI। �A�े �ा1# B/ा1े Aा/ा��� )K? �$1े /े䜂 Bै䠂। /)J�0 �I �्䴵ा�� -?$I �ा 1BI Bै䠂  
/)J�0 �त/ �े䜂 =्䵖$ BK$ा �ा 1Bा BI। Aा/ा��� q�� Aे 0B �� -=ा �$1ा BI  .=?�0 �े m;� 0B �� -=ी ?J)L$I BI, -0ाे䜂 =� 

0B -/;ा? B/े䜂 Aा/ा��� +$) �I �1 ्䵇A1 �1 1Bा BI।"¹ 
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/ॉ; /े䜂 �-K$1 �=?$ा A�्䵇B /े䜂 �=? �B$ा BI  - 

,ेB91}$-q 

0B ;� A/I BI  

_?ा=B?ाे䜂 �I A/I 

-)ा A�$े BK $K -)ा� ,ेB91}$ 

�� �//I �K -0ा--0ा ?ा=B�…1 

�=? �) ,ेB91}$ �े �?ा1 +1 +)I �्䴵ा�े䜂 �I +K}$ि �1)े �I -ा$ �1$ा BI।$}ा +B;े �I �?}}ा �1 - �I �?}}ा 
�K $J;)ात/� "�� Aे �}$J$ �1$ा BI  । 

/ॉ; A�}�L �$: 

0B �=?$ा-A�्䵇B /ा)? �I?) �ा �� �Aा /+ा# BI, ��A/े䜂 �� �े -ा�ा1, �ाA $L1 Aे '/ॉ; A�}�L �$' �1 �AAे /ा)? 

�I?) +1 +=)े ?ा;े �.ा?ाे䜂 �ा AKቌ䲚/ =?�े@# =�0ा �0ा BI। +)I 1?)ा '/ॉ; /े䜂 �-K$1' /े䜂 -=ी--=ी ्䴾ाm;�ा�े䜂 �े 

z+ /े䜂 �=े /ॉ;ाे䜂 +1 ��ा्䵌 �1$े y� =?)0 m;�$े Bै䠂  - 

"�� ?े //)/�- ?K1 �े � )े Aे /+$ा ?;$ा }ा -ा�ा1 =�?1 BI/ �� ?े //)/ �- /B� Aे +$ा/ ?;$ा }ा / =� �Bा� 
-0ा =-� 1Bा BI/ �� ?े //)/ �- ,1ा$,1ी Aे +$ा ?;$ा }ा/ =� -ा�ा1 =�$)ा �/ा BI.. 

-ा�ा1?ा/I A�}�L �$ =�A $1B ;K�ाे䜂 �1 ��L �$ �े �/// A�-�?ाे䜂 �K )� �1 1Bा BI, �Aे =?)0 )े -�K-I +B?ा)ा BI  �1 
m;�ा BI -  

0K� BI )BK -Aा BI  ?I�ाे䜂 �ा 0े =)�ा/ //ै䠂 �J/ BI ��= �0ा 9�  �1)े /े䜂 ��$�ा/ /-�/ाे䜂 Aे �BK जᱍ0ा/ा ?I�ाे䜂 �ा 1�-1�ा?/ 

AाB- Bाे䜂 0ा =� -I?I ?I�ाे䜂 �े A- �J;ा/... 

=?)0 +)I 1?)ा /े䜂 -ेB/ ��.I1 /Joाे䜂 �K -ेB/ AB� ? A1; .ा@ा /े䜂 Aा/)े 1�$े Bै䠂, �$ /े䜂, �+.K-$ा?ा/I A�}�L �$ �े 

m?�ा1 ;K�ाे䜂 +1 �A �-K$1 �े z+ /े䜂 �L1 �1$े Bै䠂, �K )�ा)े /े䜂 /ॉ; z+I ?I��� �J ?्䵅 /े䜂 ,� A �ा$ा BI. /ॉ; �I 
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A�}�L �$ �े =)=B$ा}ाो �1 /ा)?I0 A�?े/)ा �े -/;$े �0ा/ाे䜂 �K �?�Mm$ �1)े /े䜂 0े �=?$ा�� AB� /ा;K/ +=$I Bै䠂  । 
'/ॉ; /े䜂 �-K$1' �=?$ा A�्䵇B /े䜂 +ा �ाे䜂 �K )� )J.K�$0ाे䜂 ? A�?े/)ा�े䜂 Aे .1)े ;ा0� Aा/्䵇I BI। 2 

"?$ा/ा) A/0 /े䜂, .ा1$ �े ,J ��1 ्े䵌्䵔 �IAे 'Bा�'�1 'Ao$ा=B� -ा�ा1' +91?}$ि$ BK�1 त0�?� �;I?ा), �L m्䵔/ 

�1 A�I;े ?ॉब+ि� /ॉ; �े z+ /े䜂 =?�mA$ BK 1Bे Bै䠂। �J � Aा; +B;े $� B/ा1ी /ा�  1 �े A/ा) AL/े �I �1ी/ा1ी �े 

m;� =�1ा)े �I o�ा)ाे䜂 +1 �ा0ा �1$I }I ?$ा/ा) A/0 /े䜂 =�1ा)े  �I o�ा)ाे䜂 �ा }}ा) /ॉ; )े ;े m;0ा BI।/ॉ; +91?ा1ाे䜂 
�I /I =)� �z1$ाे䜂 �K +K1ा �1$I BI। /ॉ; /े䜂 �+ �� BI �$ �े )I?े A- �J � �1ी/ A�$े Bै䠂  ?ाBे ?B mा�!े! �+=े Bाे䜂,=�1ा)े 

Aे A�-��?$ Aा/ा) BK,�;े-रॉ=)-A �ा Aा/ा) Bाे䜂 0ा �K$े । /ॉ; �े �/1 �. AI. /े䜂 1B�1 ?ॉब+ि� �1)ा �?� +A�/ 

�1$े Bै䠂  ;K� //�ा?े �े m;� .I /ॉ; �ा$े Bै䠂  /ॉ; .ा1$ /े䜂 �� )� A�}�L �$ �K �m/ //0ा BI  �K =� �1ी/ा1ी Aे A�-��?$ 

B/ा1ी +ा1�+91� A�}�L �$ Aे =-क�J ; ;� BI।"³ 

/ॉ; �K�े-�K�े -ा�ा1 ;�ा)े ?ा;े �]-$ �K 1K� �I �/ा� Aे +)ा �J�1 -A1 �1$े BI  �)�I 1K�I 1K�I ?I1े-?I1े �ी) 

1Bा BI  । /ॉ; �I AJ�/1$ा /े� ;K� �?� �.ा=?$ BK�1 ��mBे �J � ;े)ा )BI BI  ?K .I ?I�े䜂 �1ी/ ;े$े Bै䠂  । �=? )े +)I 
�=?$ा /ॉ; A� A�}�L �$ /े䜂 �-$ =�0ा Bै䠂: -  

"0Bा� B1 ?�ा �I/$I BI  

�Am;� �+ ?I�ाे䜂 �े -I? Aे �J�1 �1 BI �ा A�$े Bै䠂  

=�AI �ाA ?I� $� 

��Aे +$;K) �1 �/I�ाे䜂 �I $1, �ा)े �ा 1ा}$ा 

Aा==0ाे䜂 �े ���; Aे BK�1 �ा$ा BI… 

/-�) �े /;/; �े +ा1 �/;$I BI  !-; 1K�I 

�1ा1K� �े ,I�े =-�}�� 

)ा/I-=�1ा/I �ॉ=,0ाे䜂 �े -ा/ BI //�$े Bै䠂।"t 

 ��@ा# �ा /)K=?्䴺ा) :  
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?ॉब+ि� /ॉ; /े䜂 B/े䜂 B/ा1ी �?�0�$ा �े A.I Aा/ा) -=ी �Aा)I Aे �ाo$ BK �ा$े Bै䠂। /ॉ; /े䜂 B/े䜂 ,)ी?1 Aे ;े�1 
जᱍ?े;1ी �े A/ा) AJ�/1-AJ�/1 �+=े �K$े ?o+; Aा} BI Aा} /)K1��) �े A/ा) .I �ाo$ BK �ा$े Bै䠂। /ॉ; /े䜂 �- �K� �]-$ 

 K/)े �ा$ा BI  $K ?ॉब+ि� /ॉ; �I   AJ�/1$ा �K /े��1 -y$ BI �)�//$ BK$ा BI  । /ॉ; �े �/1 -=े +I/ा)े +1 �ा�? �ा 
�}$े/ा; =�0ा �ा$ा BI  ,�K ;K�ाे䜂 �K ��}@ि$ �1$ा BI  । /ॉ; /े䜂  � !� �े m;� �. AI. .I ;�ा� �ा$I BI  $ा=� �/ी �े 

/LA/ /े䜂 ;K� =-)ा �/ी �े A/ा) �1ी/ A�े䜂  । /ॉ; �े ,?ा A,े/ -,ा  �I ?ा/1 �े A/ा) ;�$े BI  �K ;K�ाे䜂 �K -ेB/ BI 
��}@ि$ �1$े Bै䠂I  8-=ी -I -K;I9�=?$ा �I 0B +�]-$0ा� q�� Bै䠂  

"-=ी -I -K;K 

Bा0 क;ाB -0ा ��B BI  

 � !ी �1 �?�)I 

Aा, ?o,1 

��?1 )�1 !ा;K 

�ा�? �I �ा�? 

;K� BI ;K�  

�//I �� $K �1$ +ा??= u 

�=? )े +)I �A �=?$ा /े䜂 /)J�0 �े }?.ा? �A�े ��@ा# �े ��$ /)K.ा?ाे䜂 �K -�K-I z+ Aे �}$J$ =�0ा BI  । �1$ाे䜂 
/े䜂 �1ी/ा1ी �ा }?.ा? -y$ +B;े Aे BI /ा; /े䜂 �AI ?I� BK$I BI  I  �K ;K�ाे䜂 �K ;J.ा$I BII  �) ;J.ा?)I q�}� ?I�े䜂 Aे 

;K� )J+0K�I ?}$J�े䜂 �I �1ी/ा1ी �1 ;े$े Bै䠂  I  0B �े?; /ॉ; /े䜂 BI )BK -=े--=े -ा�ा1ाे䜂 /े䜂 .I /े�ा �ा$ा BI  

 -ा�ा1?ा/ �I ्䵔ाA/I:  

-ा�ा1?ा/ - mA,ा  -ा�ा1 /े䜂 )BK, -�क� B1 =�AI �े  1 /े䜂  JA �0ा BI। -ा�ा1 �I A�}�L �$ �I?) +1 Bा?I BK 1BI BI। 
-ा�ा1 B/ा1े A�-�?ाे䜂 �K )� �1 1Bा BI  I 1ा�)I�$ �े ��$=)�? -ा�ा1 �I =�1o$ /े䜂 Bै䠂  । B/ा1े �A-+ाA �ा A/ा� =?1K?I 
.ा@#ाे䜂 Aे .1ा y� BI। �/ा1ी�1# �1 -ा�ा1?ा/ )े �J � �ाA ;K�ाे䜂 �K �I?) //0ा BI , $K �/ ;K�ाे䜂 �े m;� /Lत0J �IAे 
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Bा;ा$ ;े�1 �0ा BI। -ा�ा1?ा/ B1 �]-$ �े �I?) �K �/1 $� �.ा=?$ �1 1Bा BI  B/ा1ा /I =)� �I?) -ा�ा1?ा/I 
A�}�L �$ �े �ा1# /0)I0 �1 ्䵔ाA/ BK$ा �ा 1Bा BI  I  

-ा�ा1?ा/ �े �ा1# /B��ा� /े䜂 ?Lm? BK �� BI। ;K�ाे䜂 �ा �I?) �;}0 +K#ा BK$े �ा 1Bा BI। �L �$/$ा $}ा .L�$� ?}$J�े䜂 
�े �ा1# /)J�0 �ा �I?) �J;ा/ BK$े �ा 1Bा BI  । �Aा q�0 B/ =?)0 �I �I �=?$ा�े䜂 /े䜂 /े� A�$े Bै䠂   

"AK,े +1 -I ा $K AK,े )े ��= m;0ा 

-K;ा -A 0K� BI -I े 1BK /े1े BI BK $J/ 

�I?I ऑ) =�0ा $K �I?I )े +�= m;0ा 

-K;ा Aा1ा �ा Aा1ा /ा0ा ;K� Bै䠂  $JoBा1ा 

� AI ऑ) =�0ा $K  � !ी B?ा�� 

�ा �� /J�+1 /ा)K +ा1/?ी0 o+्䴾ा ��0ा �ा..6 

�A +�]-$ /े䜂  /)J�0 �ा �I?)  =�A ��ा1 .L�$� AJ� AJ=??ा�े䜂 Aे �;}0/0 BK$े �ा 1Bा BI  �=? �A ��$ ्䵔ाA/I 
�ा �?्䵔 �J � �A $1B �$1$ा BI - 

�� - ?K$I �1 +ा0�ा/े  

/K)ाे䜂 �े ?�K/ Aे ?ा-}$ा 

�J $ो A/�/ा1 }े  

BKm?0ा1 .I 

�=B}$ा �=B}$ा 

+$;K) �े Aा} .I �ा �/;े 

�Bा �I �K -Jm? +1 �I$े BII  
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�)�े +े� /े䜂 -y$ �J � BK$ा BI   

/ै䠂 19��ा $K -0ा ;ा� �1 -0ा 1ा� 

A- /B,K ज़...."7 

/K- ?K�$0ा� $K - .I �/; �ा$I BI   

/�1 +B))े �1 +B)ा)े ?ा;े )BK 

$K ;I��� Bा�ज़1 BI   

?K$I �ा +ा0�ा/ा� �1 +$;K)I ?$ा1 

-A -ा�? ;K ;I��� 

�;ा�}�� 0ा !K1ी �I /// Aे 

�J $ाा BI  ) ... 

�+�े �A �; �K ��+ा ;े�ा..! <8 

=?)0 �J /ा1 �I )े ,I ?) Aे A�-��?$ �� �1 A�?े/)ा �K �=?$ा �े /ाo0/ Aे �}$J$ =�0ा BI  ?$ा/ा) /े䜂 +�?/ /े?ाे䜂 �ा 
�.ा? �$)I $े�I Aे -? 1Bा BI  �I .ा1$ �I A�}�L �$ ?I1े-?I1े �त/ BK$I �ा 1BI BI। 0Bा� �I �K Aा==0ा� �K ?K$I �J $ो 
�// �K +91?ा) y� �1$े }े ?IAे .I ?I1े-?I1े )� BK$े �ा 1Bे Bै䠂 B/ा1ी Am0$ा B/ा1ी A�}�L �$ �K B/ा1े +B)ा?े Aे �J=ी 
y� BI। ब�ि$J �� �I �}}�$ /े䜂 �� .ा1$I0 ;K�ाे䜂 �K +)े BI /े? /े䜂 +91?ा) Aे ?��?$ BK$े /े�ा �ा 1Bा BI  ���; ?K$I 
Aा==0ा� �IAे �� +91?ा) �K 1े!ी/े! �I ?}}ा /े䜂 +ा� �ा 1BI BI  ब�ि$J �Aे ABI z+ /े䜂 +B))ा ;K� .K;$े �ा 1Bे Bै䠂। 

=?)0 �J /ा1 )े +)े �=?$ा A�्䵇B '/ॉ; /े䜂 �-K$1' /े䜂 A/ा� Aे $}ा -ा�ा1 Aे A�-��?$ ?I�ाे䜂, �0ा/ाे䜂 +1 +)I A�?े/)ा 
�-$ �I BI  । B�ा1ाे䜂 �े .I=.ा= /े䜂 /)J�0 �ा �I?) /ॉ; /े䜂 ,� Aे �-K$1 �I $1B BK$ा �ा 1Bा BI  ��A�ा �A�े ?ा}$=?� 

}?y+ +1 �.ा? //�ा� /े$ा BI। =?)0 �I )े +)I �=?$ा /े䜂 )े$ा 1ा�)े$ा -=े--=े �्䵕K�+�$ $}ा ,I ?) �IAे //�ा?े +1 
��� �1$े y� +)I A�?े/)ा �-$  �I Bै䠂  I $}ा ?$ा/ा) A/0 �K �/// A/0 Aे �K= �1 //�ा)े �ा �0ाA =�0ा BI  I  
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+B;े �े ;K�ाे䜂 �ा त0ा� +1K+�ा1 $}ा ्े䴵 �/ाो䬂 Aे /) �K AJ� �1 ?ा��$ �/;$I }I। �Aे AJ� /ा)$े }े +1 �� 

=?m.m) ?}$J�े䜂 �1 .L�$� Aा?)ाे䜂 �I �+.K� �K AJ� /ा))े ;�े Bै䠂  I  =)��@ा z+ Aे ?}$J�े䜂 �I �?�0�$ा �1 
�A�I �J#?िा +1 o0ा) //� =-)ा ?}$J�े䜂 �K �1ी/ �1 �A�ा �+.K� �1 ;े)ा ?ाB$े Bै䠂,  �Aा ;�$ा BI  �IAे B/ �+.K� 

�े m;� -)े Bाे䜂 । +B;े �]-$ ��-pA1ाे䜂 �े AJ�- o:� �K +)ा A/�$ा }ा $}ा  �AAे -ा$े䜂 �1$ा }ा +1�$J - }?ा}ा 
?Lmि �े �ा1# �mBे䜂  pA1ाे䜂 �े o:� Aे �K� /$;- )BK 1B �0ा BI  I  +�?/I �I?) ?I;I �K -?ा)े ?ा;I $}ा //�ा?ा �?ा) 

BK)े �े �ा1# =?m?� �) �Aे +)ा$े Bै䠂  �1 /B��I ?}$J�े䜂 �े �+0K� �K ��$�ा �ा �$I� /ा)$े Bै䠂  �-=� �/�K1 ?�ा 
�Aे ;;?ा0I )�1ाे䜂 Aे /े�$ा 1B$ा BI  I  

A�/.ा AK?I : 

1. https://ndtv.in/litreature/book-review-mall-mein-kabootar 

2. =?)0 �J /ा1, /ॉ; /े䜂 �-K$1 +L� rp 
3. https://hindi.mapsofindia.com 

4. =?)0 �J /ा1, /ॉ; /े䜂 �-K$1 +L� q८ 

5. ?BI , +L� qr 
6. ?BI +L� rq 
7. ?BI +L� qq 
8. ?BI +L� so 

9. ?BI +L� sp 
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"�� �@े =?्䴺ा0I �I �Aा0I �?)Aाो䬂 0े -.;ा .ा1, �ा .=?�0: डॉ. ्䵒 ; �;ा/" 

1�K/; �/0;ा; 1?� 

1M.A. Department of History, Shri M. D. Shah Mahila College of Arts and 

Commerce 
 

 डॉ. �+I?े ्䵒 ; �;ा/, .ा1,I0 �-,Aा@ �े �� o,ु �]-,त? -े। �0�ा ?)/ 15 -टK-1 1931 �K ह㥁� -ा, 
औ1 ?े ,-/;0ाडJ  �े 1ा/े्䵫1/ ?0+. /ो䬂 +I.ा ह㥁� -े। �Kटे @े �ा?? @े 1ा�र+-, -00े �ा 0A @,1 �0�I 0L+�ा91� 
+91�0 �ा =A}@ा -0ा। 
�)Aाो䬂 0े .ा1,I0 1्䵌ा औ1 �,91्䵌 ्े䵌्䵔 /ो䬂 +0े 0K�.ा0 �े ;;� @1ाA0I0 +A�ा0 -0ा�। �)Aाो䬂 0े ?I्䴺ा=0� औ1 ;?्䵌ा=?.् 
�े z+ /ो䬂 +0I ?I;I /ो䬂  o,ु औ1 ्े䵚1+ा.ा0� ्䵚},J-,0ा? .K ?K �? .I A/ो䬂 ्े䵚91, �1 1AI Aै䠂 । 
;?्䵌ा औ1 ्䵚ा1� ;.� ?I?0: 
डॉ. �+I?े ्䵒 ; �;ा/ �ा ?)/ 15 -टK-1 1931 �K ,-/;0ाडJ  �े 1ा/े्䵫1/ /ो䬂 ह㥁� -ा। ?े �� @ा/ा)0 +91?ा1 @े -े, 

;े=�0 �0�ा �त�L � ्䴺ा0 औ1 ्े䵚1+ा 0े �)Aो䬂  �चᩍ� ;?्䵌ा �I ��ा�0ाो䬂  ,� +ह㥁��ा0ा। 
�)Aाो䬂 0े /I्䵑ा@ ��}टI्䵎Kट ऑ, टे-0K;ॉ?I @े �01K0ॉ=ट�; ��?I=00र1ि㼂� /ो䬂  +0I ++ा� +K1ी �I औ1 �@/ो䬂 �त�L �,ा ्䵚ाo, 
�I। �0�ा ��?I=00र1ि㼂� ्े䵌्䵔 /ो䬂 .I �� ;?्䵌ा 0े �)Aो䬂  �� =?्䴺ा0I औ1 0J@�/ा0�,ाा �े z+ /ो䬂 ,I0ा1 =�0ा। 
�0�ा ्䵚ा1� ;.� ?I?0 @I-/, @ा/0ाो䬂  �े -ा??K., �)Aाो䬂 0े ++ा� /ो䬂 �त�L �,ा �I औ1 +0े @+0ाो䬂  �K +K1ा �10े �े ;;� 
/ेA0, औ1 @/+ा+ �ा +91�0 =�0ा। �@ .L1ा0, �)Aाो䬂 0े +0I ��I �त/=?्䵫ा@ औ1 �त@ाA @े .1ी ;?्䵌ा �I ु=00ा 
/ो䬂 +0I �� 0� +A�ा0 -0ा�। 
 -/@ा�; =?�ा@ /ो䬂 0K�.ा0 : 

डॉ. �+I?े ्䵒 ; �;ा/ �ा -/@ा�; =?�ा@ /ो䬂 0K�.ा0 .ा1,I0 1्䵌ा औ1 �,91्䵌 ्े䵌्䵔 /ो䬂 �� /Aत?+K+ा औ1 �ि,I0 
0K�.ा0 AI। �)Aाो䬂 0े .ा1,I0 1्䵌ा @�-�-/, +910K?0ा�ो䬂 /ो䬂  +0I �ि,I0 ?I्䴺ा=0� .्䵌,ा �ा ्䵚.?ा0 =�0ा, �?@0े .ा1, 
�K �त/=0.ा1 -0ा0े �I /ा�ा.?ाा �I। 
डॉ. �;ा/ 0े }?.े?I �+्䵇A ्䵚्े䵌++ 0ा0 (SLV) �े =?�ा@ /ो䬂 +0ा 0K�.ा0 �.0ा, ?K .ा1,I0 �+्䵇A @��ा1 ्े䵌्䵔 /ो䬂 
�� /Aत?+K+ा �./ -ा। �)Aाो䬂 0े @J+1@K=0� औ1 -ॉ;;}}ट� -/@ा�;ाो䬂  �े =?�ा@ /ो䬂 .I +0I =??े?्䴺,ा ्䵚.}?ि㼂, �I, 
�?@0े .ा1, �K +0I 1्䵌ा ,�्䵔 /ो䬂 }?ा0्䵈,ा ्䵚ाo, �10े /ो䬂 /.. �I। 
�)Aाो䬂 0े .ा1,I0 }?ा0्䵈,ा �I �.?ा /ो䬂 �� �ि,I0 �� /ा -0ा0ा औ1 �+्䵇A, 0ा;.�I0 �?ाा, औ1 -ॉ;;}}ट� -/@ा�; 
्䵚+ा;I /ो䬂 +0I @ा�ा1ात/� 0K?0ा�ो䬂 @े .ा1, �K �� =?्䵫=?qा;0 /ो䬂 1्䵌ा औ1 �,91्䵌 ?ा}्䵔 /ो䬂 /ा)0,ा -/;I। 
�@@े �0�ा 0K�.ा0 =??े? z+ @े /Aत?+K+ा AI, औ1 �)Aो䬂  .ा1,I0 1्䵌ा औ1 �,91्䵌 =?्䴺ा0 �े ्े䵌्䵔 /ो䬂 �� �ि,I0 
@ा्䵌1,ा �े z+ /ो䬂 0ा. =�0ा ?ा,ा AI । 
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+K�1+-II +1/ा+ु: 

+K�1+-II +1/ा+ु +1ी्䵌+ .ा1, �े �-,Aा@ /ो䬂 �� /Aत?+K+ा  ट0ा -I, �?@/ो䬂 डॉ. �+I?े ्䵒 ; �;ा/ 0े �� �J ?; 
?I्䴺ा=0� औ1 1ा�र+-, �े z+ /ो䬂 �ि,I0 .K-/�ा =0.ा�। �@ +1ी्䵌+ �ा �oे�0 .ा1, �े 

}?ा0्䵈,ा औ1 @J1्䵌ा �K /?-K, �10ा -ा, औ1 �@@े .ा1, 0े =?्䵫 @/J्䵖I औ1 �,91्䵌 @/J्䵖I @/L;? �I �.?ा /ो䬂  +0I 
+A�ा0 -0ा�। 
डॉ. �;ा/ �I /Aत?+K+ा .K-/�ा: 
डॉ. �;ा/ 0े +K�1+-II +1/ा+ु +1ी्䵌+ाो䬂  /ो䬂  /J_0 ?I्䴺ा=0� @;ाA�ा1 �े z+ /ो䬂 +0I �ि,I0 .्䵌,ा �ा ्䵚.?ा0 =�0ा। 
�)Aाो䬂 0े �@ +1ी्䵌+ �I 0K?0ा -0ा0े औ1 �@े @,;,ा @े +K+ा �10े /ो䬂  +0ा @ा-ा� 0K�.ा0 �.0ा। �0�I @�ा1ात/� 
द♃-��K+ औ1 0े,Lत? 0े +K1े .े? �K �� /?-K, @�.े? �.0ा =� .ा1, +0I @J1्䵌ा औ1 }?ा0्䵈,ा �े ्े䵌्䵔 /ो䬂 @_, औ1 
=0.ी� द♃-��K+ �े @ा- �./ -+ा 1Aा AI । 
@J1्䵌ा औ1 �त/=0.ा1,ा �I �.?ा: 
+K�1+-II +1ी्䵌+ 0े .ा1, �K �त/=0.ा1,ा औ1 @J1्䵌ा �े ्े䵌्䵔 /ो䬂 �� /Aत?+K+ा �./ -+ा0े /ो䬂  @,;,ा ्䵚.ा0 �I। डॉ. 
�;ा/ �I 0े,Lत? /ो䬂  �@ +1ी्䵌+ 0े .ा1, �K �� �@े .े? �े z+ /ो䬂 ्䵚},J, =�0ा ?K +0I @J1्䵌ा औ1 �त/=0.ा1,ा /ो䬂 
+K1ी ,1A }?ा0्䵈 AI  औ1 =?्䵫 .1 /ो䬂 +0I +A�ा0 -0ा 1Aा AI । 
@/ा+0 औ1 �त@ाA: 
+K�1+-II +1ी्䵌+ 0े डॉ. �;ा/ �I 0े,Lत? /ो䬂  �� /Aत?+K+ा 0ा्䵔ा �I ?Jy�, �I, ?K .ा1, �K }?,�्䵔 औ1 @J1�्䵌, 
-0ा0े �I �.?ा /ो䬂  �� /Aत?+K+ा �./ -ा। �@ +1ी्䵌+ 0े .ा1, �K �त/=0.ा1,ा �े /ा/;े /ो䬂 0� ��ा�0ाो䬂  ,� +ह㥁?�0े 
/ो䬂  @Aा0� AK �0ा, औ1 �@0े डॉ. �;ा/ �े 0े,Lत? /ो䬂  .े??ा;@0ाो䬂  /ो䬂  �� 0� �त@ाA �ा ्䵨K, -0ा0ा। 
डॉ. �+I?े ्䵒 ; �;ा/ 0े +0े ?I?0 �े .L1ा0 .ा1, �े ;;� �� =?�;@, 1ा�र �I }-ा+0ा �े ्䵚-, +0ा द♃-��K+ 
}+� z+ @े 1�ा। �0�ा @+0ा -ा =� .ा1, 2020 ,� �� =?�;@, औ1 @/L;? ?I; 1ा�र -0े�ा। �@ द♃-��K+ /ो䬂 �)Aाो䬂 0े 
�� /Aत?+K+ा ्े䵌्䵔ाो䬂  +1 o0ा0 �ो䬂 =्䵖, =�0ा: 
�}-ि㼂� =?�ा@: 
डॉ. �;ा/ 0े .ा1, �K �� /?-K, �}-ि㼂� ्䵚+ा;I �I �.?ा /ो䬂 -+ा?ा .े0े �ा @+0ा .े�ा। �)Aाो䬂 0े �}-ि㼂� }?ा?;�-0, 

�q-/,ा, औ1 0� �qK�ाो䬂  �K ्䵚Kत@ा=A, �10े �ा @/-ा0 =�0ा। 
,�0I�I ्䵚�-,: 
=?्䴺ा0 औ1 ,�0I� �े ्े䵌्䵔 /ो䬂 डॉ. �;ा/ 0े /K.0ा औ1 �/J=0� ,�0I�I �)0-, �K ्䵚Kत@ा=A, �10े �ा @��ल㉍+ =�0ा। 
�)Aाो䬂 0े �चᩍ� ,�0I�I ्䵌/,ा�ो䬂 �ा �+0K� .ा1, �े @.I ्े䵌्䵔ाो䬂  /ो䬂  �10े �े ;;� -,ा0ा। 
@ा/ा�?� @/1@,ा: 
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डॉ. �;ा/ 0े �� @/L? औ1 @ा/ा�?� @/1@,ा �े .ा1, �I �.?ा /ो䬂  +0I .K-/�ा =0.ा�। �)Aाो䬂 0े ?ा-,?ा. औ1 
@ा/ा�?� @/ा0,ा �े ��;ा, �J;�1 -K;ा औ1 @.I ?�ाो䬂 �K �� @/L? 1ा�र �I �.?ा /ो䬂  @ा- -/;�1 �ा/ �10े 
�I �?�0�,ा -,ा�। 
;?्䵌ा औ1 0J?ा @?]-,�1+: 
�)Aाो䬂 0े ;?्䵌ा औ1 0J?ा @?]-,�1+ �K +0े द♃-��K+ �ा /Aत?+K+ा =A}@ा -0ा0ा। �)Aाो䬂 0े 0J?ा +I+ी �K �त/=0.ा1 
-0ा0े, �चᩍ� ;?्䵌ा /ो䬂 y-� ;े0े, औ1 @/ा? /ो䬂 @=ि0 .K-/�ा =0.ा0े �े ;;� ्े䵚91, =�0ा। 
डॉ. �;ा/ �ा 0A द♃-��K+ 0े .ा1, �K �� =?�;@, 1ा�र �I �? �ा�0ाो䬂  �I �.?ा /ो䬂  ्े䵚91, =�0ा औ1 �)Aो䬂  �� @J?ा;@, 
औ1 @/L;? @े .1+K1 .े? �I �?ाा .I। 
+J},�ो䬂 : 
"व?ि㼂_@ ऑ, ,ा01" औ1 "�_0ा�टेड /ा�� ड्@" ?I@I +J},�ो䬂  डॉ. �;ा/ �I @K� औ1 द♃-��K+ �K @/-ा0 �1,I Aै䠂 । �0 
+J},�ाो䬂  /ो䬂  �)Aाो䬂 0े +0े =?�ा1, 0J.?, औ1 ?I?0 �े ;@�ाो䬂  �K @ा�ा =�0ा। 
.ा?+ औ1 �?ा1+: 
डॉ. �;ा/ �े .ा?+ औ1 �?ा1+ -ह㥁, AI ्े䵚1+ा.ा0� औ1 -J;?/्䵈ा @े .1े ह㥁� -े। �0�े =?�ा1 औ1 �?ा1+ �? .I 
;K�ाो䬂  �K ?I?0 /ो䬂 @�ा1ात/� -.;ा? ;ा0े �े ;;� ्े䵚91, �1 1Aे Aै䠂 । 
?I?0 �I @I�ो䬂: 
�0�I +J},�ाो䬂  औ1 .ा?+ाो䬂  /ो䬂 ?I?0 �I /K; @I�ाो䬂, @,;,ा �े ;@?ा�,ाो䬂, औ1 �त/=0.ा1,ा �े /K�ाो䬂  �K @/�ा0े �ा 
्䵚0ा@ =�0ा �0ा। 
्े䵚1+ा.ा0� �?ा1+: 
डॉ. �;ा/ �े �?ा1+ाो䬂  /ो䬂  @ाA@, @� ?ा, औ1 @�ा1ात/� @K� �ा @�.े? AI। �0�े =?�ा1 औ1 �?ा1+ाो䬂  @े ;K� +0े ;्䵌0ाो䬂  
�I ्䵚ाoo, �े ;;� @� ?ा �10े �े ;;� ्े䵚91, AK 1Aे Aै䠂 । 
डॉ. �;ा/ �े ;े�0 औ1 �?ा1+ाो䬂  0े ;K�ाो䬂  �K �� @?-, औ1 @�ा1ात/� द♃-��K+ �I �.?ा /ो䬂 ्े䵚91, =�0ा AI , औ1 
�0�I +J},�ो䬂  औ1 .ा?+ �? .I �0�I /Aत?+K+ा =?�ा1?I;,ा �K @ा�ा �1 1Aे Aै䠂 । 
्䵒 ; �;ा/ ,े;K;?+: 
�)Aाो䬂 0े "्䵒 ; �;ा/ ,े;K;?+" �I 0K?0ा ?Jz �I, �?@�ा �oे�0 �ा्䵔ाो䬂  �K =?्䴺ा0 औ1 ,�0I� /ो䬂 y-� ;े0े �े ;;� 
्े䵚91, �10ा -ा। �@�े /ाo0/ @े �)Aाो䬂 0े �चᩍ� ;?्䵌ा �े ्े䵌्䵔 /ो䬂 0J?ा +I+ी �K @/-ा0 ्䵚.ा0 =�0ा। 
=?्䴺ा0 0ा्䵔ा: डॉ. �;ा/ 0े "=?्䴺ा0 0ा्䵔ा" �I 0K?0ा �I, �?@�ा �oे�0 �ा्䵔ाो䬂  �K =?्䴺ा0 �े ्े䵌्䵔 /ो䬂 ��े -+0े �े ;;� 
्े䵚91, �10ा -ा। �@�े ,A, =?;.)0 =?्䴺ा0 @�}-ा0ाो䬂  �े @ा- @ा�ा �ा0ा =�0ा �0ा। 
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+J1}�ा1 औ1 0K?0ा��: 
डॉ. �;ा/ 0े 0J?ा +I+ी �K ्े䵚91, �10े औ1 �)Aो䬂  ;?्䵌ा /ो䬂 y-� ;े0े �े ;;� =?;.)0 +J1}�ा1 औ1 0K?0ा�ो䬂 �I }-ा+0ा 
�I। �@/ो䬂 �0�े 0े,Lत? /ो䬂  "�_0ा�टेड /ा�� ड्@" 0K?0ा ?ा-/; AI, ?K 0J?ा �q-/,ा �K -+ा?ा .े0े �े ;;� -0ा� �� -I। 
;?्䵌ा /ो䬂 0K�.ा0: 
डॉ. �;ा/ 0े ;?्䵌ा �े ्े䵌्䵔 /ो䬂 0K�.ा0 �10े �े ;;� =?;.)0 0K?0ा�ो䬂 �I }-ा+0ा �I, �?0/ो䬂 =?्䴺ा0 औ1 ्䵚LqK=��I /ो䬂 
�चᩍ� ;?्䵌ा �K ्䵚Kत@ा=A, �10े �ा /Joा ?ा-/; -ा। 
डॉ. �;ा/ 0े +.-1ा�र+-, �े -ा. .I ?I�्䵌� औ1 @ा/ा�?� ्े䵌्䵔 /ो䬂 +0े 0K?0ा�ो䬂 �े /ाo0/ @े �ा्䵔ाो䬂  औ1 0J?ा�ो䬂 �K 
्े䵚91, �10े �ा @�.े? �.0ा औ1 �)Aो䬂  1ा�र �े =?�ा@ /ो䬂 0K�.ा0 �10े �े ;;� ्े䵚91, =�0ा। 
.ा1, 1त0: 
डॉ. �;ा/ �K 1997 /ो䬂 .ा1, 1त0, .ा1, �ा @?ाोचᩍ� 0ा�91� +J1}�ा1, @े @म⹍/ा=0, =�0ा �0ा। �)Aो䬂  �@ @म⹍/ा0 @े 
=??े? �त@ाA औ1 �?ा -/;ा। 
+p =?.K?+: 
�)Aो䬂  1981 /ो䬂 .ा1, @1�ा1 िा1ा "+p =?.K?+" @े @म⹍/ा=0, =�0ा �0ा, ?K .ा1,I0 @ा=Aत0, �;ा, औ1 =?्䴺ा0 /ो䬂 
�ि,I0 0K�.ा0 �10े ?ा;ाो䬂  �K -/;,ा AI । 
+p .K?+: 
डॉ. �;ा/ �K 1990 /ो䬂 "+p .K?+" @े @म⹍/ा=0, =�0ा �0ा, ?K .ा1, @1�ा1 िा1ा @ा/ा�?� @े?ा, @ा=Aत0, औ1 
=?्䴺ा0 ्े䵌्䵔 /ो䬂 /Aत?+K+ा 0K�.ा0 �10े ?ा;ाो䬂  �K ्䵚.ा0 =�0ा ?ा,ा AI । 
1ा�रI0 -ा; +J1}�ा1: 
�)Aो䬂  1998 /ो䬂 "1ा�रI0 -ा; +J1}�ा1" @े .I @म⹍/ा=0, =�0ा �0ा, ?K -चᩍ�ाो䬂  �े ;;� /Aत?+K+ा 0K�.ा0 �10े ?ा;ाो䬂  �K 
�.0ा ?ा,ा AI । 
?ॉट्@0 /ेड;: 
�)Aो䬂  ?ॉट्@0 /ेड; @े .I 0?ा?ा �0ा, ?K ��?I=00र1ि㼂� /ो䬂 ्े䵦�,ा �े ;;� �� �ि,I0 @म⹍/ा0 AI। 
=?;.)0 =?्䵫=?qा;0ाो䬂  @े @म⹍/ा0: 
डॉ. �;ा/ �K =?;.)0 =?्䵫=?qा;0ाो䬂  @े डॉ-ट1ेट @े .I @म⹍/ा=0, =�0ा �0ा, ?K �0�े =?्䴺ा0 औ1 ,�0I� �े ्े䵌्䵔 /ो䬂 �े 
0K�.ा0 �े ;;� -ा। 
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�0 @म⹍/ा0ाो䬂  औ1 +J1}�ा1ाो䬂  @े ;@? AK,ा AI  =� डॉ. �+I?े ्䵒 ; �;ा/ �K �0�I o,ु 0K�.ा0 �े ;;� �ा+� +A�ा0 
औ1 @म⹍/ा0 ्䵚ाo, ह㥁�। 
+J1}�L , @�}-ा0: 
डॉ. �;ा/ �I =?1ा@, /ो䬂 �0�े +J1}�L , @�}-ा0 ?ा-/; Aै䠂, ?I@े =� ्䵒 ; �;ा/ टे-0K;ॉ�?�; 0K=0?}@ि㼂टI (AKTU) 

औ1 ्䵒 ; �;ा/ @ा=Aत0 �ा./I, ?K �0�े =?�ा1ाो䬂  औ1 /K�ाो䬂  �K ��े -+ा0े �ा �ा1�1 ,1ी�ा Aै䠂 । 
0K?0ा�� औ1 0J@�/ा0: 
�0�I =?1ा@, /ो䬂 =?;.)0 0K?0ा�� औ1 0J@�/ा0 �ा0ाि/ ?ा-/; Aै䠂, ?K ;?्䵌ा, =?्䴺ा0, औ1 ्䵚LqK=��I �े ्े䵌्䵔 /ो䬂 �0�े 
द♃-��K+ �K -0ा� 1�0े �ा �� ्䵚/J� @ा/0 Aै䠂। 
;?्䵌ा /ो䬂 0K�.ा0: 
डॉ. �;ा/ �I =?1ा@, /ो䬂 �0�ा ;?्䵌ा ्े䵌्䵔 /ो䬂 0K�.ा0 .I ?ा-/; AI , �?@/ो䬂 �0�े �+.े?ाो䬂, =?�ा1ाो䬂, औ1 ?I�्䵌� �ा0ाि/ाो䬂  
�े /ाo0/ @े �ा्䵔ाो䬂  �K @/L;? औ1 @�ा1ात/� द♃-��K+ �I ्े䵚1+ा -/;,I AI। 
 डॉ. �;ा/ 0े +0े ?I?0.1 �चᩍ� ;?्䵌ा �े ्े䵌्䵔 /ो䬂 @/}+ि㼂, 1Aा AI । �)Aाो䬂 0े =?;.)0 ;?्䵌ा @�}-ा0ाो䬂  /ो䬂  �चᩍ� ;?्䵌ा �े ्े䵌्䵔 
/ो䬂 +0ा 0K�.ा0 �.0ा औ1 �ा्䵔ाो䬂  �K =?्䴺ा0 औ1 ,�0I� /ो䬂 ्े䵚91, =�0ा।�0�े �+.े?ाो䬂  औ1 =?�ा1ाो䬂  �े /ाo0/ @े �ा्䵔ाो䬂  
�K ;?्䵌ा /ो䬂 @/L;? औ1 �चᩍ�,/ @K�0े �े ;;� ्े䵚91, =�0ा �0ा AI । 
डॉ. �;ा/ 0े ;?्䵌ा ्े䵌्䵔 /ो䬂 =?;.)0 �ा0ाि/ाो䬂  �ा @/-ा0 =�0ा AI  ?K �ा्䵔ाो䬂  �K =?्䴺ा0 औ1 ,�0I� /ो䬂 y-� -+ा0े �े ;;� 
Aै䠂। �0�े ;?्䵌ा �े /ाo0/ @े @/ा? �े @ा/ा�?� औ1 �}-ि㼂� =?�ा@ /ो䬂 0K�.ा0 �10े �े ;;� �ा्䵔ाो䬂  �K ्े䵚91, =�0ा 
�0ा AI । 
डॉ. �;ा/ 0े +0े =?�ा1ाो䬂  �K ;?्䵌ा �े ्े䵌्䵔 /ो䬂 ,I ;ा0े �े ;;� @/-ा0 ्䵚.ा0 =�0ा AI  ,ा=� �ा्䵔ाो䬂  �K 0� द♃-��K+ औ1 
@K�0े �ा ?@1 -/;े।�ा्䵔ाो䬂  �K �q-/,ा /ो䬂 ्े䵚91, �10े �े ;;� ;?्䵌ा �े ्े䵌्䵔 /ो䬂 +0ा 0K�.ा0 �.0ा AI, �?@@े �)Aो䬂  +0े 
;्䵌0ाो䬂  �I ्䵚ाoo, /ो䬂 @Aा0,ा -/; @�े। 
�@ ्䵚�ा1, डॉ. �.+I.?े. ्䵒 ; �;ा/ 0े ;?्䵌ा �े ्े䵌्䵔 /ो䬂  +0े 0K�.ा0 @े �ा्䵔ाो䬂  �K @/L;?, @�ा1ात/� द♃-��K+, औ1 
@/ा? �े =?�ा@ /ो䬂 @Aा0� -00े �े ;;� ्े䵚91, =�0ा AI । 
0J?ा +I+ी �K ्े䵚91, �10ा: 
�0�I =?1ा@, /ो䬂 0J?ा +I+ी �K =?्䴺ा0 औ1 ,�0I� /ो䬂 y-� -+ा0े, �)Aो䬂  �q-/,ा /ो䬂 ्े䵚91, �10े, औ1 @/ा? �े =?�ा@ /ो䬂 
0K�.ा0 �10े �े ;;� ्े䵚91, �10े �ा �� /Aत?+K+ा द♃-��K+ AI। 
�)Aाो䬂 0े 0J?ा +I=+0ाो䬂  �K �q-/,ा /ो䬂  ्े䵚91, =�0ा औ1 �)Aो䬂  +0े ;्䵌0ाो䬂  �I ्䵚ाoo, �े ;;� @,, ्䵚0ा@ �10े �ा @�.े? �.0ा। 
डॉ. �;ा/ �I =?1ा@, /ो䬂 0J?ा +I+ी �K @/ा? �े @ा/ा�?� औ1 �}-ि㼂� =?�ा@ /ो䬂  0K�.ा0 �10े �े ;;� ्े䵚91, =�0ा 
�0ा AI । 
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�0�े �.ाA1+I0 ?I?0 @े 0J?ा +I+ी �K @�ा1ात/� द♃-��K+ �I +0ा0े �े ;;� ्े䵚91, =�0ा �0ा AI । 
डॉ. �;ा/ 0े =?्䴺ा0 औ1 ,�0I� �े /ाo0/ @े @/}0ा�ो䬂 �ा @/ा/ा0 =0�ा;0े �I �;ा �K 0J?ा +I+ी /ो䬂  ्䵚Kत@ा=A, 
=�0ा। 
�0�ा @�.े? -ा =� 0J?ा +I+ी �K =01�,1 +0I ्䵌/,ा�ो䬂 �K =?�;@, �10े औ1 0� �.?ाो䬂 �I ्䵚ाoo, /ो䬂 ्䵇+I -00े �े 
;;� ्े䵚91, AK0ा �ा=A�। 
डॉ. �;ा/ 0े 0J?ा +I+ी �K @ा/ा�?� �?म⹍/े.ा1ी औ1 @Aा0,ा �10े �े ;;� ्े䵚91, =�0ा। 
�0�े =?�ा1ाो䬂  0े 0J?ा +I+ी �K @ा/ा�?� औ1 �}-ि㼂� @/}0ा�ो䬂 �े @/ा/ा0 /ो䬂 @=ि0 z+ @े ?ा-/; AK0े �े ;;� ्े䵚91, 
=�0ा। 
डॉ. �;ा/ �I -ा,�I,ो䬂 औ1 �0�े =?�ा1ाो䬂  0े 0J?ा +I+ी �K }?.े? �े �त-ा0 /ो䬂 0K�.ा0 �10े �े ;;� ्े䵚91, =�0ा। 
�)Aाो䬂 0े 0J?ा +I+ी �K �/ा0.ा1ी, /ेA0,, औ1 @/+ा+ �े /ाo0/ @े +0े ;्䵌0ाो䬂  �I ्䵚ाoo, �े ;;� ्े䵚91, =�0ा। 
/K� औ1 0I-,�,ा: 
डॉ. �;ा/ �I =?1ा@, /ो䬂 �0�े /K� औ1 0I-,�,ा �ा /Aत?+K+ा }-ा0 AI। �)Aो䬂  �/ा0.ा1ी, =?0्䵞,ा, औ1 @/+ा+ �ा 
्䵚,I� /ा0ा ?ा,ा AI , �?@@े ?A �� �.?ा ्े䵚1+ा ्䵨K, -0,े Aै䠂 । 
डॉ. �+I?े ्䵒 ; �;ा/ �I =?1ा@, 0े .ा1,I0 @/ा? /ो䬂 �0�े �oI+� =?�ा1ाो䬂  औ1 �ा0ाो䬂 �K -0ा� 1�0े /ो䬂 /Aत?+K+ा 
.K-/�ा =0.ा� AI, औ1 �0�े /K�ाो䬂  0े �)Aो䬂  �� �ि,I0 औ1 @?-, @ा�}�L -,� /ा1ा �ा ्䵚,I� -0ा0ा AI । 
डॉ. �.+I.?े. ्䵒 ; �;ा/ 0े +0े ?I?0.1 =?्䴺ा0 औ1 ,�0I� �े ्े䵌्䵔 /ो䬂 y-� -+ा0े �े ;;� �� /Aत?+K+ा -/?0 
+0ा0ा। �)Aाो䬂 0े 0J?ा +I=+0ाो䬂  �K =?्䴺ा=0� द♃-��K+ @े ?K=�1 �)Aो䬂  �त/=0.ा1,ा औ1 �चᩍ�,/ @K�0े �े ;;� ्े䵚91, 
=�0ा। �0�ा /J_0 �oे�0 -ा =� .ा1, �त�L �,ा �I �� �ा�0ाो䬂  ,� +ह㥁? �े औ1 �@�े ;;� =?्䴺ा=0� औ1 ,�0I�I ्䴺ा0 �ा 
@AI �+0K� =�0ा ?ा�। 
�0�े �@ �oे�0 �K +K1ा �10े �े ;;�, डॉ. �;ा/ 0े �� 0K?0ा�� औ1 �ा0ाि/ाो䬂  �I ?Jy�, �I �?0�ा �oे�0 0J?ा 
+I=+0ाो䬂  /ो䬂  =?्䴺ा0 औ1 ,�0I� �े ्䵚-, y-� �K -+ा0ा -ा। �)Aाो䬂 0े =?;.)0 ;?्䵌ा @�}-ा0ाो䬂  /ो䬂  ,�0I�I ;?्䵌ा �K ्䵚Kत@ा=A, 
�10े �े ;;� �� 0K?0ा�� औ1 }�K ;ाो䬂  /ो䬂  =?्䴺ा0 औ1 ��+, �I y-� �K -+ा0े �े ;;� =?;.)0 �ा0ाि/ाो䬂  �ा @/-ा0 
=�0ा। 
�)Aाो䬂 0े 0J?ा +I=+0ाो䬂  �K 0A ;@�ा0े �ा ्䵚0ा@ =�0ा =� =?्䴺ा0 औ1 ,�0I� �I @े @/}0ा�ो䬂 �ा @/ा/ा0 =0�ा; @�,े 
Aै䠂  औ1 =?�ा@ �I �? �ा�0ाो䬂  �K �K @�,े Aै䠂 । �0�I /K=ट?े?0; -ा,�I,ो䬂  औ1 �0�े @J�ा? 0J?ा +I=+0ाो䬂  �K +0े ;्䵌0ाो䬂  
�I ्䵚ाoo, /ो䬂 /.. �10े /ो䬂 @Aा0� 1Aे Aै䠂 । 
डॉ. �;ा/ �ा =?्䴺ा0 औ1 ,�0I� �े ्े䵌्䵔 /ो䬂 y-� -+ा0े �ा 0A ्䵚0ा@ .ा1,I0 0J?ा +I=+0ाो䬂  �K �)0-, �I �.?ा /ो䬂  ्े䵚91, 
�10े /ो䬂 @,; 1Aा AI  औ1 �0�I �त/�-ा .ा1,I0 ?0,ा �े -I� /ो䬂 �� �.?ा -0I AI । 
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1. INTRODUCTION 

OVER THE TOP (OTT) OTT stands for <Over the Top= and refers to any streaming service that delivers content over the internet. 
In the modern era, users can sign up for services like Netflix or Spotify and access their offerings over the 

internet. Because OTT is a relatively new phenomenon, there is a huge amount of growth potential. Lots 

of companies are entering the OTT space, leading to a wide variety of options for consumers, and 

increasing quantities of ad inventory for marketers. As more people cut the cord and move towards 

online-only media consumption, the way to reach these consumers will increasingly be via OTT services. 

How marketers can take advantage of these platforms remains, widely, to be seen. 

1.2  History of OTT 

The first dependent Indian OTT platform was BigFix, launched by Reliance Entertainment in 2008. In 

2010 Digivive launched India's first OTT mobile app called nexGTv, which provides access to both live 

TV and on–demand content. nexGTV is the first app to live–stream Indian Premier League matches on 

smartphones and did so during 2013 and 2014. The livestream of the IPL since 2015, when rights were 

won, played an important role in the growth of another OTT platform, Hot star (now Disney+ Hot star) 

in India. OTT gained significant momentum in India when both Ditto TV (Zee) and Sony Liv were 

launched in the Indian market around 2013. Ditto TV was an aggregator platform containing shows 

across all media channels including Star, Sony, Viacom, Zee, etc. 

Hot star 

Hot star, (now Disney+ Hot star), is the most subscribed–to OTT platform in India, owned by Star India 

as of July 2020, with around 300 million active users and over 350 million downloads. According to Hot star9s India Watch Report 2018, 96% of watch time on Hot star comes from videos longer than 20 

minutes, while one–third of Hot star subscribers watch television shows. In 2019, Hot star began investing ₹120 crore in generating original content such as "Hot star Specials. 80% of the viewership on 
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Hot star comes from drama, movies and sports programs. Hot star has the exclusive streaming rights of 

IPL in India, which is one of the biggest sporting events in India. 

Netflix 

American streaming service Netflix entered India in January 2016. In April 2017, it was registered as a limited liability partnership (LLP) and started commissioning content. It earned a net profit of ₹2.02 million for fiscal year 2017. In fiscal year 2018, Netflix earned revenues of ₹580 million. According to 
Morgan Stanley Research, Netflix had the highest average watch time of more than 120 minutes but 

viewer counts of around 20 million in July 2018. As  of 2018, Netflix has  six million subscribers,  of which  

5–6%  are paid members. Netflix has stated its intent to invest ₹600 crore in the production of Indian 

original programming. 

Other OTT providers 

Sun NXT is a video on demand service from India. It is run by Sun TV Network. It was launched in June-

2017. Its streaming is available in Tamil Language and six other Languages. The platform has more than 

4,000 Tamil movies and 200 Tamil shows, as well as regional movies and shows. Sun NXT also provides 

streaming service of its own Sun TV shows and movies. In India Sun NXT launched its TV shows and 

movies also in Telugu, Malayalam, Kannada, Bengali and soon in Marathi. 

Amazon Prime Video was launched in 2016. The platform has 2,300 titles available including 2,000 

movies and about 400 shows. It has announced about investment of Rs.20/- billion to create original 

content in India. Amazon India launched Amazon Prime Music in February 2018. 

Eros Now, an OTT platform launched by Eros International provides OTT services which includes over 

12000 films, 100000 music tracks and albums, and 100 TV shows. Eros Now was named the Best OTT 

Platform of the Year 2019 at the British Asian Media Awards. It has 211.5 million registered users and 

36.2 million paying subscribers as of September 2020. 

Apart  from  these, Balaji  Telefilms–owned ALT  Balaji and Viacom   18–owned Voot are popular because  

of the unique  content they provide. Reliance  Jio–owned Jio Cinema and JioTV, Times Group–owned MX 

Player, and Asia net Satellite Communications- owned Asia net Mobile TVare other OTT service 

providers in India. 

Sony LIV and ZEE5 

In  December  2021,Sonyand Zee merged,  and  announced  plans  to  merge  their  OTT platforms. 
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1.3 OTT market in India 

 The Indian OTT market is anticipated to reach Rs. 237.86 billion (US$3.22 billion) by FY25, up from 

Rs 42.50 billion (US$576.73 million) in FY19, according to a report. 

 By FY23, India will have 500 million or more online video users, which will rise as smartphone and 

internet penetration increase. 

 The Indian OTT streaming industry is expected to grow to $13- 15 billion over the next decade at a 

CAGR of 22-25%, 

1.4 How OTT Is Delivered? 

Due to its  accessibility OTT entertainment is very popular amongst viewers. Customers only need a high-

speed internet connection and a connected device that can run apps  or browsers which  is  finely  created 

through OTT  app  development to watch your exclusive content. Larger segment of audience can be 

targeted for OTT through difference devices.  

1) Mobile OTT Devices: With the HQ stream renditions OTT apps can be downloaded for relishing 

entertainment on the move on smartphones and tablets. 

2) Personal Computers: This medium of OTT stays with unlimited boundaries, and this makes it easier 

for people to access materials using desktop apps or web browsers in every corner of the globe. 

3) Smart TVs: The ability to sign in to your personalized account on the OTT media platform is made 

effortless  through  devices  like  Roku, Apple  TV,  or  Fire  Stick  you  can  access  your subscriptions 

anywhere at home. 

4) Gaming Consoles: Target demographic within console games can be acquired via online video 

content where users tend to stream their favorite shows with popular PlayStation like XBOX one, 

Sony Playstation etc.  

1.5 How OTT Platforms flourished in pandemic 

Before the covid- 19 pandemic, conventional TVs and cables were more popular. With the lockdown and 

restrictions on social gatherings, TV shows and theatres came to a standstill. To overcome the boredom 

in the lockdown and divert attention from negative thoughts, people found different ways to keep 

themselves happy. Some explored exercising while others just turned to the content on the internet for 

entertainment. Thus, the loyal customers of the TV industry shifted to more reliable ways for their 

entertainment. Many were under the peer pressure  of watching  the  content  their  friends  posted  on  

social  media,  revamped  the conventional content delivering structure. Eventually leading to the 
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acceptance of the OTT platforms. Thus, new OTT platforms came into existence, and the industry grew 

drastically. 

 

1.6 The downfall of Television Viewership 

Televisions have been an important part of our childhood. Be it cartoon shows or the popular childhood 

movies we still remember; we have consumed most content on television. However, today, the reduced 

cost of the internet has increased its accessibility. Internet service is not only confined to the urban parts 

of India but also covers rural India. Consequently, nowadays, viewers generally prefer watching content 

on OTT platforms as they provide a wide variety of  options   for  viewers.  Additionally,  most  television   

shows  have   fixed  time   and advertisements, which doesn't go hand in hand with the current lifestyle 

of people. Hence, the television viewership has suffered. 

 

1.7 The Future of OTT 

OTT is disrupting the industry for good. Viewers are now switching to streaming apps & OTT services. 

Apps like Netflix, Amazon Prime, Hot star, Hulu have gained huge popularity resulting in the loss of 

viewers for traditional TV. As the OTT market continues to grow, so will the opportunities associated 

with it. For e.g., brands adopting OTT video to support their sales and marketing goals. 

OTT platforms have helped a lot in these difficult pandemic times by being one of the major sources  of 

entertainment. Almost  all  the  streaming  services  are  offering  free trials  and consumers are making 

the most of it. 

However, the real test for these platforms is customer retention. And this can be achieved not just with 

quality content but also with great technology like Netflix. To provide users with a seamless experience of content viewing, OTT providers need to assess all the phases of OTT subscriber9s lifecycle. And the first 
step towards it is content discovery and delivery. Going further, AI & ML will help personalize the search 

experience by understanding the customer behavior and recommending the right content at the right 

time. 

 

 GEN-Z  

In order to keep the Millennial generation analytically meaningful, and to begin looking at what might be 

unique about the next cohort, Pew Research Center decided a year ago to use 1996 as the last birth year 
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for Millennials for our future work. Anyone born between 1981 and 1996 (ages 23 to 38 in 2019) is 

considered a Millennial, and anyone born from 1997 onward is part of a new generation. 

 

2. REVIEW OF LITERATURE 

A study titled <Rise of OTT Platforms: Effect of the Covid-19 Pandemic= aims to understand the 
increase in consumption of OTT platforms during pandemic.  The respondents selected for this research 

study was consumers of OTT platforms who belong to the age group of 14 to 45+.  Out of the total 

respondents 42.7% of the consumers spend their at least 2 to 4 hours logged in to OTT platforms. Since 

people have started consuming OTT more and more in the lockdown.  (Patnaik & et.l, 2020) A study titled <User Perspective on OTT platform in India= aims to pinpoint the features that influence 
the OTT video streaming and the effect of cost element on user subscription for OTT video streaming. 

The primary data was collected through survey method. The sample size for the survey is 200. The age 

group of 20 to 45 who are more prone to OTT platform compared to cable & television services. Findings 

of the study are around 69% of respondents are ready to stop their cable services. Around 55% of the 

population from the respondent prefers Netflix which shows the popularity. The study concludes the 

user friendliness and content richness as significant factors in the usage and promotion of OTT platform. 

(Yeole & et.l, 2019) A study titled <Role of Covid as a catalyst in increasing adoption of OTTs in India - A study of 

evolving consumer consumption patterns and future Business Scope= aims to know how COVID-19 

triggered adoption of OTT in Delhi-NCR. The data was collected through primary and secondary data. 

The target population was the age group of 18 to 60. The findings of the study state that over  87% 

respondents felt their screentime went up post COVID. Unfortunately, over 65% respondents do not 

follow any discipline of timelines in terms of screentime and mostly indulge in binge watching. Content 

of choice (54.1%) and convenience of time (41%) are the two main reasons for OTT preference. 

(Nijhawan & et.l, 2020) A study titled <The Future of Online OTT Entertainment Services in India= aims to find out the factors 
that drive internet users to move towards OTT platforms. The data was collected from 300 respondents 

through questionnaire method. From the data it isinferred that; people watch on OTT because there is 

continuity of content and the quality still stays unmatched by any other forms. The results strongly 

suggest that there is a relation between gender and genre they wish to watch. Romance is mostly 

preferred by women, whereas comedy is preferred by both men and women. (Moochhala, 2018) 
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A study titled <Growth of Over the Top (OTT) Video Services in India= analyzed the technological reasons of why and why don9t people use OTT platforms. The major reason why people prefer OTT 
platforms are that, they have access to internet at affordable prices, convenience to watch it at anytime 

and anywhere and customization of content according to their preference. It is also highlighted that people don9t prefer OTT platform due to lack of censorship and there is lot of openness in the content 
which is not being regulated by Government bodies. Also, technological illiteracy is playing a major role 

for not preferring OTT platforms. (Kumari, 2020) A study titled <Comparative Study of Viewers9 Behavior over Traditional Television Channels and 

Over OTT Video Platforms in Maharashtra= aims to analyses the shift in the use of traditional television channels to OTT platforms; viewer9s behavior towards these OTT platforms and to find out if 
there is any relationship between age, gender and behavior in the usage of OTT platforms. The results of 

the study suggest that freedom to choose and watch contents that they feel like watching anytime 

anywhere is the main reason why people have shifted to OTT platforms. Also, people tend to spend more 

time on an OTT platform when compared to a television channel due to sheer comfort and freedom of 

choice of content. People choose to watch drama and comedy on OTT platform while they prefer to watch 

sports and news on a television channel. It is also stated that the age and gender of the viewer also affects 

the content they consume and the time they spend on OTT platforms. (Madhani & et. l, 2020) A report titled <Paid OTT subscriptions up by nearly 60%= states that Subscription Video-on-demand 

(SVoD) has increased to 100- 125 million which is about 55- 60% in 2020 when in comparison with 2018 

which was only 49 million raises. This is because people did not have any other major spending avenues 

and the only source of entertainment became OTT platform. The OTT subscription was also affordable 

and the ease of making payments is an influencing factor. There have also been first time users from the 

tier 2, 3, 4 cities which has increased by 1.5 times when compared with tier 1 cities. (CII-Boston 

Consulting Group report - 2020) 

A newspaper titled 8The Telecom Bill 20229 states that  the  Union  government  has broadened  the  

definition  of telecommunication services   by   including   over-the-top   (OTT)   communication   services,   

internet-based communication services and broadcasting services in the draft telecom bill. The 8Telecom Bill 20229 draft is up for public consultation and stakeholders can send their comment still October 20. The move is likely to bring the above services under the government9s license regime with OTT 
communication services providers may also have to share revenue with the government. (Economic 

Times, September 29, 2022) 
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A newspaper titled <OTT platforms give new lease of life to regional language authors= states that 
the growing popularity of OTT platforms during the pandemic and their search for fresh content has 

given a boost to writers and publishers, not just in English, but also in regional  languages — a trend that 

publishers say has the potential to significantly shore up revenues and bring into the spotlight young 

writers in regional languages and introduce their work to a new readership. (Hindustan Times, July 12, 

2021) A newspaper titled <India9s OTT market likely to touch $7 billion by 2027= states that India's over- 

the-top or OTT streaming video market is expected to touch $7 billion mark by 2027. In India, new local 

and wealthy players are gearing up to grab the market share, which is led by a newly recapitalized 

Viacom18, backed by Reliance, Bodhi Tree and Paramount. The report states that Sony and Zee are 

planning merger and create strong line video and television business. As per MPA data, India had over 

97 million OTT subscribers. And revenue of over Rs.17000/- crores in 2021. According to another report 

published by MPA, Asia Pacific Online Video & Broadband Distribution 2022, the revenue for Total Asia 

Pacific's online video industry will grow by 16% ($ 49.2 billion) year-on-year (YoY) in 2022. (Business 

Standard, July 25, 2022) A newspaper titled <Digital subscriptions grew by 49%, most OTT viewers in 15-34 age group= 
states that consumption of contents across OTT platforms in 2020-21 was the highest among viewers 

aged 15-34, revealed the fourth edition of the Indian Over-the-Top (OTT) Platforms Report 2021 (post 

pandemic consumption), published by MICA Ahmedabad. While the traditional media verticals reported 

a negative growth over the previous year, digital subscriptions grew by 49 per cent and online gaming grew by 18 percent over the last year. Dr Shailendra Raj Mehta, President and Director, MICA, said, <The 
year 2020-21 was particularly significant, with the pandemic forcing consumers to stay homebound. This 

brought about a paradigm shift in consumption patterns.  (The Indian Express, September 30, 2022) A newspaper titled <A first: norms to protect rights of kids working on OTT platforms= states that 

The National Commission for the Protection of Child Rights (NCPCR) has today published  draft guidelines to regulate child protection within the entertainment industry. While the  <Guidelines to 
Regulate Child Participation in the Entertainment Industry= were issued by the  Commission in 2011, today9s draft increases the scope of the guidelines to cover social media  and OTT platforms for the first 
time. The commission has further included stringent penal  provisions for violating the guidelines, 

including imprisonment, and has mandated that child  artists and children being used in entertainment 

need to be registered with District Magistrates.  Producer  of any  audio-visual media production  or  any  
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commercial  event  involving  the  participation of a child will now need to obtain the permission of the 

District Magistrate where  the activity is to be performed. Producers will also have to run a disclaimer 

saying measures  were taken to ensure there has been no abuse, neglect or exploitation of children during 

the entire process of the shooting. (The Indian Express, July 25, 2022) A newspaper titled <OTT Plat forms may soon oust multiplexes, expected to become Rs.12000 crore 

industry by next year=  states that as per research, the OTT sector is expected to grow from Rs.2590/- 

crore in 2018 to a Rs 12000/- crore business by 2023. The OTT industry is predicted to be expanded 

from Rs.2590/- crore in 2018 to Rs.11944/- crore by 2023 (compound annual growth rate of 36%). From 

various industry reports, Soumya Kanti Ghosh (The group chief economic adviser) said there are over 45 

crore OTT subscribers at present in the India and it is expected to reach 50 crores by end of 2023. Since 

more than 50% of people use OTTs for more than 5 hours a month, the rise of OTT is predicted to reduce 

the earnings of movie theatres. Major studios have also come to the realization that producing streaming 

movies and TV shows is much more profitable than making traditional movies, particularly if they 

develop their own streaming platforms. He also stated that Smart TV and Chromecast have impacted the 

traditional mode of entertainment to the great extent. (DNA, August 30, 2022) 

 
3. RESEARCH METHODOLODY 

3.1 Type of Research: 

Present study is descriptive research which aims to systematically obtain information about satisfaction 

of Gen-Z from services of OTT services.  

3.2 Area of study: 

The study is conducted in Mumbai suburban area i.e. Borivali to Bandra area.  

3.3 Sampling method 

The sampling technique followed is convenient sampling method.   

3.4 Target Population and Sample size: 

The target population is Gen-Z (people born from 1997 onwards). Sample size is 121 responses from 

Gen-Z. 

3.5 Type and Source of Data: 
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The present study is based on primary data which is collected through structured questionnaire. Close 

ended questions were asked in the questionnaire to get the answers for the questions related to the 

objectives of the study. Secondary data was collected from internet, research papers and reports. 

3.6 Statistical Tools Use: 

Graphs are used to organize the data and intended to display the data in a way that is easy to understand 

and remember. Chi-square test and Kruskal Wallis test is used for hypothesis testing. 

OBJECTIVES OF THE STUDY 

1) To find out the preferred OTT platform of Gen-Z 

2) To find out type of content watched by Gen-Z over OTT platform 

3) To study the satisfaction of Gen-Z from the services of OTT planform. 

4. DATA ANALYSIS AND INTERPRETATION OF DATA 

Table 4.1 Gender of the respondents 

Particulars Count 

Female 56 

Male 65 

 

Source: Primary Data 

In the above table, out of 121 respondents, there were 65 male respondents and 56 female respondents.  

Table 4.2 Favorite OTT Platform 

Particulars Count Netflix 45 Disney+ Hot star 42 Prime Video 17 Sony Liv 9 Other 8 

 

Source: Primary Data 

Above table states preferred OTT platform. It can be seen that most of the respondents said they prefer 

Netflix as their favourite OTT platform followed by Disney + Hotstar. 

Table 4.3 Hours Spent on OTT Platform 
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Particulars Count 1-2 hours 84 2- 4 hours 23 4- 6 hours 9 More than 6 hours 5 

Source: Primary Data 

Above table talks about time spent by respondents to watch programmes on OTT platform. Most of the 

respondents said  they spend 1-2 hours they spend daily on OTT platform. 

Table 4.4 Category of Programs watched on OTT 

Particulars Count Action 37 Comedy 34 Suspense 28 Sports 14 

 Crime thriller  2 Drama, romance 4 Patriotic 1 Tech / Learning videos 1 

Source: Primary Data 

As per above table, most of the respondent said they like to watch action followed by comedy and suspense 

on the OTT platform. 

Table: 4.5 Language of programs preferred on OTT 

Particulars Count All 2 English 34 Hindi 76 Japanese 6 Malayalam 1 Tamil 2 

Source: Primary Data 

As it is seen in the above table, most of the respondents prefer to watch Hindi language programmes on 

the OTT. There are also significant number of respondents like to watch programmes in English as well.  
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Table 4.6 Type of Subscription 

Particulars Count Annually 33 At the time of Particular program only 38 Monthly 38 Quarterly 12 

Source: Primary Source 

Above table gives mixed reaction about type of subscription taken by the respondents for OTT. Most of 

the respondents said they prefer subscription at the time of particular program only and same number 

of respondents said they take subscription monthly. Significant number of respondents said they take 

OTT subscription annually.  

Table 4.7 Spent on Monthly packages 

Particulars Count Rs. 200-500 91 Rs. 500-800 13 Rs. 800-1000 12 More than Rs.1000 5 

Source: Primary data 

When the respondents were asked how much they spend on monthly packages of OTT, it is seen that 

most of them they said they spend Rs.200-500. 

Table 4.8 Satisfaction from the quality of picture on OTT 

Particulars Quality of Picture Quality of Sound Subscription cost Highly satisfied 56 43 15 Satisfied 47 52 23 Neutral 12 21 48 Less Satisfied 3 3 23 Not Satisfied 3 2 12 

Source: Primary data 
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When respondents were asked how satisfied they are from the quality of picture on OTT, most of them 

they said they are highly satisfied followed by satisfied. 

When respondents were asked how satisfied they are from the quality of sound on OTT, most of them 

they said they are highly satisfied followed by satisfied 

When respondents were asked how satisfied they are from the subscription cost of OTT, most of them 

they said they are neutral about it. 

 
5. HYPOTHESIS TESTING 

H0 = There is no significant difference between gender and preferred OTT platform by Gen-Z 

5.1 Crosstabulation - Gender * Which OTT platform is preferred more?  

 Which OTT platform is preferred more? Total 

Netflix Disney+ Hotstar Other 

Gender 
Male 27 21 17 65 

Female 18 21 17 56 

Total 45 42 34 121 

 

5.2 Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 1.137a 2 .566 

Likelihood Ratio 1.142 2 .565 

Linear-by-Linear Association .856 1 .355 

N of Valid Cases 121   

a. 0 cells (0.0%) have expected count less than 5. The minimum expected count is 

15.74. 
 

To test above hypothesis chi-square test is applied. Chi-square test value is 1.137 and p-value is 0.566 

which is more than 0.05. Therefore, null hypothesis is accepted i.e. There is no significant difference 

between gender and preferred OTT of Gen-Z. As we can see in crosstabulation table, male and female 

respondents have same preference for OTT platforms to watch their favourite program. 
 

H0 = There is no significant difference between gender and type of program watched over OTT by 

Gen-Z 
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5.3 Crosstabulation - Gender * What kind of programs you like to watch on 

OTT?  

 What kind of programs you like to watch on 

OTT? 

Total 

Action Comedy Suspense Other 

Gender 
Male 29 9 12 15 65 

Female 6 25 16 9 56 

Total 35 34 28 24 121 

5.4 Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 24.179a 3 .000 

Likelihood Ratio 25.705 3 .000 

Linear-by-Linear Association 2.239 1 .135 

N of Valid Cases 121   

a. 0 cells (0.0%) have expected count less than 5. The minimum expected count is 

11.11. 

 
To test above hypothesis chi-square test is applied. Chi-square test value is 24.179 and p-value is 0.000 

which is less than 0.05. Therefore, null hypothesis is rejected i.e. There is significant difference between 

gender and type of program watched over OTT. As we can see in crosstabulation table, males prefer to 

watch action programs and females prefer to watch comedy programs over OTT platform. 

H0 = There is no significant difference between type of OTT channel preferred and satisfaction 

from their services of OTT 

5.5 Test Statisticsa,b 

 Quality of Picture Quality of Sound Subscription cost 

Chi-Square 8.528 14.996 .430 

df 2 2 2 

Asymp. Sig. .014 .001 .807 

a. Kruskal Wallis Test 

b. Grouping Variable: Which OTT platform is preferred more? 

 
To test above hypothesis Kruskal Wallis Test is applied. The result shows that p-value is less than 0.05 

for satisfaction from quality of picture and quality of sound of preferred OTT channel. Therefore, null 

hypothesis is rejected i.e. There is significant difference between type of OTT channel preferred and 

satisfaction of Gen-Z from quality of picture and sound. It can be concluded that satisfaction of Gen-Z 

from quality of picture and quality of sound is different for different OTT channels. They are more 
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satisfied with the quality of picture and sound of Netflix and Disney+ Hotstar as compared to other OTT 

platforms. 

On the other hand, p-value for subscription cost is 0.807 which is more than 0.05. Therefore, null 

hypothesis is accepted i.e. There is no significant difference between type of OTT channel and satisfaction 

from subscription cost. Gen-Z is neutral about the subscription cost of all OTT platforms. At the same 

time significant number of Gen-Z is less satisfied with subscription cost of Disney+ Hotstar. 

6. CONCLUSION 

The study concludes that Netflix and Disney + Hotstar is the most preferred OTT platforms by the Gen-Z. 

Most of them they spend 1-2 hour over OTT in a day. They prefer to watch action programs followed by 

comedy and suspense. Hindi is most preferred language of Gen-Z to progams watched on OTT. There is 

mixed reaction about duration of subscription taken for OTT. Most of them they said they take 

subscription at the time of particular program. Equal number of respondents said  they prefer monthly 

subscription. Significant number of respondents said they prefer annual subscription. Gen-Z prefer to 

spend average Rs.200-500 per month on OTT subscription. Most of them are satisfied with quality of 

picture and sound of OTT whereas they are neutral about cost of subscription of OTT. 

The result of hypothesis shows that there is no difference in preference of OTT channel of Gen-Z male 

and females. Gen-Z male prefer to watch action programs whereas females prefer to watch comedy 

programs over OTT. Gen-Z male and females are equally satisfied with the quality of picture and sound 

of OTT. Further, Gen-Z is neutral about the subscription cost of all OTT platforms. At the same time 

significant number of Gen-Z is less satisfied with subscription cost of Disney+ Hotstar.  
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1. INTRODUCTION 

Mediclaim policy is a type of health insurance policy where the insurance company reimburses the 

expenses incurred by the insured for treatment of their medical condition. In case you have bought a 

mediclaim plan, you are entitled to avail the reimbursement by submitting the bills to the insurance 

company. In addition, if you prefer a cashless treatment, your bills will also be free from worry. The 

insurance service provider will settle the bill with the hospital directly. In addition, the patient has to 

visit one of the network hospitals of the insurer in order to enjoy the benefit of the cashless feature. Along 

with others, one prominent feature of a mediclaim policy is that the policy is valid only for a specified 

period and you must renew policy at the end of the term to continue taking the benefits of the policy. 

What are the features of a Mediclaim policy? 

In the purview of the sedentary lifestyle, people are at a high risk of suffering from various diseases. An 

individual has the option of buying a medical insurance, which can provide financial aid during an hour 

of emergency. Today, a lot of people prefer buying a mediclaim policy because of the following reasons: 

 You can avail of the cashless facility at network hospitals  

 Mediclaim is available for both individual and family 

 It provides tax benefits on the annual premium 

There are various types of Mediclaim policies available in the market. You can choose a policy, depending 

on your specific requirement.  

 

The popular types of Mediclaim policies are:  

1) Individual policy: As the name suggests, an individual policy is for one person, and only the 

designated person can avail of the benefits listed under the policy. 

2) Family Floater Policy: In a family floater policy, the coverage is given to one individual, who can 

further extend this to his or her entire family.  

3) Senior Citizen Policy: This policy is designed especially for people who are more than 60 years. This 

policy covers the hospitalisation expenses of that age group.  
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4) Critical Illness Mediclaim: While battling life-threatening diseases like cancer, kidney failure, heart 

diseases, etc. the hospital expenses quickly deplete your savings. A critical illness policy helps in 

curbing those expenses by paying a lump sum amount on diagnosis of the disease.  

5) Mos-Bite Protector Policy: This policy pays a lump sum amount if you are diagnosed with any 

vector-borne diseases like Malaria, Dengue fever, Chikungunya and Zika virus. 

6) Personal Accident Policy: It offers protection against accidental death, permanent total disability, 

permanent partial disability and temporary total disability. 

What is included in Monthly Mediclaim coverage? 

1) Hospital Charges: It covers expenses such as the cost of oxygen cylinder, blood, organ donation 

expenses, charges for the room, organ donation, the cost of tests, and so on. 

2) Day Care Treatment: This is the patient who can recover through treatment that doesn’t involve 
hospitalisation and who is sent home in less than 24 hours. 

3) Pre and Post Hospitalisation: Mediclaim policies also cover expenses borne before and after the 

claimant gets admitted to the hospital. The treatment process also has a couple of costs, both before 

and after the patient has been hospitalised. It covers that as too. 

4) Hospital Stay: If you are admitted to a hospital, bed charges may amount several 

thousand. Mediclaim includes expenditure incurred on private rooms, wards or ICU. 

5) Consultation fees/ Doctor’s Charges: Hospitalization policies also insure consultation charges or 

meeting a specialist. 

How to Choose the Right Mediclaim Policy?  

requirements, post which you can consider the following factors to make an informed decision:  

1) Adequate Cover: Choose an adequate sum insured/coverage amount when you are buying 

Mediclaim for family. This is crucial because you do not want to end up with insufficient cover in the 

face of a medical emergency.  

2) Co-Payment Clause: Check the co-payment clause, as you might be required to pay a share of the 

amount while claiming the Mediclaim policy. Sometimes, policyholders are caught by surprise by this 

clause which can result in disappointment. Be sure to read the policy document carefully to avoid 

such a circumstance. 

3) Compare Plans: Like any policy buyer, you would want to select plans offering maximum benefits at 

affordable rates· Comparing different Mediclaim policies will give you in-depth information about 

the benefits and a clearer idea of your requirements as well. Go for policies with no waiting period, 

especially if buying Mediclaim to treat a critical illness. 
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4) Check Network Hospitals: It is best to invest in Mediclaim with a wide hospital network and the 

option of cashless payment. This will help you get the necessary healthcare in any part of the country 

without worrying about the cost. 

Factors to Remember When Buying a Mediclaim Policy 

1) Coverage: Selecting an adequate sum insured is essential to ensure a good coverage. A higher sum 

insured might result in a higher premium amount but assessing one's needs and picking the coverage 

can go a long way in protecting oneself against medical expenses. 

2) Co-payment: Under a co-payment clause, the insured is expected to pay a specific percentage of the 

claims. A policy with a co-pay feature is usually much cheaper. 

3) Sub-limits: Before buying a policy, it is crucial to take a closer look at the sub-limits as certain 

insurers have specific limits on some illnesses and treatments. 

4) Waiting period: Claims can't be made during the waiting period except for hospitalization due to 

accidents. Additionally, insurers have a waiting period for pre-existing illness and other diseases as 

well. Checking the exclusions during the waiting period can help the consumer make a better 

decision. 

5) Network hospitals: Cashless facilities can only be availed in the network hospitals of the insurance 

provider. Therefore, a vast network of hospitals ensures that the policyholder has various options 

across different geographical locations. 

6) Add-ons: Generally, Mediclaim policies do not offer add-on riders. But if the insurer provides it, 

investing in add-ons can significantly enhance the policy. However, buying unnecessary add-ons will 

only increase the premium amount without being useful for the policyholder. 

7) Exclusions: Being aware of the exclusions in the policy is important as ignorance might lead to 

confusions when filing for a claim. 

8) Free look period: A free look period allows the policyholder to return the policy and get a refund if 

he/she is not happy with the plan. This period gives the insured adequate time to go through the 

policy details. Using this time wisely can prevent the consumer from falling into a bad deal. 

2. REVIEW OF LITERATURE A paper titled <A study on awareness of health Insurance among people with reference to 

Ulhasnagar City (Thane District)= aims to study the level of awareness along with the perception 
towards health insurance among the urban community. The data was collected from 60 respondents 

from Ulhasnagar City of Thane district using structured questionnaire. The finding of the study states 
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that most of the people are aware about health insurance. Most of them have purchased medical 

insurance and at the same time significant number of respondents do not have Mediclaim insurance. 

They are not much aware about the terms and conditions of health insurance policy. Most of them they preferred to purchase private company’s health insurance namely ICICI Lombard, Star net health 
insurance, HDFC general insurance. (Bhavai, 2019) A paper titled <A study on customer’s awareness level and satisfaction of health Insurance policy 

in Chennai City= aims to study the relationship between awareness of health insurance policies and 
health insurance customs satisfaction. The data was collected from 283 respondents in Chennai City. The 

findings of the study states that customs are well aware of the health insurance companies and their 

products. The study established a significant relationship between awareness about health insurance 

products and the level of satisfaction. (Chitra, 2021) A paper titled <A study of Awareness and perception regarding health insurance in Bangalore rural 

population= aims to study to assess the various factors which act as barriers and ultimately obstruct the 
subscription of health insurance. The data was collected from 343 respondents in Bangalore Rural area. 

The findings of the study states that very less people are aware about health insurance (1/3rd) out of 

which only 22% are having health insurance. 31% people said they are willing to pay premium of Rs.500 

per year. Most of the respondent said  

A paper titled <Awareness  of Health Insurance in a rural population of Bangalore, India= aims to 
study that socio-economic and demographic characteristics of study population and analyse the 

awareness of health insurance of study populations. The data was collected from 399 respondents in the 

household of Bangalore City. The findings states that maximum people are aware of health insurance 

policies. The source of information of health insurance policies are mostly through family and friends 

compared to Television and others. The study shows that most of the people have Insurance Policies and 

they prefer Government policies over Private company. Most of the people have purchase insurance to 

reduce the cost of medical expenses. (Indumathi K, 2016) 

A paper titled <Health insurance awareness among the University Teachers in Pokhara Valley= 

aims to study the level of awareness on health insurance among the university teachers. The data was 

collected by 150 respondents’ teachers of university and constituent campus of Pokhara University 
located in Kaski District using structured questionnaire. The finding states that most of the people are 

aware about the government health insurance program launched in the country. The opinion regarding 

the health awareness and knowledge on health insurance is most associated with ethnicity.  It is less 
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associated with gender and marital status. It is moderately associated with age and educational level. 

(Ghimire, 2018) A paper titled <Understanding perception and factors influencing private voluntary health 

insurance policy subscription in the Lucknow Region= aims to study that how the socio-economic factors, individual’s product perception and individuals’ personality traits influences health insurance 

policy subscription. The data was collected by 263 respondents from a region in Lucknow through an 

online questionnaire. The finding states that most of the people want to purchase the health insurance 

policies to avoid high medical expenses and they have a positive attitude toward the plan and policies. 

Most of the people wants the Insurance companies should simplify the policy wording as it may be easy 

to understand the terms and conditions. (T. Mathur, 2014) 

A paper titled <Customer Satisfaction in Health Insurance Sector= the purpose of this study is to 

compare customer satisfaction between private and public sector insurance companies and which sector 

is delivering better service than the other. The data was collected from 250 respondents through 

questionnaire method. The findings states that there is no significant difference in the customer 

satisfaction between private and public sector insurance companies. Public and private sector insurance 

companies are providing more or less same level of service. Premium charges, ease of insurance claim, 

number of diseases covered, customer care services, prompt services of company employees, redressal 

of complaints etc. to their customers are the similar in both the sectors of insurance companies. (Kaur, 

2015) 

A paper titled  <Health Insurance: A Study on Customer’s Satisfaction and Awareness= aims to study 

the awareness and consummation level of consumers towards health insurance. The data was collected 

from 124 respondents through interview and questionnaire in the Tonk District of Rajasthan. The 

findings states that most of the people are still not aware about the Health Insurance Policies. They are 

not aware about the terms and conditions of Health Insurance Companies. They have not purchased the 

Policy. They are not satisfied with the policy provided from the Company Agents. They believe that Health 

Insurance companies are not Transparent. (Chaudhary, 2019)  

A paper titled <A Study on Policyholders’ Satisfaction of Health Insurance with Special Reference 

to Ernakulam District, Kerala= aims to study the impact of different policies in achieving customer satisfaction. The data was collected from 150 respondents’ policyholders who availed themselves of 
treatment from health insurance empanelled hospitals. The findings state that the satisfaction level is 

found high among private sector policyholders and low among public sector policyholders. The 
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satisfaction level among group insurance policy holders is high, while that among individual policy 

holders is low. Majority of the policyholders are employees and professionals. (V. Krishnaveni, 2018) 

A paper titled <Awareness of Health Insurance – A study based on Customer Perception in Chennai, 

Chengaplet and Kancheepuram Districts= aims to study that Health Insurance as a product on offer 

and measures for improving Health Insurance. The data was collected from 210 respondents through a 

tested questionnaire from three districts of Tamil Nadu. The findings of the study states that maximum 

people are aware about Health Insurance Company and most of the people have purchased Public 

General Health Insurance. Majority of the people prefer Group Health Insurance compares to Individual 

Health Insurance and Family Floater Health Insurance. Many of the people prefer to pay premium 

monthly rather than quarterly, half yearly or yearly. The most of the people feel that friends and family 

are the best source of advertisement. (R. Savithr, 2021)  

A paper titled <An empirical study on consumers perception towards Health Insurance in 

Ahmedabad City= aims to study factors that influence Health insurance policy holder and perception of 

Health insurance policy holder. The data was collected from 100 respondents in Ahmedabad region 

through questionnaire. The findings of the study states that mostly people have purchased the insurance 

policy. The majority of insurance policy purchased by the people are own / individual coverage plan. 

They prefer public sector over private sector. Self-decision is preferred while taking a health insurance 

policy by most of the people. The objective of b haying health insurance is risk coverage and to protect 

against high and unexpected medical cost.  (Joshi, 2015) 

A paper titled <Study of factors influencing consumer perception towards health insurance policies 

during COVID-19 pandemic= aims to study that knowledge level of customers about various health 

insurance policies and analyse the   demographic profile   of customers of health insurance in Mumbai 

region. The data was collected from 145 respondents in Mumbai region through interview and 

questionnaire. The findings of the study states that most of the people are aware about Health Insurance 

Policies. Their reason to purchase health insurance policies is to avail tax benefits. They do not have 

accuracy and clarity of service procedures. They have purchased the health insurance policies after 

COVID -19 Pandemic. (Khanna, 2022) 

A paper titled <Customer perception of Health Insurance Products in Imphal City, Manipur= aims to 

study that major reasons why people who are aware of health insurance intends to stay away from 

buying a health insurance product. The data was collected from 264 respondents in Imphal city through 

questionnaire. The findings of the study states that the biggest reason for not purchasing health 
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insurance is no return from investment, poor service provider and no empanelled hospitals in Imphal. 

Majority of the people are not aware about the procedure to claim health insurance policies. (Kumabam, 

June 2013)  

A newspaper titled <More companies giving parents health insurance. Average sum insured in 

group covers hiked to Rs. 5 lakh per family= states that parental covers in group health insurance 

comes with several advantages such as no age bar for parents, no pre-medical check-ups required, 

coverage is applicable from day one and it covers pre-existing diseases among others   (The Economic 

Times, Jul 25, 2022) 

A newspaper titled <Factors to decide the right insurance plan that suits all your health needs= 

states that the right health insurance policy is the one that is suitable for your overall health needs, meets 

the increasing medical inflation and provides the best coverage, maybe the best one. Since most health 

plans come with yearly renewals, you always have the choice to switch to a better plan. (The Economic 

Times. Apr 26, 2022) 

A newspaper titled <Future health policy to cover LGBTQIA+ ties= states that Future General India 

Insurance Company (FGII) has said that its new health cover has expanded the definition of family to 

include members of the LGBTQIA+ community and members in a live-in relationship. (The Times of 

India, Sept 9,2022) 

3. RESEARCH METHODOLOGY 

3.1 Type of Research: 

Present study is descriptive research which aims to systematically obtain information about awareness 

about health insurance among households.  

3.2 Area of study: 

The study is conducted in Mumbai suburban area i.e. Borivali to Bandra area.  

3.3 Sampling method 

The sampling technique followed is convenient and judgemental sampling method.   

3.4 Target Population and Sample size: 

The target population households (families). Sample size is 95 households. 

3.5 Type and Source of Data: 
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The present study is based on primary data which is collected through structured questionnaire. Close 

ended questions were asked in the questionnaire to get the answers for the questions related to the 

objectives of the study. Secondary data was collected from internet, research papers and reports. 

 

3.6 Statistical Tools Use: 

Graphs are used to organize the data and intended to display the data in a way that is easy to understand 

and remember. Chi-square test and Kruskal Wallis test is used for hypothesis testing. 

4. DATA ANALYSIS AND INTERPRETATION OF THE STUDY 

Table 4.1. Gender  

Gender Count 

Male 52 

Female 43 

Source: Primary Data 

 

The above table shows that out of 95 respondents, 52 respondents were Male and 43 respondents were 

Female. 

Table 4.2. Age  

Age Count 

20 years - 30 years 42 

31 years - 40 years 17 

41 years - 50 years 18 

51 years - 60 years 9 

Above 60 years 9 

Source: Primary data 

The above table shows that out of 95 respondents, 42 respondents i were from the age group of 20-30 

years, 17 respondents were from 31 to 40 years, 18 respondents were from 41 to 50 years, 9 respondents 

were from 51 to 60 years and 9 respondents were above 60 years of age.  

Table 4.3. Marital Status  

Marital Status Count 

Single 41 

Married 54 

Source: Primary data 

The above table shows that out of 95 respondents,41 respondents were single and 54 respondents were 

married.  
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Table. 4.4 Educational Qualification  

Educational Qualification Count 

S.S.C 9 

H.S.C 17 

Graduate 33 

Post Graduate 36 

Source: Primary data 

The above table shows that out of 95 respondents, 9 respondents had studied upto SSC, 17 respondents 

had studied upto HSC, 33 respondents had studied upto Graduation and 36 respondents had studied upot 

Post-Graduation. 

Table. 4.5 Monthly Income 

Income Respondents 

Rs 10,000 – 25,000 41 

Rs. 25,000 - Rs. 50,000 23 

Rs. 50,000 - Rs. 10,0000 13 

Rs. 1,00,000 - Rs. 2,00,000 13 

Above Rs. 2,00,000 5 

Source: Primary data 

The above table shows that out of 95 respondents, 41 respondents were having monthly income between 

Rs.10,000 – 25,000, 23 respondents had monthly income between Rs.25,000 - Rs.50,000, 13 respondents 

had monthly income between Rs.50000 - Rs.10,0000, 13 respondents had monthly income between 

Rs.10,0000 - Rs.20,0000 and 5 respondents had monthly income between Above Rs.20,0000.  

Table. 4.6. Awareness of Mediclaim Insurance 

Awareness about Mediclaim Insurance Count 

Not Aware at all 12 

Aware and purchase Mediclaim policy 51 

Aware but not purchased Mediclaim policy 32 

Source: Primary data 

The above table shows that out of 95 respondents, 12 respondents were not aware at all about Mediclaim 

insurance, 51 respondents were aware and purchased it and 32 respondents were aware but not 

purchased the Mediclaim policy.  So, most of them were aware about Mediclaim insurance. 
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Table. 4.7. Sources of Awareness about Mediclaim Insurance 

Sources of Awareness Count 

Television 17 

Newspaper 7 

Mediclaim Policy agents 25 

Family and Friends 38 

Doctor 1 

Employee of Insurance company 7 

Source: Primary data 

The above table shows that out of 95 respondents, 17 were aware about Mediclaim insurance through 

Television, 7 respondents were aware through Newspaper, 25 respondents were aware through 

Mediclaim Policy Agents, 38 respondents were aware through Friends and Family, 1 respondent was 

aware through Doctors and 7 respondents were aware through Employee of Insurance Company. So, the 

major source of awareness about Mediclaim insurance is family and friend followed by Mediclaim 

insurance agent.  

Table. 4.8. Who has purchased Mediclaim Policy for you? 

Who had purchased Mediclaim Policy for you ? Count 

Purchased by Myself 71 

Purchased by my Employer 24 

Source: Primary data 

The above table shows that out of 95 respondents, 71 respondents had purchased Mediclaim insurance 

policy by themselves and 24 respondents said their policy was provided by their employer. 

Table. 4.9. Which type of Mediclaim Policy you have purchased? 

Which type of Mediclaim policy you have purchased Count 

Private 55 

Government 26 

Other 14 

Source: Primary data 

The above table shows that out of 95 respondents, 55 respondents were having Mediclaim policy of 

private insurance company, 26 were having policy of Government insurance company and 14 

respondents were having policy of other insurance company.  

Table. 4.10. Purpose of taking Mediclaim Policy 
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Purpose of taking Mediclaim Policy Count 

To protect from high and unexpected Medical cost 63 

Tax Benefits 12 

Compulsion from Employers 13 

Others 7 

Source: Primary data 

The above table shows that out of 95 respondents, 63 respondents had purchased Mediclaim insurance 

to protect from high and unexpected Medical cost , 12 had purchased to avail Tax Benefits, 13 

respondents had purchased due to compulsion from employers and 7 respondents taken Policy for other 

reasons. 

Table. 4.11. Your opinion about Mediclaim Policy 

Opinion About Mediclaim Policy 
Strongly 

Agree 
Agree Neutral Disagree 

Strongly 

Disagree 

I feel Mediclaim Policy Premium is 

costly 
24 47 12 9 3 

I feel Mediclaim Policy does not 

include all diseases 
30 34 19 9 3 

The Mediclaim Policymakers does 

not provide detailed information 
27 26 21 17 4 

Mostly policy is purchased to get 

Tax Benefit 
15 34 19 17 10 

Source: Primary data 

The above table shows that most of the respondents are agree with the statements : 

 Mediclaim Policy Premium is costly 

 Mediclaim Policy does not include all diseases 

 The Mediclaim Policymakers does not provide detailed information 

 Policy is purchased to get Tax Benefit 

5. HYPOTHESIS TESTING 

H0 = There is no significant difference between marital status and awareness about Mediclaim 

insurance 
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Crosstabulation - Marital Status * Awareness about Mediclaim Insurance  

 Awareness about Mediclaim Insurance 

Total Aware and purchase 

Mediclaim policy 

Aware but not 

purchased Mediclaim 

policy 

Not Aware 

at all 

Marital 

Status 

Single 17 18 6 41 

Married 34 14 6 54 

Total 51 32 12 95 

 

Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 4.471a 2 .107 

Likelihood Ratio 4.493 2 .106 

Linear-by-Linear Association 2.919 1 .088 

N of Valid Cases 95   

a. 0 cells (0.0%) have expected count less than 5. The minimum expected count is 

5.18. 

 

To test above hypothesis Chi-square test is applied. The test statistics shows that chi-square value is 

4.471 and p-value is 0.107 which is more than 0.05. Therefore, we accept null hypothesis i.e. There is no 

significant difference between marital status and awareness about Mediclaim insurance. So, it can be 

concluded from the test as well as crosstabulation table that married and single both are having 

awareness about Mediclaim insurance.  

H0 = There is no significant difference between educational qualification and purpose of buying 

Mediclaim insurance 

 

Crosstabulation  - Educational Qualification * Purpose of buying Mediclaim insurance  

 Purpose of buying Mediclaim insurance 

Total 
To protect 

from high and 

unexpected 

Medical cost 

Tax 

Benefits 

Compulsion 

from 

Employers 

Others 

Education

al 

Qualificati

on 

SSC 3 3 1 2 9 

HSC 13 1 1 2 17 

Graduation 26 2 4 1 33 

Post 

Graduation 
21 6 7 2 36 
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Total 63 12 13 7 95 

 

Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 13.995a 9 .123 

Likelihood Ratio 13.058 9 .160 

Linear-by-Linear Association .369 1 .543 

N of Valid Cases 95   

a. 12 cells (75.0%) have expected count less than 5. The minimum expected count is .66. 

To test above hypothesis Chi-square test is applied. The test statistics shows that chi-square value is 

13.995 and p-value is 0.123 which is more than 0.05. Therefore, we accept null hypothesis i.e. There is 

no significant difference between educational qualification and purpose of buying Mediclaim insurance. 

So, it can be concluded from the test as well as crosstabulation table that purpose of buying Mediclaim 

insurance is to protect from high and unexpected Medical cost irrespective of educational qualification 

H0 = There is no significant difference between monthly income and opinion about buying 

Mediclaim insurance 

 

 

Test Statisticsa,b 

 I feel 

Mediclaim 

Policy 

Premium is 

costly 

I feel Mediclaim 

Policy does not 

include all 

diseases 

The Mediclaim 

Policymakers does 

not provide 

detailed 

information 

The company 

does not 

provide Tax 

Benefit 

Chi-Square 3.901 7.306 7.846 3.563 

df 4 4 4 4 

Asymp. Sig. .420 .121 .097 .468 

a. Kruskal Wallis Test 

b. Grouping Variable: Monthly Income 

 

To test above hypothesis Kruskal Wallis Test is applied. We can see that p-value for all the factors 

considered under opinion about Mediclaim insurance is more than 0.05. Therefore, we accept null 

hypothesis i.e. There is no significant difference between monthly income and opinion about buying 

Mediclaim insurance. Irrespective of monthly income of households, the opinion of households is same 

as follows:  

 I feel Mediclaim Policy Premium is costly  
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 I feel Mediclaim Policy does not include all diseases  

 The Mediclaim Policymakers does not provide detailed information  

 The company does not provide Tax Benefit 

6.  CONCLUSION 

The study concludes that most of the households are aware about Mediclaim insurance. Their source of 

awareness is friends and family followed by Mediclaim insurance agent. They have purchased their 

Mediclaim insurance policy by themselves. They prefer to purchase private company’s Mediclaim 
insurance policy. Their purpose of buying Mediclaim insurance policy is to get protected from high and 

unexpected Medical cost. They agree that Mediclaim insurance premium is costly, it does not include all 

the diseases, company does not provide all the information about policy and they have purchased with 

the intension of getting tax benefit. 

The result of hypothesis testing states that marital status does not affect awareness about Mediclaim 

insurance. The purpose of buying Mediclaim insurance is same irrespective of educational qualification. 

Monthly income does not affect the opinion of households about Mediclaim insurance policy. 
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1. INTRODUCTION 

Men and women are born equal and both play an important role in the creation and development of 

family in particular and society in general. In the traditional family husband earns for the family and wife 

maintains it. Her role was mainly confined to domestic works. She creates life, nurtures, guards and 

strengthens it. She plays the role of wife, mother, sister, sister-in-law, daughter, daughter-in-law, grand-

daughter etc. She is the transmitter of tradition and the instrument by which the family culture is 

preserved. Women’s role which was confined to domestic areas has now switched over to the other areas where she 
is competing with her male counterpart. This is due to the education she is getting, the women centred 

policies, programmes of the government and the job opportunities available to her in the wake of 

modernization, urbanization, industrialization, liberalization, globalization etc. The opportunities 

available to women paved the way for economic independence and their involvement in political and 

social sphere has increased to a great extent. 

WOMEN AND SAVINGS 

Saving schemes are very important for countries which are experiencing deficiencies in economic 

growth. There is a need for saving mobilization which means advocating the need for more and more 

savings to improve the economic policies. It is human need to save and keep something for the future, by 

foregoing its consumption in the present day. A person earns with the objective of being able to spend 

and fulfil various basic needs. Keynes paradox of thrift advocates that individual savings are good for an 

economy. However, overall savings for an economy are bad as they pull down the consumption, reducing 

down the national income of the economy. 

Savings is a habit specially embodied to woman. Even in the past when women mainly depended on their 

income. They used to save to meet emergencies as well as for future requirements. Many forces have 

contributed to the growth of the newly emerging middleclass working women in India. The socio-

economic liberation of Indian women has itself being a product of, and an instrument in the change in 
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their lives due to employment. A deep of vital change has taken place in the economic condition and 

personal status of women in the recent past. 

It is accepted fact now that women have to play a prominent role in the overall economic development of our nation, as they constitute 50 per cent of the total population, <when women move forward, the 
family moves, the village moves,= claimed Jawaharlal Nehru. It is recognized throughout the world that 
only when women are in the mainstream of progress can economic and social development be possible 

and meaningful. 

Freedom depends on economic conditions more than other reasons. Now, the present women, who is 

equally employed, through their education have knowledge about various aspects of investment and as 

result they invest in various investment avenues such as shares, debentures, mutual funds and bank 

deposits. Indian savings market has been expanding over the period and there is a steady increase of 

household savings. 

GENERAL BEHAVIOUR OF WOMEN INVESTORS 

Gone are the days when men were deemed masters of as recent studies have proved that women are 

wiser investors than men. Different risk perception by women and men generate different emotional 

responses, leading to different investment behaviours. Recent and past research has shown that these 

psychological differences inherently make women better investors. The first point to be noted here is 

how women like to be in absolute control This trait is observed not only at work but also home. Women 

adore being in control of their environment at all costs. They might take time in doing so but will achieve 

it somehow. Being in control denotes order and women like order just as much. 

The world of investment is full of apprehension, uncertainty and unfamiliarity. These certainly do not 

project what women would want from any situation. In such situations women behave in a very typical 

womanly fashion – they get anxious and strained. But these negative outcomes instigate women to fare 

as better investors. When they are unsure, they exercise caution and invest gingerly. To women, having 

a safer investment at times is better than facing losses. 

As a woman, and an investor, shaping of financial future is as important as the many other roles they play 

in life. That's why taking control today is essential in realizing their dreams for tomorrow. Whether 

women are just beginning to develop their investment strategy or are refining a current one, it's 

important to keep in mind that they should build a financial legacy for long term. At various stages of 

your life, you are faced with important investment and financial decisions. Your success in making these 



्䴺ान Vistaar - An Annual Interdisciplinary Research Journal                         

Volume 1, Issue 1: Feb – Mar 2024 

 
 

  

MDSMC – IQAC & RESEARCH CELL 69 

 

decisions with the help of a sound investment strategy can have a major impact on your income, net 

worth and, ultimately, quality of life in retirement. 

Women today have more earning potential and more influence over financial decisions than ever before. 

Women represent almost half of the workforce and many businesses are owned or managed by women. 

Many women influence or control the majority of all consumer purchase decisions and many of the 

investment decisions. As a result, it is important for women to focus on finances now more than ever. 

Throughout their lives, as a woman, they will be faced with different financial challenges than their male counterparts. If women are going to take control of their financial future, it’s important that they 
recognize those differences and empower themselves. 

 

2. REVIEW OF LITERATURE The M.Phil dissertation titled <A study on saving and investment pattern of women in Bangalore= 
aim to study the saving and investment pattern of working and non-working women and factors 

influencing their investment decisions. The data was collected from 225 women who regularly save and 

invest. The study was conducted in Bangalore city.  The finding of the study states that most important reason why a woman saves is because of a <precautionary= motive. Saving money in bank and in the 
house kitty (saving at home) are the most preferred saving avenues. Non-working women save 5-10% from their household’s savings. The constraints to their investment are lack of awareness and advice. 
The study concludes that women invest in safe traditional Investment. (Srinivasan, 2012) A paper titled <A study on investment pattern of  working women in Bengaluru north= aims to find 
out the preferred investment avenue of the working women and factors influencing their investment 

decisions. The study was conducted among 120 working women of Bangaluru north. Findings of the 

study reveals that mutual funds are most preferred investment of working women followed by gold and 

precious metal. Their purpose of investment is tax saving and wealth creation. Most of them expect 

returns of 10-20% from their investment. (Bharat A. & et.l, 2023)  

A paper titled <A study on investment behaviour of working women with reference to Chennai City= 
aims to find out the most preferred investment portfolio and factor influencing their investment decision. 

The study was conducted among 120 working women. Findings of the study states that bank deposit and 

gold is the most preferred investment of working women followed by post office and life insurance. 

According to these working women chit funds, shares and real estate is the risky investment avenue. 
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Hypothesis testing result states that income of the respondents influence their investment plans. 

(R.Harini & et.l, 2021) A paper titled <A study on investment objectives of women investors= aim to find out investment 
preferences of women as per investment objectives. The data was collected from 200 women investors 

of Bhopal and Madhya Pradesh. The findings of the study reveal that most of the women wants to invest 

in shares with the objective of  high return. Women invest in mutual funds for tax saving option. They 

prefer to invest in fixed deposit for safety objectives. Further they invest in gold for liquidity. They 

consider NSS/PPF/PF as investment option for tax saving. They prefer real estate for high returns. And 

according to them insurance is the safest investment option. (Jain, 2019) A paper titled <A study on investment behavioural patterns of women investors= aims to study 
investment avenues preferred by women investors and variables influencing their investment decisions. 

The study was conducted between January to June-2017 among 80 women investors of Hyderabad. 

Findings of the study reveals that investment objective of women investors is regular income followed by children’s education. Their source of awareness about investment avenue is self-awareness followed 

by friends/family/relatives. They prefer to invest in bank deposits followed by gold and insurance 

schemes. They are found to be dependent on others for their investment decisions. They prefer 1-3 years 

for their investment duration. They do not have their investment plan. (Sah, 2017) A study titled <Investment preference of women : A comparative study of women stock and non-

stock investors= aims to find out whether the investment preferences of women stock investors are 
different from that of women non-stock investors. The data was collected from 400 women i.e. 200 stock 

investors and 200 non-stock investors from the four cities of Punjab i.e. Amritsar, Jalandhar, Ludhiana 

and Chandigarh. Results of the study show that fixed deposit is the most preferred investment avenue of 

women stock as well as non-stock investors. Further, it is found out that women non-stock investors are 

attracted towards stock market and intended to invest in it in near future. Whereas, women who are 

already in the stock market are not satisfied and want to withdraw their investment form stock market. 

(Kaur, 2016) A study titled <Investment behaviour of women entrepreneurs= aims to find out factors that influence 
investment behaviour and investment decisions of women entrepreneurs. The data was collected form 

18 women entrepreneurs through in-depth exploratory interviews. Findings of the study reveal that 

women entrepreneurs consider long term investment as risky and they are quite conservative about it. 

They are willing to take risk in the business but not in while making investment decisions. The reasons 
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stated for such behaviour are lack of time to understand investments and lack of knowledge about investment products. Further, it was found that women entrepreneur’s mimic their parents while 

investing their money.  (Kappal and et.l, 2020) A paper titled <Factors affecting investment decision of working women in Delhi-NCR= aims to study 
the factors which influence investment decision of working women. The study was collected among 

working women and those who have investment experience. Data was collected from 100 women. 

Findings of the study state that the amount invested by working women is Rs. 2,00,000/- to Rs.2,50,000/- 

per annum. Modern women investors are risk takers. The significant finding of the study is that 

perception of women investors regarding non-conventional investment avenues is positively and 

progressively changed. The major factors considered by women investors are attachment with funds, 

source of information, risk, additional income, quality of life and independent decisions. (Sharma & et.l, 

2019) A study titled <Investment behaviour of working women in India= aims to study the social and 
financial characteristics of working women affecting their investment behaviour and find out their 

reasons for investment. The data was collected from 197 working women from non-banking sector. 

Findings of the study state that these women are more aware about bank deposits. They prefer to invest 

in bank deposits because of safety and security of family. Their own instinct influences their investment 

decision. There is found significant association between age, monthly income and total awareness for 

investment avenue. There was no relation found between marital status, occupation and awareness level 

for investment avenue. (Gangwani & et.l, 2020) 

 A study on <Women and Investment: An empirical study of Anand District= aims to study women 
preference for investment. The data was collected from 150 women investors. Findings of study throw 

light on that long term growth and retirement income affects to the investment decision of the women 

investors followed by risk. It was found that women have basic knowledge about investment and they 

have been investing since few years. Most of them are risk averter. Gold and silver are the most preferred 

investment avenues followed by fixed deposits. (Patel, 2018) 

 

3. RESEARCH METHODOLOGY 

3.1 Type of Research: 

Present study is a descriptive research design which is used to describe, explain and validate findings 

related to saving and investment pattern of working women.  
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3.2 Area of study: 

The study is conducted in Mumbai suburban area i.e. Borivali to Bandra area.  

3.3 Sampling method 

The sampling technique followed is judgmental sampling method.   

3.4 Target Population and Sample size: 

The target population is working women. Sample size is 82 working women. 

3.5 Type and Source of Data: 

The present study is based on primary data which is collected through structured questionnaire. Close 

ended questions were asked in the questionnaire to get the answers for the questions related to the 

objectives of the study. Secondary data was collected from internet, research papers and reports. 

 

3.6 Statistical Tools Use: 

Graphs are used to organize the data and intended to display the data in a way that is easy to understand 

and remember. Chi-square test is used for hypothesis testing. 

 

OBJECTIVES OF THE STUDY 

1) To study the saving and investment pattern of working women. 

2) To understand the most preferred investment avenue of working women. 

3) To study the factors that influence the investment decision of the working women. 

4) To find out the objective of investment and duration of investment preferred by working women. 

4. DATA ANALYSIS AND INTERPRETATION OF THE STUDY 

Table 4.1. Age of the Respondents 

Age Count 20-30 Years 30 30-40 Years 20 40-50 Years 20 50-60 Years 12 

Source: Primary data 
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The above table shows that out of 82 respondents, 30 respondents were from the age group of 20-30 

years, 20 respondents were from the age group of 30-40 years, 20 were from the age group of 40-50 

years and 12 respondents were from the age group of 50-60 years. 

 

Table 4.2. Material Status of the Respondents 

Material Status Count Married 36 Unmarried 46 

Source: Primary Data 

The above table shows that out of 82 respondents, 36 respondents were married and 46 Respondents 

were Unmarried. 

      Table. 4.3. Qualification of the Respondents 

Education Respondents HSC 11 Graduate 42 Post graduate 19 Professionals 10 

Source: Primary Data 

The above table shows that out of 82 respondents, 11 respondents have studied upto HSC, 42 

respondents  studied upto Graduation, 19 respondents have studied upto post-graduation and 10 

respondents have studied professional courses.  

 

Table. 4.4. Monthly Income of the Respondents 

Monthly Income Count Less than Rs.10,000 12 Rs.10,000 to Rs.15,000 28 Rs.15,000 to Rs.20,000 14 Rs.20,000 to Rs.30,000 18 
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Rs.30,000 to Rs.40,000 5 Rs.40,000 to Rs.50,000 3 More than Rs.50,000 2 

Source: Primary Data 

The above table shows that out of 82 respondents, 12 respondents had monthly income less than 

Rs.10,000/-, 28 respondents had monthly income between Rs.10,000/- to 15,000/-, 14 respondents had 

monthly income between Rs. 15,000/- to 20,000/-, 18 respondents had monthly income between 

Rs.20,000/- to Rs.30,000/- and remaining respondents had income above Rs.30,000/-.  

Table .4.5 Saving per month  

Saving Respondents Less than 10% 19 11%-20% 23 21%-30% 9 31%-40% 9 41%-50% 7 More than 50% 4 Not specific 11 

                                                              Source: Primary Data 

The above table shows saving per month out of income. It can be seen that most of the respondents are 

able to save upto 11%-20% followed by Less than 10%. 

Table 4.6 Invest per month 

Invest Respondents 

Less than 10% 34 

11%-20% 18 

21%-30% 12 

31%-40% 7 

41%-50% 9 

More than 50% 2 

 

Source: Primary Data 
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The above table  represents investment per month out of the income. As we can see in the table most of 

the respondents said they invest less than 10% per month out of their income. 

Table 4.7 Preferred investment avenue? 

Particulars Yes No Fixed Deposit 52 30 LIC 62 20 Shares 25 62 Mutual Funds 30 42 Recurring Deposit 50 32 

Source: Primary Data 

The above table is about preferred investment avenue of the respondents. Most of the respondents prefer 

Fixed deposit, LIC and Recurring Deposit to invest. Shares are not preferred by most of them. About 

mutual funds we can see the mixed reaction of the respondents.  

Table .4.8 Factors Influencing to the investment decision  

Influencing 
Most 

Important 

Some 
Important 

Natural Not 
Important Safety of investment 50 9 8 8 Liquidity of funds 16 33 6 10 Tax saving 27 14 24 10  Diversification of funds  24 23 14 4 Hidden cost 28 19 16 12 Simplicity 33 21 11 10 Risk 35 16 13 11 Maturity period 26 21 17 11 

Source: Primary Data 

The above table states the factor influencing investment decision. Safety of investment is mostly 

influencing factor to the investment decision of the working women followed by risk and simplicity of 

investment. Liquidity is somewhat important for the working women. 

Table .4.9 Objectives of the Investment 

Objective Respondents Future security 24 Good returns  20 Tax saving 4 Children education 19 Support to family 15 

Source: Primary Data 
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The above table shows the objective behind investment of the working women. Most of the respondents 

said future safety is the main objective behind investment followed by good returns and children 

education. 

Table .4.10 Duration of investment   

Option Respondents 

Short term 28 

Mid term 39 

Long term 15 

Source: Primary Data 

The above table shows the time duration preferred for investment by working women. Most of them 

prefer mid term investment followed by short term investment.  

Table .4.11 Consultation for taking investment decisions 

Options Respondents 

Friends & Family 46 Internet 13 Consultant 9 News/Newspapers 6 Spouse 8 

Source: Primary Data 

The above table shows whom these working women consult before making investment decisions. Most 

of them they consult to their friends and family for taking investment decisions. 

5.  HYPOTHESIS TESTING 

H0 = There is no significant difference between age and duration of investment preferred by the 

working women. 

5.1 Crosstabulation - Age * Duration of Investment  

 Duration of Investment Total 

Short term Mid term Long 

term 

Age 

20-30 Years 13 12 5 30 

30-40 Years 5 12 3 20 

40-50 Years 7 8 5 20 

50-60 Years 3 7 2 12 

Total 28 39 15 82 
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5.2  Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 3.745a 6 .711 

Likelihood Ratio 3.691 6 .718 

Linear-by-Linear Association .800 1 .371 

N of Valid Cases 82   

a. 4 cells (33.3%) have expected count less than 5. The minimum expected 

count is 2.20. 

To test above hypothesis Chi-square test is applied. The test statistics shows that chi-square value is 

3.745 and p-value is 0.711 which is more than 0.05. Therefore, we accept null hypothesis i.e. There is no 

significant difference between age and duration of investment preferred by the working women. So, it 

can be concluded that all the age groups have similar preference towards duration of investment. We can 

also see in the crosstabulation table that all age group working women  prefer to invest in short and 

medium term. 

H0 = There is no significant relation between monthly income and percentage of income invested 

by the working women. 

5.3  Crosstabulation - Monthly income * Investment per month  

 

Investment per month Total 

Less 

than 

10% 

11%-

20% 

21%-

30% 

31%-

40% 

41%-

50% 

More 

than 

50% 

 

M

o

n

t

h

l

y 

i

n

c

o

m

e 

Less than Rs.10,000 7 2 2 0 1 0 12 

Rs.10,000 to Rs.15,000 16 5 4 2 1 0 28 

Rs.15,000 to Rs.20,000 6 4 4 0 0 0 14 

Rs.20,000 to Rs.30,000 3 5 1 3 6 0 18 

Rs.30,000 to Rs.40,000 2 1 1 1 0 0 5 

Rs.40,000 to Rs.50,000 0 1 0 0 1 1 3 

More than Rs.50,000 0 0 0 1 0 1 2 

Total 34 18 12 7 9 2 82 
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5.4  Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 66.764a 30 .000 

Likelihood Ratio 48.707 30 .017 

Linear-by-Linear Association 17.011 1 .000 

N of Valid Cases 82   

a. 38 cells (90.5%) have expected count less than 5. The minimum expected 

count is .05. 

To test above hypothesis Chi-square test is applied. The test statistics shows that chi-square value is 

66.764 and p-value is 0.000 which is less than 0.05. Therefore, we reject null hypothesis i.e. There is 

significant relation between monthly income and percentage of income invested by the working women. 

So, it can be concluded that different income group affects percentage of income invested by working 

women. We can also see in the crosstabulation table that as income increasing, the percentage of income 

invested is also increasing. 

H0 = There is no significant difference between educational qualification and objective of 

investment of the working women. 

5.5  Crosstabulation - Educational Qualification * Objective of the investment  

 Objective of the investment Total 
Future 

security 

Good 

returns 

Tax 

saving 

Children 

education 

Support 

to family 

Educati

onal 

Qualific

ation 

HSC 0 1 1 3 6 11 

Graduate 15 10 0 9 8 42 

Post graduate 7 6 1 5 0 19 

Professionals 2 3 2 2 1 10 

Total 24 20 4 19 15 82 

 

5.6  Chi-Square Tests 

 Value df Asymp. Sig. (2-

sided) 

Pearson Chi-Square 25.244a 12 .014 

Likelihood Ratio 29.402 12 .003 

Linear-by-Linear Association 5.716 1 .017 

N of Valid Cases 82   

a. 15 cells (75.0%) have expected count less than 5. The minimum expected 

count is .49. 
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To test above hypothesis Chi-square test is applied. The test statistics shows that chi-square value is 

25.244 and p-value is 0.014 which is less than 0.05. Therefore, we reject null hypothesis i.e. There is no 

significant difference between educational qualification and objective of investment of the working 

women. So, it can be concluded that working women having different educational qualification, have 

different investment objectives. We can also see in the crosstabulation table that those working women 

who are studied upto HSC have investment objective to support family. Those who are studied upto 

graduation have investment objective of future security. Those who are studied upto post-graduation 

have investment objective of future security and good returns. And those who are professionals they 

have mixed reaction above investment objectives. 

6. CONCLUSION 

The findings of the study states that most of the working women save 11%-20% per month of their 

income. Most of them they invest less than 10% per month of their income. Their preferred investment 

avenue is fixed deposit, LIC and recurring deposit. They do not prefer to invest in the shares. There is 

mixed reaction about investment in mutual funds. The factors influencing their invest is safety of 

investment followed by risk, simplicity of investment and liquidity. Future security is their investment 

objective. Most of them they prefer to invest for mid-term. They take consultation from their family and 

friends before taking investment decision. 

The result of hypothesis states that age does not affect to duration of investment. Monthly income of 

working women does affect their investment per month. Educational qualification wise their investment 

objective is changing. 
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1.1 Introduction 

With varieties inside districts and societies, road food distribution is seen across the world. Street food 

is ready-to-eat food or drink that is sold by vendors and peddlers on the street and in public areas. 

Merchants typically utilize compact corners, food trucks, or trucks to sell food things. The central quality 

of road food is that road food varieties are sensibly evaluated enhanced and effectively accessible. The 

significance of road food distribution lies in the way that other than offering business potential open 

doors for creating business people, the offer of road food varieties can make a sizeable commitment to 

the economies of non-industrial nations like India. 

The variety of street food is endless and often reflects traditional local cultures. The raw materials and 

methods used to prepare street food beverages, snacks, and meals vary greatly. Sellers' slows down are 

generally found outside or under a rooftop that is effectively open from the road. Their advertising 

achievement relies only upon the area and verbal exchange advancement. Road food organizations are 

typically claimed and worked by people or families yet profits by their exchange stretch out all through 

the neighborhood economy 

Road food plays likewise assume a huge part in the existence of individuals of Mumbai where each 

individual has participated in his timetable and either has next to no opportunity to cook at home or is 

enamored with road food. There is a wide variety of delicacies offered by Mumbai's street food vendors, 

including Maharashtrian, north Indian, south Indian, and even international fare. One conspicuous food 

that is served by the Mumbai road food merchants is the South Indian renowned indulgences like idli, 

dosa, and vada. In Dharavi Between 500 to 700 families make money by making idlis and vadas. Each 

home prepares at least 400 steaming, soft rice cakes consistently. Orlem, Malad, is another location in 

Mumbai where we can find such a large number of these idli makers. The review attempts to feature the 

socio-economic profile of these idli makers. 
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1.2 Research Objectives 

The review's essential point was to research the financial highlights of road food merchants in Malad. 

The particular targets of the review were: 

 To analyze the socio-economic conditions of street food vendors in the study area 

 To recommend solutions for their overall development 

1.3 Study Area 

The study is conducted in the by-lanes of Orlem, Malad 

 1.4 Research Methodology 

The present study is based on primary and secondary data collection in the following three phases: 

1.4.a Pre-Field Stage 

In this stage, the writing survey has been embraced through a few on the web and disconnected 

optional sources. This has helped in figuring out the point and setting up the poll. The survey 

comprises both open and closed-finished questions. 

     1.4. b.On-Field Stage 

The example size of 25 road food merchants has been chosen for the review utilizing an irregular 

inspecting technique. The review was carried on in the predefined concentrate on the region 

during the evening when the sellers were relatively free and could respond to the inquiries 

persistently. 

1.4.c Post-Field Stage 

The information has been put away, handled, examined, and addressed utilizing MS-Excel v. 2013. 

1.5 Review of Literature 

 Chakravarty and Canet (1996)‟s concentrate on „Street Food sources in Calcutta‟ depended on 911 
buyers of road food sources and 300 road food sellers in four areas in Kolkata, specifically the School 

Square, the Sealdah region, Dalhousie Square, and the Gariahat shopping and local location. The 

investigation discovered that around 33% of the buyers bought food varieties day to day and spent ' 40 

to ' 400 every month on road food sources. It showed that many of the vendors were commuters. They 

frequently conveyed their products via train, making trip distances of 25 to 30 kilometers consistently. 

Their day-to-day deals added up to '1500 to '4000. Merchants worked just 10 months in a year by getting 
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a pay of '25000 every year. The review analyzed different risks to food sources' security. The food 

contained brilliant non-allowed colors and contained weighty metals. The water is used for drinking, 

cooking, washing fruits and vegetables, washing dishes, and washing hands, among other things. was 

viewed as defiled. Suneetha, Manjula and Child Depur (2011) made a „Quality Evaluation of Road Food varieties in Tirumala‟ and explored microbiological nature of road food varieties in Tirumala, India. Investigation of 
tests was on breakfast things like idli, poori, dosa, masala dosa, lemon rice and organic product juices 

like squeezed orange and pineapple juice from 6 areas. It uncovered high heaps of microorganisms. The 

tainting of masala dosa was viewed as high its presence was viewed as on account of pollution of handling 

water and unhygienic circumstances that won in food slow down areas. Mohan Raj (2012), in his paper on „A Concentrate on Side of the road Food Slows down in Tiruchirappalli Enterprise with unique reference to Food Industry and Inn Industry‟ found that more number of modern 

workers and everyday breadwinners liked to eat from side of the road slows down. The review in view 

of 537 clients of side of the road food slows down saw that as 47.11% of them felt side of the road food 

sources were not great for wellbeing and 47.71% were disappointed with the credit offices proposed to 

steadfast clients and 29.42% were disappointed with the administrations of side of the road slows down. 

Kirit Patel, David Guenther, Kyle Wiebe and Ruth-Anne Seburn (2014) through their review „Food Power: A Basic Dialogue‟ examined the imperatives looked by millet porridge sellers in Madurai, TamilNadu. 
The review was among 90 road food sellers. It found that ladies in road food distributing industry 

confronted minimization through having a couple of clients and lower benefits than their male partners. 

They additionally went through disturbances, constrained closures and installment of pay-offs to police 

and specialists. Female workers working under road sellers accepted their day to day compensation 

multiple times lesser than their male partners. Compared to their male counterparts, the female porridge 

vendors demonstrated a greater desire to expand their business. 

Njaya, T.  ( 2014). The study showed that road food distribution is an essential local area improvement 

device as it plays vital financial job in the present Harare specifically and Zimbabwe overall. Road food 

distributing, a long way from being a deterrent to advance and practical turn of events, is the premise of 

an elective road economy that is human cordial and with the essential institutional and infrastructural 

backing can be both earth delicate and energy cognizant. Road food varieties are a significant yet 

neglected aspect of Zimbabwe's food and sustenance. In spite of the fact that road food distributing is 

unlawful, it essentially assisted with lessening joblessness, expanded the earnings of sellers, and gave 
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metropolitan occupants economical differed, and nutritious native feasts. This huge job is compromised 

by claims that such distributing comprises a significant wellspring of foodborne sicknesses (through 

unfortunate cleanliness) and causes blockage in the city. This has frequently justified the local 

authorities' harassment of street vendors. The public authority ought to perceive the road food industry 

through regulation and the presentation of a code of training for road food merchants. 

(Husain, 2015) the study is an attempt to add to the existing literature on the informal sector of 

Bangladesh's economy and reveals information often neglected, unrecorded, and unrecognized. 

Bangladesh is yet to emphasize www.ccsenet.org/ass Asian Social Science Vol. 11, No. 26; 2015 8 the 

policies on the growth of the informal sector partly due to the non-recognition of activities of the informal 

sector. The goal was to bring into the spotlight the significance of the informal sector in the development 

of the economy of Bangladesh. Since street vendors contribute to the urban economy of Bangladesh as 

customers, distributors of goods, generators of jobs, and provide services to the public proper and the 

size of the informal sector is expanding day by day as the contribution of agriculture to GDP is decreasing 

and due to massive migration from rural area to urban area, proper emphasis & attention should be given to the informal sector’s role in the development policy of Bangladesh. 
1.6 Data Analysis and Finding of the Study  

The occupation is fundamentally cornered by male individuals and they have a place in the age gathering 

of under 50 

One of the huge highlights of these food sellers is that every one of them has relocated from Tamilnadu 

and most of them have a place in the locale of Thirunevilli 

1.6.1 Home town of Street Vendors 
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To the question of where they sell their goods, it was noted that the majority of them do not have a 

permanent stall as they sell their goods on the cycle and they place themselves in any corner of the 

bazaar.  

1.6.2  Location of sale 

 

The educational qualification of the street food vendors does not appear to be very poor as none of them 

are illiterate and also 75 % of them have cleared their matriculation. and 25% of them are graduates. 

1.6.3. Vendors Education Level 

 

The monthly income of the vendors ranges between less than 1000 and more than 5000. 50% of the 

vendors earn less than 1000 per day and the remaining earn more than 1000 in a day. 
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1.6.4. Vendors Saving Pattern 

 

 To the question of where they invest their saving, it was found that the majority of them have access to 

banks and are using it as a medium of saving. 

1.6.5. Vendors mode of investment 

 

The majority of the vendors have pointed out that they face them pointed out that they face harassment 

from municipal officials followed by the police. 

1.6.6. Vendors source of harassment 

 

One of the significant aspects noted is that the majority of them are not registered with any government 

agency.  

1.6.7. Vending Registration  
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.  

Another aspect that was pointed out by the vendors despite earning a respectable income they do not 

want their future generation to take up the same profession as theirs as this profession involves a lot of 

hard work. 

1.6.8 Profession of the Children  

 

Because of the difficult work and absence of social and pay security engaged with this calling 75% of the 

sellers are keen on taking up work in the organized sector 

1.6.9.Level of  Interest in the Present Occupation 
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1.7 Observations 

 Vendors Save A Substantial Amount Daily 

 None of Them Are Illiterate  

 Majority of Them Are Not Registered with Any Authority 

 The Concept of Saving Is Popular but None Of Them Invest In Any Financial Market Instrument. 

 They Are Migrants from Tamilnadu And Have Left Their Hometown Due To Lack Of Employment 

Over There 

 The Vendors Are Harassed by The BMC Officials and Police  

 They Are Not Satisfied with Their Current Profession and Are Not Encouraging Their Children to 

Take Up the Same Profession Also They Are Ready To Switch The Profession The Moment They 

Get Any Job In The Organized Sector. 

1.8 Conclusion and Recommendations 

The current review brings out the socio-economic conditions of idli makers dwelling in the ghettos of 

Orlem. The significant issues looked at by them are badgering by the BMC and police officials and 

regardless of working for over 15 hours every day the fulfillment of the sellers is poor as they wish to 

move to steady work in the organized sector. As the vendors are not monitored by any food authority it 

can be a cause of concern for the health of the customers. The majority of them currently live in the slum, 

so the majority of their savings are used to buy a home. They predict no future in their current occupation 

subsequently they don't wish that their kids should continue in the same profession. 

Recommendations 

 There is a need to draw the attention of state government, to laying out a coordinated arrangement 

for street vending businesses. 

 Participatory approaches may be helpful in successfully empowering informal sector street food 

vendors. 

 To improve the financial literacy of the vendors a certificate program can be initiated. 

 To attract more women into the profession the government can initiate certain positive steps. 

 Strict action should be taken against the municipal and police official who indulges in harassment of 

law-abiding vendors 

 A nodal official ought to be designated who can start moves toward convert unregistered slows down 

to legitimate slows down. 
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 To promote cleanliness and quality of food training can be provided to the vendors 
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Introduction: 

Online shopping is rapidly growing all over the world as well as in India as the nature of consumerism has 

made a significant strive with growing education and internet literacy. Consumers find numerous advantages 

while they shop online the goods and services they needed. So internet shopping has rapidly been evolved 

into a global phenomenon. Many companies have also started using the Internet with the aim of cutting 

marketing costs, thereby reducing the price of their products and services in order to stay ahead in highly 

competitive markets. Companies also use the Internet to convey communicate and disseminate information, 

to sell the product, to take feedback and also to conduct satisfaction surveys with customers, Customers use 

the internet not only to buy the product online, but also to compare prices, product features and after sale 

service facilities they will receive if they purchase the product from a particular store. Many experts are 

optimistic about the prospect of online business. 

This gives enough encouragement to stimulate the researcher to take up the topic for her research project 

submitted to the Department of Economics for award of the Master9s Degree: 
<A STUDY ON CONSUMER’S ATTITUDE TOWARDS ONLINE SHOPPING AND THEIR SATISFACTION= 

Research Methodology: The researcher has used descriptive, analytical methodology to study the 

objectives and hypotheses. A sample and research design is also prepared to systematically analyze data and 

arrive at conclusions and findings. This has been detailed below: 

 Basically this project is based on the primary sources of data and information has been collected from 

the sampled respondents through structured questionnaire method after administering a pilot survey of 

5 online users. The region selected for sampling is Mira road. 

 Quantitative research has been undertaken to study relationship between some dependent and 

explanatory variables stated in data analysis chapter.  

 So far sampling design is concerned, simple random sampling is adopted since it is a probability sampling 

method and degree of precision of sample is very high compared to others. The sample size is 72 with 

population or universe around 3000 in the region selected. Sample size is 2.4% of the universe seems 

adequate for drawing inferences and making generalizations. Amongst respondents 50 are female and 

22 are male respondents.  
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 The researcher has stated the limitations of the study in so far research findings cannot be universally 

applied or generalized. The degree of precision may be limited as inferences are drawn based on the 

opinion, views and aspirations of sampled respondents without any control of bias and prejudice in their 

response, which can be inevitable. Findings and conclusions are based on the organized and statistically 

interpreted outcomes from the responses of respondents.  

 Needless to mention data has been pooled from respondents to answer the research questions to serve 

the objectives of the study and the variables used.  

 Despite the fact that the study is a primary survey, the use of secondary sources of data is not 

undermined. As it is well known this data is a means to reprocess and reuse already collected 

information. In that context the reference material are newspapers, articles in different magazines and 

journals, most crucial one the internet sources and websites, etc.  

 Statistical tools like tabulation and graphing, percentage and mean variance are used in the data analysis 

after data collected from sampled respondents are organized and tabulated. To simplify the study and 

the relationship among variables Pie Charts, MS-Excels and Bar-charts are also used 

Objectives of the study: Present study is based on the following objectives 

 To study the online shopping behaviour, attitudes and aspirations of customers. 

 To ascertain various factors influencing and dominating for online shopping by the shoppers and 

consumers in a wider perspective and mostly in Mumbai region  

 To know and measure the level of customers satisfaction with regard to their online shopping. 

 To examine and explore the reasons for customer9s preferences towards online shopping instead of 
to shopping in physical stores. 

Scope of the present study: 

At any given time, one can notice millions of people shopping online and each of them is a potential 

customer for a company providing this online sales facilities. Due to the rapid development of the 

technologies surrounding the Internet, a company that is interested in selling products from its website 

will constantly has to search for an edge in the fierce competition. Since there are so many potential 

consumers, it is of the utmost importance to be able to understand what the consumer wants and needs. 

The importance of analyzing and identifying factors that influence the consumer when he or she decides 

to purchase on the Internet is vital. Since the Internet is a new medium for there have been new demands 

set by the consumer. That is why it is crucial for the online retailers to know what influences the online 

consumer. The study relate to these aspects along with other dimensions of the study   
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Research hypotheses: The benefit derived from using the hypotheses in research project is to establish 

some causal relationships between some independent variables and explanatory variables relevant to 

the study. As usual two research hypotheses null and alternative are employed so as to accept the null 

hypothesis against the alternative hypothesis unless there is strong evidence found to reject it 

considering the type 1 and type 2 errors arise in hypothesis testing.  

Following research hypotheses are used in the present study:  

 Null Hypothesis (
0

H ) There is no impact of online shopping due to variation in monthly income 

earnings of individual respondents   

Alternative Hypothesis (
1

H ) There is a large impact in online shopping due to the variation of income 

earned by sampled respondents  

 Null Hypothesis (
0

H ) There is no difference in regard to prices offered both online and offline while 

shopping    

Alternative Hypothesis (
1

H ) There is a difference in regard to prices offered both online and offline while 

shopping  

 Null Hypothesis (
0

H ) Saving of money and time and problems in travelling to physical stores are not 

the impacting factors for online users. Alternative Hypothesis (
1

H )Saving of money and time and 

problems in travelling to physical stores are the most important factors for users. 

 Null Hypothesis (
0

H ) Women preferred to buy mostly groceries while online shopping and not other 

products. Alternative Hypothesis (
1

H ) Women preferred to shop variety of products and not merely 

groceries while shopping online. 

A conceptual framework and a brief history on online shopping: 

Online shopping is a form of electronic commerce whereby consumers directly buy goods or services 

from a seller using internet without an intermediary as service provider. An online shop, e-shop, e-store, 

Internet shop, web-shop, web-store, online store, or virtual store evokes the physical analogy of buying 

products or services at a bricks-and-mortar retailer or shopping centre. The process is called business-

to-consumer (B2C) online shopping. When a business buys from another business it is called business-

to-business (B2B) online shopping 

1979 Videotext was being researched since much earlier for supplying the end users with textual 

information. 1990 Tim Berners-Lee wrote the World Wide Web and gave the first browser to view the 

web which changed most of things; a whole new revolution started which till date is on. 
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1992 Revolutionary book by J. H. Snider and Terra Ziporyn namely: Future Shop: How New Technologies 

Will Change the Way We Shop and What We Buy. St. Martin's Press. 

1994 Pizza Hut started online ordering on their web page, cars, bikes and Adult content as well started 

selling on the internet. 1995 Amazon.com started selling each and every thing online. 

1998 United States started selling Electronic post stamps online where in they could be purchased and 

downloaded for print.  In 1999 Napster the peer-to-peer file sharing software bunches. Home decorative 

items started selling on ATG Stores. 2000 The dot-com bust as we know it today wasn't something that 

happened in a day, over speculation for a period of time (approx. 1995-2000) where just the prefix "-" or 

"com" in names could make stock prices rise at great rates. 2000 The dot-com bust as we know it today 

wasn't something that happened in a day, over speculation for a period of time (approx. 1995-2000) 

where just the prefix "-" or "com" in names could make stock prices rise at great rates. 2002 Pay Pal the 

company which offered an alternative (through internet) to cash or check payment was acquired by eBay 

for $ 1.5 billion CSN Stores and Net Shops were founded with the concept of domain specific commodity 

and sprung with many online stores, going for one item on each 2003 Online shopping matures showing 

to the world their confidence. Amazon.com posted first yearly profit and thus again making presence on 

the stock market 

A brief exposure to e-commerce market place for online shoppers and users in the opinion of 

sampled respondents who have frequently preferred to shop: 

 amazon.in: Top brands for Phones and Electronics, latest trends in Fashion, free Shipping available, one 

of the top Brands, great Offers, best deals, low Prices, huge selection, easy and fast delivery and many 

more things that attracted the customers, raising their frequency of to shop. 

 Flipkart.com: founded in 2004 with only Rs. 4 lakhs only: in 2014 turnover is 60,000 crores company, 

providing flip-kart coupons, flip-kart deals and offers to their online customers 

 Snapdeal.com: Snap deal offers everything from local daily deals on restaurants, online products deals. 

They offer you best price with free shipping famous being are Snap deal Coupons, Snap deal deals and 

offers 

 eBay.in:  After almost 6 months of dominating at number 1 eBay has come down at number two on India 

free stuff in list. eBay in is the Indian version of the popular online shopping portal eBay.com, world's 

online marketplace 

 Myntra.com: Myntra.com is the leading online retailer of lifestyle and fashion products, offer t-shirts, 

shoes, watches and more at discounted price, famous for its coupons, myntra deals and offers. 
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 Firstcry.com> Firstery.com India's largest store for Kids selling 70000+ items from 400+top 

International and Indian brands, famous for first cry coupons, first cry deals and offers. 

 Futurebazar.com: FutureBazaar.com is owned and operated by Future Bazaar India Ltd future bazaar 

offers you wide range with good price The people behind this company are big bazaar, pantaloons and 

E-zone, provide future bazaar coupons, future bazaar deals and offers to customers 

  D-Mart is a one-stop supermarket chain that aims to offer customers a wide range of basic home and 

personal products under one roof. Each D Mart store stocks home utility products which includes food, 

toiletries, beauty products, garments, kitchenware, bed and bath linen, home appliances and more - 

available at competitive prices that our customers appreciate. Our core objective is to offer customers 

good products at great values. 

 Jio Mart: first end-to-end shopping experience on WhatsApp, allowing people in India to browse the Jio 

Mart catalog, add products and then pay to complete purchases, all within WhatsApp. People in India can start shopping on Jio Mart through WhatsApp simply by sending 8Hi9to the Jio Mart number 

For sampled respondent’s the factors that boost online shopping in Indian shopping scenario are:  

Digitalization of India, safety, competitive prices and ease of returns, introduction of online 

payments and e-wallets. (Pay tm, Phone Pee and Google pay). There has been a rapid increase in 

customer’s adoption over the last few 24 months is due to the covid–19 pandemics and the 

consequence of the number of web sites launched that sell everything from books and appliances to 

baby care, household furniture, gourmet food and even flight tickets, etc 

Some exciting results obtained from analysis of primary data (survey) based on the responses of 

sampled respondents to research questions, which are listed below: 

 60% of our sampled respondents belong to the age group 20 – 30 years and another 15% are in the age 

group 30 – 40 years. 41% of them are students while 31% are working and 70% of the respondents in 

this study are females which imply that females do online shopping with an increasing frequency when 

compared to their counterpart male population. 

 There is a large variation in the monthly income earnings of the sampled respondents. 34% of them are 

earning below Rs 10,000 while 22% are earning above 40,000. Another 5% have their monthly income 

from thirty to forty thousand. There is a large variation of income of the sampled respondents although 

all of them have shown their enthusiastic presence in internet and online shopping environment. To 

verify the hypothesis researcher has computed mean income, standard deviation of income and the 

coefficient of variation. Mean income of all respondents is Rs. 20, 278 with standard deviation of income 

Rs 9539 and coefficient of variation 47. The statistics used here reveals that the variation of income 
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amongst the sampled respondents is very large. But despite this variation they have not shown any 

differences in their attitude and appreciation towards online shopping. In fact, our 41% girl respondents 

who are students and teen agers have monthly income mostly comes from pocket money is below 10,000 

and they have shown a strong inclination towards online shopping. So here researcher has accepted null 

hypothesis of no impact of monthly income variation for online shopping. 

 To an important research question whether online markets provide competitive prices or not, 

surprisingly 85% of respondents have said yes and not only this they also admit that they get offers and 

discounts from online shopping when credit/debit cards are used and also by using other means of online 

payments which facilities are not available in offline physical stores. The researcher has to reject null 

hypothesis and accept the alternative hypothesis to conclude that online markets are competitive with 

no hidden cost  

 As regards the motivating factor dominates online shopping, 41% have said because there is no need to 

travel to a physical store while 30% are of the opinion that because of easy payment system they like it 

while another 12% said there is no hidden cost in online shopping. 

 So far third hypothesis is concerned almost all the respondents have agreed that saving of money and 

time and problems in travelling to physical stores are the most important factors why they prefer online 

shopping. 

 The forth hypothesis relate to the type of products respondents prefer to buy online and the null 

hypothesis stating that it is groceries that dominate in product buying scenario is proved wrong and thus 

null hypothesis is rejected. As against this the researcher has accepted alternative hypothesis since in 

product selection mobile phones dominate with 35% and groceries with 24% in the second position and 

22% prefer to buy laptops online.  

 As regards to the preference of buying online rather than from a physical store surprisingly 84% of 

respondents preferred online shopping and not physical stores.  

 An important research question was the use of site while shopping online and to this research question 

they said 30% of their shopping is from flip-kart and another 28% from Amazon showing the domination 

of these two sites.  

 In so far payment system is concerned most of the respondents are using UPI (31%) and G-pay (21%) 

while making payments while use of credit/debit cards occupy third position with 14%. 

 Another exciting question relate to the factor dominated in taking decision in regard to site selection and 

to this question 41% said that it is special offers on sites while 37% it is personal recommended action 

and another said that they are influenced by the online advertising 
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 To another research question relating the time they spent in surfing the web per week 64% said it is 6 to 

10 hours while 32% spent less than 6 hours  

 Surprisingly all the respondents are of the opinion that they are satisfied with online service and they 

have shown their strong inclination to continue doing online shopping in future as well. 

 In so far the procedure of buying products online is concerned 48% said it is excellent while 38% said it 

is good and surprisingly none of the respondents said it is bad.   

 The researcher intended to know what rank the respondents provide for online shopping with the limits 809 to 8109, 10 being the maximum and ;09 minimum. Interestingly 92% of respondents have chosen ranks 
8, 9 and 10. Rank 10 is selected by 35% of total sampled respondents   

Findings of the study: The study relating online shopping unfolds the following  

Besides the above findings from the survey conducted by the researcher, the study also unfolds a few 

more findings while surveyed the primary and secondary sources of data. 

As of the current scenario there have been an increasing number of buyers and sellers towards online 

shopping due to increasing preferences of people towards online purchases. They prefer to purchase 

products through online shopping not only due to saving of time, but also they find product is delivering 

at home with nominal delivery charge and for some products there is no charges at all, means getting the 

product at discount and with no extra cost of delivery of product. So they find reasons to shop online 

rather than purchasing from physical stores. 

 Online stores are usually available 24 hours in a day, and many consumers have Internet access both at 

work and at home even at villages. They may shop the products through online shopping at any time with 

any devices may be mobile phones, tablets, PC's and Laptop etc. 

 Another aspect is product is available at reasonable price as compared to physical store price in market 

and people's mentality is "if product is available at reasonable price so why should purchase from 

physical stores".  

 Many times the customers get attracted to some discounts available and most important the sampled 

respondents have viewed that they are not affected by not having the bargaining skill in physical stores 

and markets when they are doing online shopping. To that extent they are saved and not victim of that 

aspect. 

 Most of the people in professional segments do prefer to buying products online due to having lack of 

time and avoided visiting physical stores.  

 Many people prefer online shopping to avoid travelling the physical stores and they can easily skip from 

the transportation problems, traffic jam and air and noise pollution on travelling. 
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 Impact of Covid-19 on people and its positive impact on online shopping:  

All the sampled respondents agreed to the fact that there has been a significant transformation in the 

payment system throughout the country after COVID, shifting it towards digital payments and online 

shopping.  People have realized importance of online shopping in large-scale during Covid-19 Pandemic, 

continued for almost two and half years in India as maintaining of social distancing and use of mask was 

made mandatory with SOP guidelines of the government machinery in all parts of the country. Thanks to 

online shopping and particularly quick assimilation to the new system of digital marketing and literacy 

among Indians all over the country including people living in rural India which made India one of the 

largest user of payment schemes on line irrespective of economic and literacy status of an average Indian. 

Moreover with online shopping all these apprehensions of getting infected by Covid is undermined since 

people skipped physical contacts with other people in the so called crowded market places for physical 

shopping. Data reveals that after the end of COVID era, when everything got normal as of now, there is a 

decelerating trend in online shopping, although digital payments continued unabated. 
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@ा1ाा?> 

@/�ा;I1 ह ि㼂/I /9 ;ा @ा9 त0�ा1ाो䬂  /ो䬂  //-ा �ा;;0ा ्䵚/J�  I  I @/ा� /ो䬂 /o0=�ी0 प91=ा1 �I @/}0ा�ो䬂   �K प1I 
1�1ा�ो䬂  �ा /J_0 9=?0 -1ा0ा  I  I  @प1ाो䬂 �I  K/ 9?;I=1ी 1ा/� �पm0ा@ /ो䬂 पा��;ा 9=>े?्䴺 y�� >/ाा �े /ाo0/ @े 

@/�ा;I1 @/ा� �ा 0.ा.ा zप ्䵚}-J- 9�0ा  I  I  }रI पJy? �े -/;-े @?-?0ाो䬂  �K //-ा �I 1े �@ �पm0ा@ /ो䬂 //�ा0ा  I  I  

/J_0 >बⱍ/:  1I_ि� 9==ा  �I @/}0ा, ्े䵚/ �I @/}0ा, �े;ेप1 �I @/}0ा 

21 =K @/I  @ा/ा��� प91=-ा1 �I //>ा /ो䬂  ्䵇@1  I  I  =-ा/ा1 �0J91� 0J� -)ी  I -I्䵥-ा @े प91=रき-ि㼂-  K 1 ा  I  I  ��@/ो䬂  
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ए=? -*ा-े ह㥁ए पK?�I=ा/ 1े 1 K .ा @?}�L - �K �m/ //0ा  I  I 1ा�1I�-� }-1 प1 -*-े ह㥁ए ्䵝�ा�ा1 ,-े/ा1I, 1ा��-ा 
�0�ा1ाो䬂 �ा द♁yप0K� �,ा/0?-ा �// 9=�L �-0ाो䬂 @े @/ा� �्䵅ा?- ह㥁�  I  औ1 �I=1 �े ्䵚ा0: औ1 @.I ्े䵌राो䬂  /ो䬂 �1 

9=�L �-0ाो䬂 �ा ्䵚.ा= � 1ा� -� प)ा  I ्े䵚/ 9==ा  ए=? /ा?पत0 �े ्䵚�-/ा1 .I -/; 1 े  ै䠂 I  }रI पJy?ाो䬂 �I �0J91� @K� �े 

�ा1, @ा/ा��� प91=-ा1  K 1 ा  I  I  @/ा� �े �J � ्䵚�->- पJy? _}र0ाो䬂 �K -1ा-1ी �ा @म⹍/ा1 -.ा @/ा1 �0�ा1 /े1े 

�े प्䵌 /ो䬂   I   10I औ1  पJ1ा1I पI*ी /ो䬂  9=�ा1ाो䬂  /ो䬂 ?-1 � 1 ा  I   I @/ा�  /ो䬂 1ा910ाो䬂  प1े _}-त= �े ्䵚�- @�� ए=? @�े- 

 K�1 }=-?र 91,ा0 ;े 1 I  I  I @ा9 त0 औ1 @/ा� �ा � 1ा @?-?0  K-ा  I I  1�1ा�ा1 9�@I .I 1�1ा �ा @L�1 �1-ा  I  
-K �@/ो䬂  �@पा@ �ा प91=े> -.ा �@�ा �]--त= �ा?�-ा  I  I  ए� /1J�0 �ा @?प�ा  ��1 प91_}.�-0ाो䬂  @े  K-ा  I I  =  
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/ो䬂 .ा1-I0 @?/.ा /ो䬂  प91=ा1 /ो䬂  }रI �I _}.�- �K -े /  I @?=े/1>I; +?� @े ��;र- 9�0ा  ै䠂। 8@प1ाो䬂  �I  K/ 9?;;=1ी9 /ो䬂 
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प ;े -� @/}0ा�ो䬂  /ो䬂  ��1ी  K-I  I। औ1 �@�ा �I=1 ;.>ा9प- /ा1ा �ा-ा  I। �0J91� �ा; /ो䬂 1� ;>्䵌ा �े @ा.-@ा. 

@ा/ा��� प91=-ा1 ्䵚ा1?. ह㥁�। ��@�े प91,ा/ }=zप 1ा1ी 9=?0� द♃���K, /ो䬂 प91=-ा1  ह㥁�। �@े /ा1=I0 zप /ो䬂 /े�ा 
�0ा। 1े� �पm0ा@�ा1ाो䬂  1े 1ा1ी �I /01I0 _}.�- �K �पm0ा@ाो䬂  �े /ाo0/ @े @J0ा11े �I �K;>> �I। �@I ्䵚�ा1 //-ा 
�ा;;0ा 1े 8@प1ाो䬂  �I  K/ 9?;;=1ी9 /ो䬂 1ा1ी �े पा91=ा91� -.ा @ा/ा��� @/}0ा�ो䬂  �K />ाा0ा  I I  

0I_ि� =??ाB �I A.}/ा 
.ा1-I0 प91=ा1 �I �0ा1;>;ा  I  /ा?पत0 I .ा1-I0 @?}�L �- /ो䬂  प�--पत1I �े @?-?0 �K �m/ाो䬂 �m/ाो䬂  �ा @?-?0 /ा1ा �ा-ा  I  
I  ;े9�1 �� �@ @J?/1 91�-े �I 0  =0ा1,ा .I �;- @ा9--  K 1 I  I, �@�े -ह㥁- @े �ा1,  ै䠂  । �� }रI ;>�्䵌-  I  
=  प1े =�K/ औ1 �0�ा1ाो䬂  �े ्䵚�- @��  I I  -ह㥁- @े ;K� �� .I पत1I �े -ा1े /ो䬂  18 =K @/I =ा;I @K� 1�-े  ै䠂  I  
�� }रI पJy? �े m0 �ा ्䵚�-�ा1 �1-I  I  -K पJy? �@े प1ा प/ा1 @/�-ा  I, औ1 =  �@ -ा- �K @ 1 1 K �1 
पा-ा , ��@@े /?प�- �I=1 /ो䬂  �;    औ1   /1/Jटा=    K1ा >Jz  K �ा-ा  I  I  ?�ा1, 1I�-�-ा, 9=�ा1ाो䬂  /ो䬂  ;.m1-ा , 
0L1   -Lo--    I @?>0, 9=्䵫ा@ �// 1े�   �ा1,  ै䠂 I  �K �@ @J?/1 91�-े �I 1K= �K 9 ;ा 1 े  ै䠂।  

<=??ाB �?Aे ?ा.I -I �Bा ?ा,ा BI। .K ;K�ाो䬂  �े ,I� �� Aा.ा�?� ? /ारき.ि�  /.;0 BK,ा BI । ?K �0 ;K�ाो䬂  �े ,I� �� 
A�,�/ }-ा=?, �0,ा BI ।=¹ =??ाB �� .J्䵌ा BK,ा BI। �?Aे AK� A.� �0 �00ा �ा=B� ?B;े �े A./ .ो䬂  =,0ा ,च�ाो䬂  /ा0I �I 
;=�े–;==�/ाो䬂  Aे ?K�े ?ा.I ,/ �I ?ा,I -I। ?K =� �mBो䬂  .ा00I ?=,I -I। जᱍ/ा.ा,0 /B .,ा? .=B;ा�ो䬂 ?0 .े�ा ?ा @�-ा 
BI। �K�I �्䵞 .ो䬂  .ा�–,ा? �े �B0े ?0  ?ा.I =,0ा .0 �े �0 ;े,I -I। ?,=� �0�ा ?+ा� �00े �ा .0 0B,ा -ा। ?0ा 
�90/0 ,0ा0े �ा  AK�,I  BI   ;े=�0 ?ा90?ा90� .,ा? .ो䬂  ��0 �mBो䬂  =??ाB �0�े AAJ0ा; ?ा0ा ?=,ा -ा। �?AAे �0�े  Aा0े 
A?0े /0े �े /0े 0B ?ा,े -े। �A;;� �A @/}0ा  �K Aा=Bm/ �े .ाo/. Aे ;े�� ,-ा ;े���ा�ो䬂 0े A.ा? �े Aा.0े 0�ा 
I  �Aे 0I_ि� =??ाB ,K ;==�/ा� �0 ;े,I Bै䠂  ;े=�0 ?z0ी 0BK =� ?B =??ाB A+; BI BK  I /BI .J्䵌ा �A �?m/ाA .ो䬂  
� ा/ा �/ा BI । �A ्䵚�ा0 y/� �े .ा.ा �0 .ा.I ?Jo/ �.ा0े �I ;ा;Aा .ो䬂  y/� �ा =??ाB �. �्䵞  =ा;े -.ा �@�I /�ी 
�े 9-1ा �0ा .े,े Bै䠂। �0 �A�े .ा,ा-=?,ा 0BK ,K;,े Bै䠂। y/� �I ��े ?+0े ,-ा ?0ा �I 90/0 ,0ा0े �ा A?0ा ��0ा �K0 
BK ?ा,ा BI। ;े=�0 0I_ि� =??ाB जᱍ/ा.ा /.0ाो䬂  ,� 1 K  �;,ा। y/� �0 ्䵚-ा�0 �?0�I ?ा.I �. �्䵞 .ो䬂  BK,I BI , �1 

.K0ाो䬂  �ा �?AI Aा.�?}/ 0  -1 ?ा0े �े �ा0+ ?े .K0ाो䬂  ;� BK ?ा,े  ै䠂। 
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्े䵚. �I A.}/ा 

्े䵚. A�,�/ाो䬂  �े ,I� .ो䬂  ?J=ा? �ा Aा/0 BI। =,0ा ्े䵚. B. =�AI -I ्䵚ा+I Aे .KB 0BK �0 A�,े Bै䠂। <्े䵚. �� BAाA BK,ा BI , 
?K /..ा� Aे 0BK /.; Aे BK,ा BI  �0 �A.ो䬂  0े� -ा?0ा�ो䬂 ;�-;� =?�ा0ाो䬂  �ा A.ा?े? BK,ा BI ।=² �0 A,Aे //� 
BK0े ?ा;I A.}/ा�ो䬂 .ो䬂  Aे �� Aच�ा o/ा0 ?ा0े �I A.}/ा A.ा? .ो䬂  .े�I ?ा A�,I BI। A.ा? .ो䬂  �A A.}/ा �K  .े�ा ?ा� 
,K ;�-� A-I ?K=ाो䬂  �K ्े䵚. .ो䬂  =�AI 0 =�AI ,0B  A.}/ा�ो䬂 �ा Aा.0ा �00ा ?= 0Bा BI । B0 A�,�/ .ो䬂  ्े䵚. Aे A�,�//, 
A.}/ा�� BK,I  ै䠂। �J � ्े䵚. A+; BK,े Bै䠂  ,K �J � A+; BK,े Bै䠂 । A.ा? .ो䬂  ?K BK 0Bा BI  ?B Aा=Bm/ Aे p0 �Bा� 0B A�,ा 
BI। Aा=Bm/ .ो䬂  -I �A�I ��ाा �I ?ा 0BI BI । �� }रI �े ?I?0 .ो䬂  ्े䵚. �I A.}/ा ,0I 0B,I BI। �A�ा =??े�0 �A �?m/ाA 
.ो䬂  =�/ा �/ा BI। =�A ्䵚�ा0 y/� �ा =??ाB BK,ा BI। ;े=�0 ,ह㥁, �ाB0े �े ,ा??K. y/� �0 ्䵚-ा�0 .े ्े䵚. 0BK BK,ा 
BI।्䵚-ा�0 }रI �K ,A -K� �I ?},J .ा0,ा BI । ;े���ा 0े �--  9�0ा  I  ।< �A�े ?I?0 .ो䬂  ?ा.I �ा .,;, ?0ी0 -ा ?K 
?B �BK -I ?ा�0 ्䵚ाo, �0 ;े,ा।=³ ्䵚-ा�0 _}र/ाो䬂  �K -K� �I  ?},J A.�,ा BI । y/� �K ?B;े =??ाB Aे �K� ्े䵚. 0BK 
/.;,ा BI। /BI �ा0+ -ा =� y/� 0े ्䵚-ा�0 �K �K= /./ा �0 AK�ा =� ?I?0 .ो䬂  �-I =+0 Aे ्े䵚. �0 =??ाB �े �]�0 
.ो䬂  0BK ?=े�I। ;े=�0 ,ा. .ो䬂  �Aे A?े? Aे ्े䵚. BK ?ा,ा BI। ;े=�0 -ा0,I/ 0ा0ी BK0े �े �ा0+ ?B �J. �B,I BI  =� <�� ,ा0 
��ा, .K ,ा0 AK�,ा BI  �A �;I ?ा��  0 ?ा�� ।=t �AI �ा0+ ?B;े ,K ?K A?े? �े ्े䵚. �K  J�0ा .े,I BI। ?B �AI o=?/ा .ो䬂  
0B,I BI  ]/ा �0े । �AI A.}/ा �K ;े���ा 1े �A �?m/ाA .ो䬂  .?ाा/ा BI  I �� =??ाB �K�0े ?0 pA0ी ,ा0 ्े䵚. /.;0े ?0 =�A 
,0B �0,े =B��,I  BI । /B ;A+ा  �A �?m/ाA �I A.}/ा 0BK  ,_क� }रI ?I?0 �I Aच�ा� BI। A.ा? .ो䬂  -I �AI _}र/ा? 
Bै䠂  �?0�े Aा- �AI  �0ाऍ BK �J�I Bै䠂, =??ाB �I A.}/ा Aे ?K� 0BI Bै䠂। 

�े;े?0 �I A.}/ा 
�े;ा?0 ?I?0 �ा A,Aे ,=ा ;-?ा? BI  �0 o-ाा_/ ?? �Aे ;-?o, ;K�ाो䬂  �I A�_/ा .ो䬂  /.0-्䵚/,/.0 ,+K,0ी BK,I ?ा 
0BI BI। �A.ो䬂 ?I?0 �I B0 ?ा/,, �/J, ?�ा �े }रI– ?Jy@ ?ा/.; Bै䠂। �े;े?0 �I राA.I BK0े ?ा;े �A A.KB .ो䬂  ,A ?B 
;K� 0BK Bै䠂, ?K =�AI �ा0+?? �े;े 0B0े �K .?,K0 BI । ,_क� ?े ;K� -I Bै䠂  ?K ?90?ा0ाो䬂  �े Aा- 0B,े ह㥁� -I �े;े Bै䠂।  
?K0ा -0े ह㥁� ?90?ा0, -I= .ो䬂  ,-ा m/ }-ा0 ?0 ;K�ाो䬂  �े ,I� ?0े �K �े;ा .BAKA �0,े Bै䠂। �े;े?0 �I A.}/ा 
=?्䵫�ा?I BI। .े�ो䬂 ,K /B �/J=0� ?I?0 �I BI .े0 BI। �?AAे A.ा?  8B.9 Aे 8.ै䠂9 ?0 � �/ा BI । �J � ,K A, �े 0B,े ह㥁� 
�े;े Bै䠂  ;े=�0 �J � A� .ो䬂  ?0े �K �े;ा .BAKA �0,े Bै䠂। ?IAे =� A?0ाो䬂  �I BK. =ि;;?0ी �I .J_/ ?ार y/� ?.ाा -I 
�� �AI BI }रI BI  ?K =� /0, .L;,, ?KB0, �े 0B,े ह㥁� -I ?0े �? �K �े;ा .BAKA �0,I BI । �B0े �K ,K z/� �ा 
�� ,े�ा -ा। ;े=�0 ?B ?0I /ा? �K -- �ॉ; �0,ा BI, ?, �Aे ?IAाो䬂  �I �.I ?=,I BI  ?, ,� /ा? –,ा? -े। ,, ,� .ा�-
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,ा? �े Aा- 0B,I -I। ;े=�0 ?, ?B =?]�K90/ा �/I ,K �े;े 0B,I -I। �े;ा?0 �Aे �J-0े ;�ा। ;े=�0 ?, ?K� ?0 
?ा,I ,K �A�ा -K=ा .0 ,B; ?ा,ा =+0  0 ?0 ��0 �AI �े;े?0 �ा Aा.0ा �00ा ?=,ा -ा। ?B;े ?/, Aे ,;ा� ;े0े 
.ो䬂  �Aे ?ा?� ?@ा ;� ��।  ?, A.}, ,�/0ाो䬂  Aे �?ा. ह㥁�; ,K �A�े .ा,ा-=?,ा �� �े ?I�े �� �J?0 ��। ,K ?B �B,I BI– 
<?B;I ,ा0 ?I?0 .ो䬂  ,, �Aे ��ा�I?0 �ा ..ा A.� �/ा। ,J.  0 Aे =0�;K �0  0 ?0 ,ा;ा ;�ा0ा ?=े /B  0 ;L�K  
,K ,ा;े �ा �ा;ा .J?B .े�0ा ?=े, =�,0I ,=ी A?ा BI  /B।=u   
�Aे �े;े?0 Aे �,0I ि0 ;�0े ;�I �I �A .ा?–,ा? �े  0 �K �K=�0 �;??ा0ा .ो䬂   0 ;े ;;/ा। ;े=�0 �Aे ?Bा� -I 
�े;े?0 �ा Aा.0ा �00ा ?=ा। 

0?े �I A.}/ा 
8A?0ाो䬂  �I BK. =ि;;?0ी9 �?m/ाA .ो䬂  0?े �I -I A.}/ा /.�ा� .े,I BI। �K .J_/ ?ाराो䬂  �े ,े�ाो䬂  /ो䬂 /.�ा� .े,ा BI। y/� �ा 
,े�ा 0?े �I �?े� .ो䬂  � ?ा,ा BI  ,-ा y/�  �े ?/, �K -I ?0ा,I /.�ा/ा �/ा BI । y/� ?B;े ?/, �े  0?े �I ??B Aे �� 
,0B �I A.}/ा�ो䬂 Aे ,ह㥁, ?0े?ा0 0B,I BI। ्䵚-ा�0 0K? ?0ा, ?I�0 �,ा -ा �0 y/� Aे .ा0?I� �0,ा -ा। ,े�े �े Aा.0े 
-I ?0ा, ?I,ा -ा। 1>े  �े �ा0+ .=B;ा�ो䬂 �K =�,0I BI A.}/ा�ो䬂 �ा Aा.0ा �00ा ?=,ा BI। ्䵚/,/.0 �े �;B,=��=�� 
Aे ,�� ��0 -I �0�े ?ाA �K� �ा0ा 0BK BK,ा BI। A.ा? .ो䬂  �Aे BI =�,0I 0ा90/ा� Bै䠂  ?K ?/, �े 0?े �I ??B Aे ?0े?ा0 
Bै䠂। y/� �े .ाo/. Aे A.ा? �े �A �=?े Aे Am/ �K ;े���ा 0े ?0े �?m/ाA .ो䬂  .?ाा/ा BI। �A �?m/ाA .ो䬂  ;े���ा 0े /े 
-I ,,ा/ा BI  =� =?,ा �े 0?े प1 �ा ,च�ाो䬂  -I A0 BK,ा BI। �AI 0ा},े ?0 �;े ?ा,े Bै䠂 । ्䵚-ा�0 �K .े�,े ह㥁� �? 0?े �I 
,0+ �;ा ?ा,ा BI। �? 0Aो䬂  �ा �Aा ;>�ा1  BK,ा BI   =� .Lm/J  �े .J?B ,� पह㥁?� ?ा,ा BI। �?Aे A?े? ,�ा�0 ;ा,ा BI । 
�A�े ्䵛ा0ा ;े���ा 0े A.ा? �K /B A�.े? /./ा BI  =� 0?े �I A.}/ा �े ??B Aे BI =�,0े BI ?90?ा0 �K� ,-ा =,�0 ?ा,े  ै䠂। 

�?I=?�ा �I A.}/ा 

�?I=?�ा �I A.}/ा �? �े A.ा? �I A,Aे ,=ी A.}/ा ,0 �� BI। �ाA�0 �0 _}र/ाो䬂  �े ;;� �?mBाो䬂 0े ?0I ?+ा� 
�/े ?0 �K= .I BK ;?�ि, BK। <�K� �]], ?I?0 �े =?;-m0 �;ा=?///ाो䬂  .ो䬂  �?A िेर .ो䬂  �ा. �0,ा BI , �AI �K �A�I 
�?I=?�ा /ा ?L्䵈I, 0K?�ा0 /ा �900 �B,े Bै䠂।=v �?m/ाAाो䬂  .ो䬂  �AI .J..े �K ;े�0 �� @ा1े �पm0ा@ ;;�े �ए  ै䠂  । _}र/ाो䬂  
�K �BK 0L�0ी /.;0े .ो䬂  /.]�,ो䬂 BK,I Bै䠂। �A �?m/ाA .ो䬂  B. .े� A�,े Bै䠂  =� =�A ्䵚�ा0 y/� �K �?I=?�ा �I A.}/ा 
BK,I BI। y/� ?B;े ?/, Aे ,;ा� ;े0े �े ,ा. ?0े ?I?0 /ा?0 �े ;;/े 0L�0ी �00I BK,I BI। ;े=�0 ?+ा� ?K0ा 0 BK0े �े 
�ा0+ �Aे �K� �ा/ा 0BK A.� �,ा =� ]/ा �0े। �AI ??B Aे �A0े ?B;े ?0I ?+ा� ?K0ी �I �A�े ,ा. y/� �े ?ा?ा 0े 
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?0े A�?�ाो䬂 Aे y/� �K 8�9 �I0; ,� ?ह㥁��ा /./ा। �AI ,0B A.ा? .ो䬂  _}र/ाो䬂  �K �I=1 0ाप1 �े ;;ए �?I=?�ा �ा 
Aा.0ा -I �00ा ?=,ा BI। }रI �K ?I?0 /ा?0 �े ;;�  �े;I �0, �K ?क.I �K� �ा. 0BK /.;,ा BI। �A�े ,ा. �0�े 
Aा- �े=�ा=, o��.ा BK0े �ा ि0 BK,ा BI। �BK �K� ?0े?ा0 �00े ;�े ,K �AI ि0 �I ??B Aे ?B �BK 0K?�ा0 �े ;;� ?ा0े 
.ो䬂  ि0,I Bै䠂। B. �? -I  /े� A�,े Bै䠂  =� �?I=?�ा �I ?0े?ा0I  _}र/ाो䬂  �K BK,I BI। 

 0े;K हBिAा �I A.}/ा 

Aा=Bm/ .ो䬂   0े;K हBिAा �K �� A.}/ा �े z? .ो䬂  .े�ा �/ा BI।  0े;K हBिAा 0 �े?; =?�ाA ?I; /ा -I =?�;A, BK 0Bे .े?ाो䬂  
�I A.}/ा BI । ,_क� /B =?�;A, .े?ाो䬂  .ो䬂  -I ,ह㥁, ्䵚�;;, BI।  0े;K हBिAा B.ा0े Am/ A.ा? �ा ��0ा BI। .=B;ा�ो䬂 �े 
्䵚/,  0े;K हBिAा �ा .J_/ �ा0+ ?B .K�ा,ा?K+ा .ा0;A�,ा BI  �?A.ो䬂  .ा0ा ?ा,ा BI  =� .=B;ा�� ?Jy@ाो䬂  �I ,J;0ा .ो䬂  ?ा0ी90� 
�0 -ा?0ाm.� z? Aे �.?K0 BK,I  ै䠂 । ,-ा /B �� �ा0+ाो䬂  Aे =�/ा ?ा,ा Bै䠂– .Bे? Aे A�,J�, Aा-I �े Aा- ,BA �00ा, 
/L0 A�,�/ ,0ा0े Aे .0ा�0 0ा, �m/ा/.। Aा=Bm/ .ो䬂  �A A.}/ा �K 9=}-L- �ा�L-  �11े z? Aे � ा/ा �/ा BI । ;K�ाो䬂  �K 
?�ा0े  �े ;;� �A A.}/ा �K ;े��ाो䬂  0े ?0े Aा=Bm/ �ा -ा� ,0ा/ा। �AI �K ..,ा �ा;;/ा 0े ?0े A?0ाो䬂  �I BK. 
=ि;I?0ी .ो䬂  /�;र, =�/ा BI। ्䵚-ा�0 ्䵛ा0ा y/� �े �?0 m/ा�ा0 �K �A �?m/ाA .ो䬂  ,,ा/ा �/ा BI । ?0ा,I ?/, ?K ्䵚/,/.0 
0?े .ो䬂  िK,ा 0B,ा BI। y/� �े �J � ,K;0े ?0 �A�े Aा- .ा0?I� �0,ा Bै䠂।y/� ्䵚-ा�0 �े ,=े -ा� �K ,,ा,I BI– <?, ्䵚-ा�0 
�K ्䵚��ि ्䵅K/ �+,ा BI  ?B �ा=ू, �ा�K , ि� िे =�AI -I �Iज़ Aे �A ?0 ्䵚Bा0 �0,ा BI।=w �A ?�]], Aे प-ा �;,ा BI  =� ्䵚-ा�0 
=�A ,0B �0 �I Aे  0े;K हBिAा y/� �े �?0 �0,ा -ा।  ,-ा =�A ,0B Aे �? �े �A .L0 .ो䬂  _}र/ाो䬂  ?0  0े;K हBिAा =�/ा 
?ा 0Bा BI।y/� �े ्䵛ा0ा ;े���ा 0े A.ा? �I   �A A.}/ा �K �?ा�0 =�/ा BI। �? -I �� �AI _}र/ा�  ै䠂 ?K =�  0े;K 
हBिAा �I ;?�ा0 BK 0BI Bै䠂 । 

0ा0ी �K -K�  �I  ?},J A.�0े �I A.}/ा 

0ा0ी �K .ार -K� �I ?},J.ा0 �A�ा ?K@+ �00े ?ा;े  ?Jy@ाो䬂  �ा ;े��ाो䬂  0े ?0े �?m/ाAाो䬂  .ो䬂  /�र+ =�/ा BI। ..,ा 
�ा;;/ा 0े ,,ा/ा BI  =� ?Jy@–}रI �K �े?; -K� =?;ाA �I ?},J .ा0,े Bै䠂 । ्䵚-ा�0 �A�ा .J_/ �.ाB0+ BI  I  ्䵚-ा�0 }रI 
�K �े?; -K� �I ?},J .ा0,ा BI। �A�े ;;� =??ाB �ा .,;, ?0ी0 -ा ?K ?B �BK -I ?ा�0 ्䵚ाo, �0 ;े,ा। y/� �A�े 
;;� ,A ?ा0ी90� AJ� .े0े �I ?},J -I। ?Jy@ाो䬂  �े 0?0 .ो䬂  }रI �� ?},J BI। �?Aे ्䵚/K� �0K B�ा .K। �0�ा �K� _},m? 
?Jy@ाो䬂  �े 0?0 .ो䬂  0BK BI  I  0ा0ी �K -K� �I ?},J A.�0े ?ा;ाो䬂  .ो䬂  A?े? -I BI  ?K  y/� Aे =??ाB �े ?K?ा A�,�/ ,0ा0े �े ,ा0े 
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.ो䬂 AK�,ा BI। ;े=�0 y/� �� A.�.ा0 ,-ा AJ;�I 0ा0ी BI  �?A0े A?े? �K .0ा �0 /./ा -ा। A?े? �AAे =,0ा ,ा, =�� 
�;ा ?ा,ा BI  �A�े ?Jy@ा-ा �K �K� ;� ?ा,I BI। �AI ,0B ;े���ा 0े �J;ाAा �I. �े .ाo/. Aे Aा�A. A.}/ ?ा � �े 
,ा0े .ो䬂  -I ,,ा/ा BI ; ?K =� �/ा.ा /ा.? �K ,A .I =B� AJ� �े ;;� ्䵚/K� �0,ा BI। �0 ,च�ा BK0े ?0 �Aे �BK p0 B�ा .े,ा 
BI। �/ा.ा ्䵛ा0ा ?ा.I �00े �े ;;� �B0े ?0 �Aे 0ा?�K� �े �ॉ;े? .ो䬂  0L�0ी /.;ा �0 ,च�े �I ?0?90? Aे ���ा0 �0 .े,ा 
BI। �A.ो䬂  .े�0े �K /.;,ा BI  =� =�A ्䵚�ा0 ?Jy@ }रI �K ?ा.I �ा �ा�Aा .े�0 ?ा0ी90� A�,�/ ,0ा,ा BI । �0 ,च�ा BK0े ?0 
�0Aे ?0ा ?क;ा �ा= .े,ा BI। ,ा, .=B;ा�ो䬂 �े A�.-ा �I ?ा 0BI   BI  ,K �? 0ा0ी }?/� �े _},m? �I ,;ा? .ो䬂  -�� 
1 I BI। ?,ा.ा0 ्䵚�/, �े ,ा??K. Aा.ा�?�, �रき-ि�, 0ा?0I/,� �?;_///ाो䬂  �े ?�ा, }रI ह㥃./ .ो䬂  �A ,ा, �I ?I=ा 0B,I 
BI  �I ���0 �, ,� ?B .ार -K� ?  �?/K� �I ?},J ,0I 0Bे�I। ���0 �, ,� 0ा0ी _},m? �0 _ि,ा �K A.ा? 
्䵛ा0ा 0K�ा �0K�ा ?ा��ा? �, ,� ?Jy@ाm.� A्䵈ा 0ा0ी �K .ेB .ार A.�,I 0Bे�I। ,, ,� A.ा? .ो䬂  0ा0ी �mBK A.}/ा�ो䬂 
Aे ?K�,I 0Bे�I। 

=0��@ा z? Aे �B A�,े BI  =� y/� �े ?I?0 .ो䬂  0े� @/}0ाए? .I । ?B ?I?0 -0 A.}/ा�ो䬂 Aे ?K�,I 0BI। �-I ?/, Aे, 
�-I =??ाB �K ;े�0, �-I ,च�े �I ??B Aे, ,K �-I �m. Ao.ा0 �े ;;� A� @ा �0,I �� BI। ..,ा ?I 0े ?0े �A 
�?m/ाA �े ्䵛ा0ा �/J=0� 0ा0ी �े @J�-द♁K� �K �], =�/ा BI। �?A.ो䬂  y/� ?IAI �/J=0� �0, -I �A A.}/ा Aे / 0ी 
ह㥁� BI। 

Am.-ा AK�I 

1. https://www.vakeelrkc.com/2019/03/What-is-Marriage.html?m=1 

2. hi.m.wikipedia.org–13/12/2022, time-4.10 

3. ..,ा �ा;;/ा, A?0ाो䬂  �I BK. =ि;;?0ी, ;K�-ा0,I ्䵚�ा?0, ?L� ्䵅.ा��–23 

4. ?BI  ?L� ्䵅.ा��–23 

5. ?BI ?L� ्䵅.ा��–33 

6. https://hi:m.Wikipedia.org-time12.48pm,date–15/12/22 

7. ..,ा �ा;;/ा, A?0ाो䬂  �I BK. =ि;;?0ी, ;K�-ा0,I ्䵚�ा?0, ?L� �्䵅.ा��24    
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8!0I ह㥁� ;=�I �+m/ा@ .े䜂 @.}/ा �0 @�=े䜂/1ा9 
1. 0-?1ा -=्䵫1ा. -1?ा/ and 2 डॉ. ��प? .ा@I=ा; 

1M.A., Department of Hindi , Shri M. D. Shah Mahila College of Arts and Commerce 
2 M.A. Research Guide, Assistant Professor, Shri M. D. Shah Mahila College of Arts and 

Commerce 

 

 

@?0?�> : 

 

/A �पm/?@ द♁��}म @े पI) ड, �� /J=,I �I '@?��I’, =@?/, ख?;?/, ्䵌K., ./, ��?m, औ0 @J0्䵌? �I .?=1? @े 

�ि0ी ह㥁� AI। ्䴺?1्䵚�?> ===े� 1े �@ �पm/?@ �े }?o/} @े @}?� �े @?}1े �� �@े प्䵌 �I �्䴾?=ि, =�/? AI, �K @?}?m/,: 

@}?� }े䜂 �} AI 1�0 �,? AI। �@ �पm/?@ �े }J_/ प?्䵔 0?�1 औ0 1mm/1I �े }?o/} @े �� �@े ?K� �? =1}?म+ �0,े 

Aै䠂, �A?? �?}K>I AI, @A?1J.K�, AI, ्े䵚} AI। ्े䵚} �े }=I�?/म,? �I �?A, AI....प0 ्े䵚} �K ्䵤], �01े �? @?A@...>?// 1AK 
AI? �पm/?@�?0 1े }?1=I/,? �े ,}?} ,A?े䜂 �K �K?1े �? ्䵚/?@ =�/? AI। �A?? ्䵤], 1 AK,े ह㥁� .I �� ्े䵚} ==्䵕}?1 AI। 
औ0 प1I प0�?्䵗? �K प?1े �K �,J0 AI। -??त�?0 �I@I िि1? @े �K� 0AI 1?�/�? �े �I=1 �I1े  �I ���I==?? औ0 
1?/� �I @�?0?त}� @K� �@ �पm/?@ �K ==;>्䵗 -1?,? AI। 
 

}J_/ >बⱍ/ :  ቜ岚}्䵔/?े䜂 �I @}}/?, 1?0ी >K?+ = -??त�?0 �I @}}/?, �े?ेप1 �I @}}/?  
 

-ा0-I/ @.ा� .े䜂 1े� �@I @.}/ा AI  ��1�ा @.J�?- A; 1AK -1�; +ा/ा AI । �1 @.}/ा�े䜂 �I �=े -ा0-I/ @.ा� 
.े䜂 ?ह㥁- �A0I Aै䠂। �+m/ा@ .े䜂 @.}/ा �ा =}ण1 �01े �े +I�े  .J_/ �oे�/ /A AI  -� @.ा� .े䜂 @�ा0ात.� +90=-ण1 ;ा1ा । 
@.}/ा�े䜂 �े �0ा0 +0 �oे�/ +K}ण �+m/ा@ �ा -1.ाण} AK-ा AI । 0�1?�?0 �? �� �ा .Aत=+K}ण �oे�/ /A .I AK-ा AI  -� 
,=A �1 @.}/ा�े䜂 �ा -10ा�0} �0 �1�ा -=0K0 �0े । �+m/ा@ाे䜂  .े䜂  @.}/ा�े䜂 �े @ा. – @ा. @�=े/1ा�े䜂 �ा -I AK1ा 
�=�/� AI। p@0े �I =े/1ा @े �त+m1 }=/� �I =े/1ा �K AI @�=े/1ा �Aा �ा-ा AI ।8!0I ह㥁� ;=�I 8 �+m/ा@ .े䜂 1े� 
@.}/ा�े䜂 �े @ा.-@ा. @�=े/1ा�े䜂 �े .ाo/. @े �� /J=�, 0े+ @े +I-=- /J=-I �ा @A/K� �0-ा AI । �0 �@े .�?K- 
�0ा/ाे䜂  =ा;I @>]- 1ा0I ?1ा /े-ा AI । �+m/ा@ .े䜂 ?;ात�ा0, +ा90=ा90�, @ा.ा��� �I@I @.}/ा �े @ा.-@ा. 1े� 
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@.}/ा�� ?-ा� �� Aै䠂  ।  �� /J=� �े .ाo/. @े @�=े/1ा�े䜂 �ा =}ण1 -�/ा AI । �J � @}}/? औ0 @�=े/1?�े䜂 �K �@ �पm/?@ 

�े }?o/} @े @}�1े �? ्䵚/?@ �0े䜂 �े। 

 }}ि/ाे䜂  �I @.}/ा  

�ा?I1 �ा; @े �0J-1� �ा; /ा  �Aे  =-ण.ा1 @./ -� -ा0- .े䜂 }}ि/ाे䜂  �I }}.�- +90=-ण1>I; 0AI AI । A.ा0ा @.ा� 
�ा?I1 �ा; @े �� -� +Jy? �0ा1 AI 0Aा AI । =A  0 �I ?ा0/I=ा0I .े䜂  �I / AK ��। �1�े @.}- �0�ा0ाे䜂  �ा A11 ह㥁� 

I @?@े ?=ा @=ा; �@�े �त.@म⹍.ा1 �I @J0्䵌ा �ा AI । �� -I }िI A0 ��A @J0�्䵌- AI। @J?A  0 @े �ा. +0 -1�;1े 
=ा;I }}ि/ा� >ा. �K @J0�्䵌-  0 �I @े ;L�े? @? �K /A !0 @-ा-ा 0A-ा AI । ]/ा 90�-े/ा0ाे䜂  �े @ा. AK1ा @J0्䵌ा �I �ा0� �I 
/े @�-ा AI? A.े>ा @े /AI .ा1ा �/ा AI  �I }}ि/ा� >ा0I90� z+ @े +Jy?ाे䜂  @े �.�K0 Aै䠂  +0 �@ा 1AK AI, �K }}ि/ा� @L�1 
�I >]]- 0�-I Aै䠂  I  =A �.�K0 �I @े AK @�-I AI। जᱍ/ा/ा-0 Aा/@े �ा ?>�ा0 AK1े �I =�A �1�ा !0 �0 /A>- @े 
�.�K0 += �ा1ा AI AK-ा AI ।<1 8!0I ह㥁� ;=�I9 �+m/ा@ .े䜂 ;े�� 1े 1�//1I �े ्䵛ा0ा ?;ात�ा0 �I@I  �1ा �ा =}ण1 -�/ा 
Aै䠂   ?े�� 1े ;�- ;� >A0ाे䜂  .े䜂  ह㥁� ?;ात�ा0 (0े+) �I@I  �1ा�े䜂 �K -I ?-ा/ा AI । +90=ा0 .े䜂 -I }}ि/ाे䜂  �े @ा.  
>K?} -�/ा �ा-ा AI । �@�? �ल㉍?े� -I ;े�� 1े �+m/ा@ }े䜂 =�/? AI। }}ि/ाे䜂  �I 1े� @.}/ा�� Aै䠂 , �m. @े +A;े AI 
;;ि㼂� -े/-ा= ,@ा.ा��� ,� /े �ा त/ा?ा0 }}ि/ाे䜂  �े @ा. �m. @े AI �ा0�- AK �ा-ा AI । ?>्䵌ा .े䜂 @.ा1-ा, 0K��ा0 .े䜂 
@.ा1-ा, /Aे� �े �ा0} �त+I=1, -;ा� ्䵛ा0ा �त+I=1 ,/L1 >K?} -.ा /L1 �त+I=1, �त/ा// @.}/ा�� Aै䠂 । ?>�्䵌- 
+90=ा0 .े䜂  -I }K} Aत/ा �े .ा.;े /े�1े �K �.; 0Aे Aै䠂 । �@I }}.�- .े䜂 �0 �@े �0J-1� /J� .े䜂  �=�/�-ा AI  A.े䜂 +1I 
.ा1?@�-ा �K ?/;1े �I । A.ा0े -ा0-I/ @�-=0ा1 .े䜂 -I 1ा0I �0 +Jz? �K @.ा1 �0�ा0 //� �� Aै䠂  �@�े ?ा=�K/  
A.ा0ा @.ा� �@ ?ा- �K }=I�ा0 1AK �0-ा AI । 

 1ा0I >K?} = ?;ात�ा0 �I @.}/ा  

1ा0I >K?} �ा -ात+/ण /A AI  -� 1ा0I �ा >ा0I90� �=� .ा1?@� z+ @े >K?} �01ा �=� �mAे䜂  �-ा-=- �01ा । �? -�@I 
}िI �K .ा1?@� �=� >ा0I90� z+ @े Aा-1 +ह㥁�?ा/ा �ा-ा AI  -? =A 1ा0I >K?} �A;ा-ा AI । ?;ात�ा0 -I �� �@I 
@.}/ा AI  ��@.े䜂 1ा0I �K .ा1?@� �=� >ा0I90� z+ @े @A1I/ +I=ा /I �ा-I AI । 1ा0I �े @ा. /A >K?} �0 ?;ात�ा0 
�1�े  0 =ा;े /ा ?ाA0 =ा;े /K1ाे䜂  �0-े Aै䠂 । �@I ��ा0 ;े�� 1े 8!0I ह㥁� ;=�I9 �+m/ा@ .े䜂 1ा0I >K?} = ?;ात�ा0 �I 
@.}/ा �K //�ा/ा  AI ।  1�//1I �े @ा. @ा.K-A� ?;ात�ा0 -�/ा �/ा । -I1 ;=�े �.;�0 ?;ात�ा0 �0-े Aै䠂 । <;=�I 
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?े>� ��ि㼂/ा AI  ;े-�1 @J0 ?J0 �K ?J�I AI । =A }--�}- @I ?ा; -?�0े ह㥁� , ?ेA0े +0 �.्䴾I �0 �0K?े䜂, ���ाे䜂  �े +ा@ 
.I;, �@J� �I .I; । �I@े ?ह㥁- @ा0े ��@K �.;�0 A-ा>ा �0 +I=ा �े �ा;े 0�� .े䜂  ?/; �� AK। �@�े  1े ;�?े ?ा; 
?ेA0े +0 ,I ;े ह㥁� �0 �.I1 +0  ा@ -� -?�0े ह㥁� Aै䠂  ।�+=े }--�}- Aै䠂। <2 1ा0I  �े ��- �� �े =-ण.ा1 @./ .े䜂 
�@�े  0 +90=ा0, 90�-े/ा0ाे䜂  +0 -I -0K@ा 1AK -�/ा �ा @�-ा। �@I }}.�- �0 @.}/ा �K ;े�� 1े �+m/ा@ �े .ाo/. 
@े A.ा0े @ा.1े 0�ा AI। 

 �े;े+1 �I @.}/ा  

�े;े+1 �I @.}/ा �ा -1.ाण} -? AK-ा AI, �? �]]- ;�?े @./ -� +1े +90=ा0 /ा @.ा� @े p0 0A-ा AI  -K �@.े䜂 
�े;ा+1 � �ा-ा AI । �@I }}.�- .े䜂 =A �]]- �े;े+1 �ा ?>�ा0 AK �ा-ा Aै䠂 । �े;े+1 .े䜂 0A-े ह㥁� �]]- 1 -K 
>ा��-+K}ण ढ़� @े �I +ा-ा AI  �0 1ा AI �@ }}.�- @े ?ाA0 -1�;1े �ा �K� 0ा}-ा -;ा> +-ा AI । 8 !0I ह㥁� ;=�I9 �+m/ा@ 
.े䜂 1�//1I �े @ा. o��.ण (?;ात�ा0) AK1े �े ?ा/ 1�//1I �J/ �K �े;ा .A@K@ �01े ;�-I Aै䠂 । �? 0ा�1 1�/1I �K +1े 
o;I� .े䜂  ;े�0 �ा-ा AI  -K =A -?1ा �J � ?K;े >ा��- @े �ा�0 @K,े �े �� �K1े .े䜂  ?I  �ा-I AI  ।<=A @K,े +0 ?I I AI । @K,े 
@े +1I +I  -��ा�0 1AK .K=ा ��े AK�0 �I@े -� �@े � �0 -I ?; /े1ा AK �@े �AK 1AK �ा1ा ;े-�1 =A /Aा� 0A1ा 
-I 1AK ?ाA-I ।<3 <=A ;ा?ा0 AI, ?े?@ AI  , �@�I }ि-ा ��-!- ह㥁� AI , =A �K�े +��ाे䜂  �I �?-=/ा @I AI  ��@े +-ा AI  -� 
}� �=}.ा �े +Aा= @े ��0ा�0 =A +1े �ा} -K /े @�-I Aै䠂 । ;े-�1 -?�ा= �J � -I 1AK @�-I<4 1�/1I �े @ा. �@I 
 �1ा  �1े �े ?ा/ =A �J/ �K �े;ा .A@K@ �0-I AI । /AI }}.�- A.ा0े @.ा� .े䜂 �� 1� ;=-�/ाे䜂  �I AI । ��@�K 
;े�� 1े +1े �+m/ा@ .े䜂 //�ा1े �ा �/ा@ -�/ा AI। 

@ा.ा��� = +ा90=ा90� @.}/ा  

 @ा.ा��� @.}/ा �� �@I }}.�- AI  �K @.J/ा/ @े ?ह㥁- @े �]]-/ाे䜂  �े -=??;- �=Aा0ाे䜂  .=ा @.ा� �े �/>ण -1/.ाे䜂  
�े �ल㉍;� 1 �े y+ .े䜂 /े�1े �K �.;-I Aै䠂 । @ा.ा��� @.}/ा �I =0ा0}ा �ा @�?�0 @.ा� �े .K�ाे䜂  @े AI । +ा90=ा90� 
@.}/ा �ा -ात+/ण /A AI  -� �K @.}/ा +90=ा0 .े䜂 �त+m1 AK-I Aै䠂  =A +ा90=ा90� @.}/ा AI। +90=ा0 .े䜂 �े=;  0, �ा//ा/, 
90�-े �K AI ;े�0 ��=ा �0 ?��=ा0ा AK1ा AI +ा90=ा90� @.}/ा 1AK AI , -+-J �@�े ;ा=ा  0 �I �रき.ि㼂� }}.�-, .ा?-
?ा+ �ा ��ण ?K� -;े ;/े AK1ा ?च?ाे䜂  �I ?>्䵌ा .े䜂 @.}/ा, @.ा� �0  0- +90=ा0 ्䵛ा0ा ;=-�/ाे䜂  �K >ा0I90� �=� 
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.ा1?@� >K?} �त/ा// @.}/ा�� +ा90=ा90� @.}/ा�� !0I ह㥁� ;=�I �+m/ा@ .े䜂 ्䴺ा1��ा> -==े� 1े 1े� @ा.ा��� 
@.}/ा�� �0 +ा90=ा90� @.}/ा�े䜂 �K �]- -�/ा AI , �K �@ ��ा0 AI  – 

�+m/ा@ .े䜂  @ा.ा��� @.}/ा �े -L0 +0 //ल㉍;I >A0 �े -A�I? �े @ा.-@ा. जᱍ/ा/ा-0 ?;ात�ा0 �I  �1ा�े䜂 �े ?ा0े .े䜂  
?-ा/ा AI । //ल㉍;I >A0 }े䜂 1े�ाे䜂  0े+ �े@ /े�1े �K �.;-े Aै䠂। �K �+m/ा@ .े䜂 ��-�� �0�े ?-ा/ा �/ा AI  । 

<1AK @0, .ै䠂 ��K 1AK .I। .ै䠂 +1ा Aा. 1AK �=ा1ा ?ाA-I .I। .ै䠂 1AK ?ाA-I .I -� =K -े�ा? !ा;�0 .े0ा ?ेA0ा �0ा? 
�0 /े।<5 

<@0, .J�े -K �@ 90+K�ण 1े -=??;- �0 ///ा। �्䵈I@�? �े ?ा;ा ा� ��;े .े䜂 �;ा� �े 1ा. +0 +ा�? @L �0-ाे䜂  �I 
?च?े/ा-1/ा -1�ा;I �� �0 �K� �ा/ण=ाAI 1AK ह㥁�।<6 ��@1े A. @? �K .0ाण�0 0� ///ा .ा। }िI �K -1=ण}ि @=� 
+0 ,े䜂 ��0, /र0ि㼂/े ?@ �K -�ा ;े ��। +I@I�0 +ह㥁�?I। /े> �J}@े .े䜂  0Aा! �� -!/ा �े� +0 1L�=ा1 ;=�े-;=-�/ाे䜂  �ा 
�/>ण1- �J}@े �I -ा?ा .I �0 o� �I +90-ा?ा। ;=�I �े @ा. �-1े .ा1=I/ �0 � 1L1े "�� @े o��.ण ह㥁� -� ;=�I 
�I �J � //1 ?ा/ AI .L- AK ��।<7  

  @ा.ा��� @.}/ा�े䜂 �े @ा. – @ा. +ा90=ा90� @.}/ा�े䜂 �K -I �]- -�/ा �/ा AI  –  

�? 1�//1I o;I� .े䜂 �े;I 0A-I -K �@े +1ा  0 – +90=ा0 ?ह㥁- /ा/ �-ा AI। �@1े +1े +ा+ा �I ?ह㥁- /ा/ �-I .I। 
1�//1I �े +ा+ा ?I.ा0 0A-े .े। �J � //1ाे䜂  ?ा/ 1�//1I �े +ा+ा �I .Lत/J AK ��। -? 1�//1I @िA @ा; �I AK ?J�I .I । =A 
1ा. AK �� .I। ?ह㥁- @ा0े 90�-े/ा0 �� .े �@�े ?ा/ 1�//1I �े +ा+ा �ा ��-. @�}�ा0 ह㥁�। �� /K //1 ?I-1े �े ?ा/ 
1�//1I �K -�@�े @ा. 0�ा �ा� /A @? @K?-े .े। 1�//1I �I .L@I �I �@े +1े +ा@ 0�1े �I Aा.I -0 ;I .I। ;े-�1 
�1�I �J � >-े .I -� 1�//1I �े .Aे> 1�0 =ा;ा .�ा1 �1�े 1ा. AK�ा। p@0I �I �1�I @ा0I �.I1 �ा//ा/ �1�I AK 
�ा��I। -I@0I >-ण /े .I -� 1�//1I  0 �े @ा0े �ा. �0े�I। =A �@े �� 1L�0ा1I �I -0A ;े�0 �ा 0AI .I  । .L@I �I 
/K ;=-�/ा� .K �0 �� ;=�ा -I .ा। �K =A ;K� 1�//1I �K .L@I �I ?े-�/ा� ्े䴵 �ॉ;े�ाे䜂  .े䜂  +?1े �ा-I .I �0 1�//1I 
�K �ा0े}प?े䜂डे䜂@  �K@ण @े +?ा� �0-I 0AI। .L@I �े  0 .े䜂 ]@0 -�0ा0 AK �ा-ा .ा। ;=ा� �K�I AK-I /ा ?=I Aा01ा 
1�//1I �K AI AK-ा .ा। �? 1�//1I -�@I �ा. @े ?ाA0 �ा-I -K �@�I .L@I �@े !ा��-I .I। <.े0े +ा@ �� A=ा� ?o+; 
.I। �� //1 �@�ा }रI+ -I �K� �/ा। .ै䠂 ?o+; �K �J==ा1े ?ाA0 -1�;I -K .L@I 1े �K� ///ा=-�@I ?ॉ/�े䜂 ! @े �.;1े 
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�ा 0AI AI  ]/ा?”8  1�//1I �े .L@ा 0े;=े .े䜂 @Aा/� /ा!ण .ा}�0 .े। =A A.े>ा 1�//1I �K ��/I 1�0 @े /े�-े 0A-े �� //1 
=A .L�े �ा ,ा//ा � ा�0 �@1े 1�//1I �K /?K?ा .ा। =A हAि㼂@� AK � ा। �@�I �्े䵈�1ा 1े 1�//1I �K !0ा ///ा . -�@I 
-0A =A +1े �+ �K .L@ा �े ?��J; @े �J=ा �0 -ा� ��। �0 >ा.ा ���I �े  0 ?;I ��। -? �@�े ?ा/ 1�//1I +1ा 
?I� �0 �I?I �े@ ;े�0 @ा. .े䜂 @ा- @L @्䵈0 y+� ;े�0  0 �K=�0 ?;I �� ।;े�� 1े �@ .ाo/. @े /A ?-ा1े �I 
�K?>> �I AI  -� �� �े =-ण.ा1 @./ .े䜂 }िI, ;=-�/ा� +1े  0ाे䜂  .े䜂  -I @J0�्䵌- 1AK AI  �0 1ा AI +90=ा0 -.ा 90�-े/ा0ाे䜂  
+0 -I -0K@ा -�/ा �ा @�-ा AI ,  ?;ात�ा0 �I@I @.}/ा A.ा0े /े> �I ��-I0 @.}/ा ?1 �� AI। 

?े0K��ा0I �I @.}/ा 

?े0K��ा0I /े> �े @म⹍.J� �� �.J� @.}/ा AI  �K ���- �े .ा�ण �K -े�I @े =yp �0-I AI । /Aा� +0 ?े0K��ा0 /J=�-
/J=�-/ाे䜂  �I @�_/ा //1 +0 //1 ??-I �ा 0AI AI  }=-�ि-ा �े 50 =?ाो䬂 ?ा/ -I @-I �K 0K��ा0 /े1े �े +1े ;ቌ䲚/ @े A. 
�}??े䜂  p0 Aै䠂  । �@I ��ा0 8!0I ह㥁� ;=�I 8 �+m/ा@ .े䜂 ;े�� 1े ?े0K��ा0I �I @.}/ा �ा ��्䵔+ -�/ा Aै䠂 । 1�//1I +1े 
.L@I �0 �1�े +90=ा0ाे䜂  @े -�� ��0  0 �K=�0 �J!�ा�= ?;I �ा-I Aै䠂 । +1े �.ि /I+� �K ,K1 �0-I AI  �0 �@े 
@Aा0ा /े1े �े ?;� �A-I AI  ;े-�1 �@�ा /K}- 1AK �-ा AI  �0 >ा0/ा �ा -I /AI Aा; 0A-ा AI ।�@�े ?ा/ 1�//1I �े 
@ा. =AI ह㥁� �K  0 @े 1L�0I �े ?;� ?ाA0 /ा p@0े >A0 .े䜂 ;=-�/ाे䜂  �K �ा1ा +=-ा AI । �@�े @ा. �े=�ा=, ?;ात�ा0 
�I@I  �1ा  � �ा-I AI । �@�े +ा@ 0A1े �I �=}.ा 1AK Aै䠂  =A 1�ा1 >A0 .े䜂 1�ा1 ;K�ाे䜂  �े @ा. -ा�/L= �I ��ि㼂/�I 
�I-I AI । =A >A0 .े䜂 �े;I .I। -K�I, o/ा@I +1े �.ि �ा ��-�ा0 �0 0AI .I +0 �@�े �.ि 1AK ��। �J � /े0 ?ा/ 
-I1 /J=�ाे䜂  1े 1�//1I �े +ा@ +1I �ा0 0K�I �0 -=1�-ा @े �A-े �I =A /I+� �K �ा1-े Aै䠂  �@1े AI A.े䜂 -े�ा AI । �mAाे䜂 1े 
1�//1I �?  @ा.ा1  -!]�I .े䜂 0�ा �0 �@े �ा0 �I +I�े =ा;I @I� +0 ?I ा ///ा। �1�े +ा@ ;]�0I �ा0 .I। �1�े +ा@ 
?ा�K  .ा। 90=ाल㉍=0 .ा �0 -े�ा? �I >I>I -I .I।<.ै䠂 �1@े Aा0I ह㥁� ;=ा� ;=-I 0AI। ?ा/ .े䜂 .ै䠂1े A�./ा0 !ा; //�। .ै䠂 
�1@े ;=-I 0A-I -K =A .े0ा ?ेA0ा -?�ा= /े-े। ?े>� -?�ा= -K �mAाे䜂 1े .J�े ///ा AI।<9 0K��ा0 �I -;ा> �े ?;� /J=ा 
=�ण �??=K @े >A0ाे䜂  �I �0 +;ा/1 �0 0Aे Aै䠂 । �0� ;K- �े �ा0} A0 ्े䵌ि .े䜂 }�ा?ा0 �ाo- AI। �@�े .K; .े䜂 +K��I AI AI  
I  �� �े /L0 .े䜂  01 AI �I=1 �ा .K; �0ा0 ?1 �/ा AI ।  

 �� +Jz? �I @�=े/1ा  
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@�=े/1ा @े -ात+/ण AI  -� -�@I �]]- �े o� �K /े��0 A. �िा- AI oK� �ा 1J-= �0-े Aै䠂 । /A A.ा0I ्䴺ा1े䜂 -ि/ाे䜂  �े 
}+�/1 �े �ा0} AK-ा AI । �@ ्䵌} �@�े ?;� A.ा0े .1 .े䜂  @��?- �y}ा = //ा �े -ा= �्े䵈��- AK-े AI ।@0; >-/ाे䜂  .े䜂  �mAK 
-ा=ाे䜂  �I �्े䵈�1ा �K .ा1=I/ @�=े/1ा �A-े Aै䠂 ।  .1 .े䜂 AK1े =ा;ा -K0 /ा 1J-= 1J.K�,  -�@I �े >K�, o� �� /ा 
Aा-1 �K /े��0 .1 .े䜂 �त+m1 =े/1ा �K AI @�=े/1ा �A-े Aै䠂 । 8!0I ह㥁� ;=�I9 �+m/ा@ �े .ाo/. @े ;े�� 1े �� +Jy? 
�I @�=े/1ा� �ा =}ण1 -�/ा AI । 0ा�1 �� @.�/ा0 = @�=े/1>I; �]]- AI। =A +1े @.�/ा0I = @K� ?K� @े 1�//1I 
�I@I  +I-=- ;=�I �K =A @=� �े -�1ा0े @े � ा�0 �@े �� �?-�त@� �े +ा@ ;े�0 �ा-ा AI । �@ �?-�त@� �ा 1ा. 
!ॉ]�0 ,0I/ा AI । !ॉ]�0 ,0I/ा @.�/ा0 = @�=े/1>I; .I। 1�//1I �ा -J0�- �;ा� -�/ा। 0ा�1 �@ o0ा?ा0 @े +I-=- 
;=�I �K +1े  0 ;े�0 �ा-ा AI  �0 �@�K @Aा0ा /े-ा Aै䠂 । 

  !0I ह㥁� ;=�I �+m/ा@  }े䜂  ;े�� 1े ?;ात�ा0 �I@I  �1ा @े �K� 0AI 1ा�/�ा �े �I=1 �I1े �I ���I-=?ा �0 1ा/� 
�I @�ा0ात.� @K? �@ �+m/ा@ �K -=?>� ?1ा-ा AI । -+�;े �J � @ा;ाे䜂  .े䜂  ��@ -0A �@I  �1ा�� ;�ा-ा0 ??I Aै䠂, �0 
�@.े䜂 �� ;=�I �े ?;� �I1ा p-0 AK-ा �/ा AI  I  /A �+m/ा@ �म⹍.I/ �े �J � @Kि �K=-ा AI ।                 

  @�/-ण @K?I 
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 INTRODUCTION:  

 The AGRI people are historically an Indo-Aryan ethnic group native to the RAIGAD and Thane 

districts and the suburban area of Mumbai Maharashtra. The agri people are traditionally salt-

makers but settled in agriculture and fishing. Nowadays, Agri people are more business-oriented.  

 Working women have a measure of control over both official and personal lives by giving equal 

importance to work and family. It is achieved when an individual's right to complete life inside 

and outside of the work.  It is the process of balancing both official and personal life by making 

necessary adjustments to both with equal importance.  In this competitive world, working women 

have grabbed their attention because working women in number have been increasing in 

different categories of professional work opportunities. In each profession, there will be different 

expectations and they have to manage them without compromising their personal life 

expectations.   

 This paper aims to find out the working women in four different parameters namely: 

 Personal life expectations  

 Personal life satisfaction    

 Work expectations    

4) Work satisfaction and Workload of women working in   Malad west.   

 Agri-community responds to the duality of their responsibility by emphasizing the women of the 

community being socially and financially independent. The fish-selling license and tricks of the 

trade are passed on from the older generations of womenfolk to younger women of the 

community with pride like an heirloom. The women, just like the rest of Indian communities also 

believe in passing on gold, the only difference being the Agri tradition amongst women to invest 

their earnings into buying gold ornaments which serve as a means to not just save money but also 

have assets of their own.   

SIGNIFICANCE OF THE STUDY:   

 The study focuses on the following research problems and challenges faced by working women 

in the workplace and the family:  

https://homegrown.co.in/article/802438/mumbai-fisherwomen-are-turning-into-tour-guides-to-rebuild-their-community
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 Balancing between paid employment and family care.  

 Occupational Safety and health-related problems of working women including work-life balance 

and gender pay gap  

RESEARCH METHODOLOGY:  

 The purpose of research is to gather relevant data from specified documents and places, analyzing 

the data to obtain results will try to understand the level of working women. 

PRIMARY DATA SOURCE:  

 The data is collected through a closed questionnaire, group discussion, and online Google form 

which includes various types of questions ranging from general queries.  

SECONDARY DATA SOURCES:    

 This data is collected from existing research papers, books, journals, resources, online write-ups, 

and reviews by people from online portals and websites.  

RESEARCH DESIGN:    

 The purpose of the methodology is to design the research procedure. This includes the overall 

design, the sampling procedure, the data collection method, and the analysis procedure.    

PRESENTATION OF THE DATA:    

 The collected data is properly classified and presented by using suitable pie charts, and simple, 

complex, and mixed bar diagrams.   

SAMPLING:   

 Sampling is the way of selecting a sample of individuals from a population. The sample represents 

the characteristics of the whole population. As it is difficult to take the whole population for the 

study. It is essential to take samples from the population for research study.   

SAMPLE SIZE:   

 Sample size refers to the number of respondents I have selected for the survey sample 50 units 

from the market and individual women.  

SAMPLING TECHNIQUE:    

 The sample design provides information on the target information and final sample sizes. I used 

a convenience sampling survey in my research.   
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SAMPLING AREA:  

 While conducting the sample, I went to many places in Malad West.                                          

DEMOGRAPHIC PROFILE:   

 The Agri are an ethnic community native to Mumbai. They migrated to Mumbai during the 13th 

century during the reign of Raja Bhimdev. The name Agri comes from Agar, a salt pan. A legend 

states that two sons, Agla and Mangla, were born to the sage Agasti. The former becomes the 

ancestor of the Agris, the latter of the Mangelas (fishermen). The first was told to support himself 

by the manufacture of salt from the sea, the latter by fishing. The god Parashuram, intending to 

throw back the sea, was prevented by the intervention of Agri and Mangela women. At their 

request, he consented to throw it back only 27 miles and the strip thus formed became the 

Konkan, a strip of coastal land. At present, the Agri are distributed in Rajasthan, Delhi, Gujarat, 

and Maharashtra. The Agri of Maharashtra are also known as Agle band kharpatil.  

CUSTOM:  

 In Maharashtra, there are mainly three districts Raigad, Thane, and Mumbai where we can see 

people of Agri Samaj. The actual business of the Agri people is fishing, salt production, and paddy 

farming. They have Fish, Rice, and Bhakari as their food. 'Ganesh Utsav' which comes in the 8Marathi9 month of Bhadrapada, the fare of Ram Navami, Hanuman Jayanti, and Navratri are some 

of their main festivals. Along with this, Agri Samaj believes in all cultures. The main thing about 

Agri Samaj is that they do not believe in the Dowry system. 

ORIGIN:  

 The origin of Agri Samaj is farming. This is a culture of hardworking people and farmers who love 

nature. All men and women work together for their homes, fields, and salt production. Along with 

togetherness, we can see equality in the Men and Women of Agri Samaj. The name Agri comes 

from Agar, a salt pan. The original name seems to be Agle. The tradition common among them is 

that they originally dwelt at Mungi Paithan and were transported to the Konkan by Bimbaraja, 

and it is alleged that there are in existence sands given by him to certain persons of the caste. They 

are not, however, forthcoming. The following legend is given for what it is worth. Two sons, Agla 

and Mangla, were born to the sage Agasti; the former is the ancestor of the Agris and the latter of 

the Mangelas. The first was told to support himself by the manufacture of salt from the sea, the 

latter by fishing. The god Parashuram, intending to throw back the sea, was prevented by the 
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intervention of the Agri and Mangela women. At their request, he consented to throw it back only 

27 miles and the strip thus formed became the Konkan.  

CULTURES:  

 Three major districts of Maharashtra, namely Thane, Raigad, and Mumbai, are shelters of Agri 

Samaj. Salt making, fishery at the sea coast, and farming of rice are the major occupations of this 

community. Rice bread and steamed rice with meat and fish are their daily diet. They celebrate 

Ganesh Utsav, Navratri, Hanuman Jayanti, and Ram Navmi and fun fairs with lots of fun and 

devotion. Despite birth, death, marriages, and all other major differences in life, this community 

is gifted with lovely and traditional customs along with their adventurous and prosperous 

occupation of fishing.  

 Nowadays, Agri people are more business-oriented. People have extensive real estate property 

which was earlier used for farming. They are fond of Gold. Agri women wear heavy gold 

ornaments.  

 Exogamous divisions  

 Some of these names have been borrowed from Rajputs and Marathas, some derived from 

occupations, some are the names of places, and some family titles. It is to be noted that these may 

be distinct gotras bearing the same surnames, members of one of which may intermarry with 

members of another: e.g.: the common names 'Bhoir', 'Jadhav,', 'Mukadam' 'Tare' which occur all 

over the Thane District, are borne by families quite distinct one from another, who do not observe 

common mourning and may therefore intermarry.  

 Following are the endogamous divisions of the caste:   

Sudh-Agri (Pure-Agri) who are called:  

 Mith-Agri (Salt Maker),  

 Jas-Agri(Toddy-Drawers),  

 Dhol-Agri(Drummers),  

 Son-agle and Pan-agle   

Das-Agri's:   

 The name probably comes from Dasi, a term applied by the Aryans to those of mixed descent or a 

different race.  

 Das Agris, according to their own story the thrum or dashi- weaving Agris, but more probably the 
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Agris of impure descent or Dasiputras, the local story is that they are the descendants of an Agri's 

mistress whose children died in infancy. She vowed to the Mahar's god that if her children lived 

to grow up she would walk from her house to the Mahar's house with a cow's bone on her head 

and a tag or thrum of wool in the lobes of her ears. Her children grew up and she carried out her 

vow and was excommunicated.  

 A Palshe or Golak Brahman is the priest of the caste. The caste god is Vishnu.  

Urap Agris:   

 Urap Agris, known also as Varap Agris, are found in several villages in Salsette and Bassein, and 

are said to be Christian Agris, who reverted to Hinduism in 1820 and others in 1828. They are 

also known as Naves or New Marathas. Both in Salsette and in Bassein the Urap Agris are 

considered lower than Sudh or Das Agris, who neither marry nor eat with them. They have a 

separate priest and a separate headman. Their manners and customs are the same as those of 

other agris and they worship the Hindu gods.  

 The questionnaire consisted of 16 close-ended and 3 open-ended questions to meet the 

Objectives of the study. The items in the questionnaire included A study on the problems and 

challenges faced by working women in the Agri community, issues Related to key parameters like 

sexual and mental harassment, promotion issues, family care issues, Discrimination based on 

gender, workplace discrimination and prejudices, safety and security Issues, etc.   

 The graphical representation of each of the items is given below: 

 What is your age? 

 FIGURE NO.1 

  

 SOURCES OF DATA COLLECTION: COLLECTED BY RESEARCHER 

 According to this diagram, there were four pre-plan aged categories viz. 18-25, 26-35,36-45,45 
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and above, out of 50 respondents 46 respondents belonged to the category 18-25 who were 

teenagers, 34 respondents belonged to the age category of 26-35 who were youth, 14 respondents 

belonged to the age 36-45 which includes adults. 6 responses belong to the age category of 41 & 

above.  

 

 What is your marital status? 

 FIGURE NO.2 

 

  

 SOURCES OF DATA COLLECTION: COLLECTED BY RESEARCHER 

 Out of 50 respondents, 20 women are married, and 80 women are unmarried    

 What is your highest qualification? 

 FIGURE NO.3 

 

  

 SOURCES OF DATA COLLECTION: COLLECTED BY RESEARCHER 

 Out of 50 responses, 12 responded less than SCC 8 responded to complete SSC. 26 responded to 

completed HSC, 44 responded belonging to Graduate, and 10 were Graduate and above. 
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 In which sector you are working? 

 FIGURE NO.4 

  

 SOURCES OF DATA COLLECTION: COLLECTED BY RESEARCHER 

 Out of 50 respondents, 28 respondents belong to the organized sector and 72 respondents belong 

to the unorganized sector. 

 Who usually decides how the money you earn will be used? 

 FIGURE NO.5 

  

 SOURCES OF DATA COLLECTION: COLLECTED BY RESEARCHER 

 Which sector do you prefer to invest your income in? 

 FIGURE NO.6 
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 SOURCES OF DATA COLLECTION: COLLECTED BY RESEARCHER 

 How much amount do you invest? 

 

 FIGURE NO.7 

 

 SOURCES OF DATA COLLECTION: COLLECTED BY RESEARCHER 

 FIGURE NO.8 
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 SOURCES OF DATA COLLECTION: COLLECTED BY RESEARCHER 

 What fact once your investment decision? 

 FIGURE NO.9 

 

 SOURCES OF DATA COLLECTION: COLLECTED BY RESEARCHER 

 

 From which source did you get investment information? 

 FIGURE NO.10 

 

 SOURCES OF DATA COLLECTION: COLLECTED BY RESEARCHER 

 FIGURE NO.11 

 



्䴺ान Vistaar - An Annual Interdisciplinary Research Journal                         

Volume 1, Issue 1: Feb – Mar 2024 

 
 

  

MDSMC – IQAC & RESEARCH CELL 120 

 

 SOURCES OF DATA COLLECTION: COLLECTED BY RESEARCHER 

 FIGURE NO.12 

 

 SOURCES OF DATA COLLECTION: COLLECTED BY RESEARCHER 

 The above data show most of the women agree that in case of investment decisions, they prefer 

their family choices mostly they invest their income in gold they gain knowledge about the 

investment from their family members, advertisements and newspaper safety are the factors 

which influence most the while taking investment decisions. while in case of family support most of women9s family share responsibility of the child. 
 Problem and challenges faced by working women in the Agri community:   

 Women in this community are safe. However, there are some small problems faced by working 

women in the Agri community such as manners, enough time with family, improving the area 

when and where required, and observing self-performance. Women aren9t just spending money; 
they are earning it. Currently, in a large number of households, the woman is the primary 

breadwinner.  

 They are fond of gold and Agri women wear gold ornaments. Women take care of their house as 

well as manage professional transactions. This is the major reason why there is no dowry system 

in this community. The Haldi ceremony is held before the wedding day. On this day men and 

women gather and dance freely. All young and elderly women are given the freedom to dance. A 

major turning point in an individual's life is when he or she marries. Giving or receiving a dowry 

is considered a taboo among the Agri people. If we go through India's history, we find many cases 

of dominating and suppressing women for dowry. But women in this community are safe. 

 Recommendation and Conclusion 

 The study recommends that on education the Government should allocate more funds for training 

women on leadership skills, free primary education and free secondary education programs 
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should be expanded beyond tuition vote heads to ease the burden on parents to encourage more 

girls to access education. The secondary school curriculum should also be amended to include topics that address gender issues. On the government9s legal structures, the laws in our 

constitution should be amended further to have more women included in leadership apart from 

the 1\3 rule, the government should organize for educational awareness on women's issues as 

enshrined in the 2010 constitution and the government should ensure the 1/3 rule is adhered to 

when appointments into public positions are being made. On cultural issues men should be 

encouraged to support women to access leadership positions, women should be encouraged to 

support one another to attain leadership positions and women should be encouraged to apply for 

leadership positions when opportunities arise.  

 To conclude a very significant study that develops the idea that respondents realize the significance of a woman9s role and understand the negative attitude towards a woman in the 

workplace. It is quite satisfying and encouraging to note that they disagree with the actions that 

degrade working women. They also know about the problems that working women face in 

various professions. The findings of the study can predict that society9s attitude towards women 
will bring a positive change in the society and workplace. This positive attitude will make a work environment better where women9s rights will be protected. The neutral community of 
respondents was also identified who preferred to stay silent about the controversial issues. 

Eventually, the study discovered that there is also a majority of respondents who think that 

women are empowered enough therefore, they do not face difficulties in the work environment. 

The hypothesis of the study proved to be true that the future workforce prospects for the support 

of a woman in the labor force.  The parents need to understand the consequences of their behavior 

and should treat their daughters fairly and make them independent and strong to boost their 

morale so that they can fight back. The matter of concern is the lack of awareness of a woman herself about women9s rights. This is the main reason of a woman  
 Remains silent against inequitable behavior. Therefore, women need to be aware of their rights. 

To fight against biased behavior, women first have to understand their rights and values. In 

addition, many respondents did not share their views in detail about harassment, gender 

inequality, and male chauvinism through informal interviews with males and females as a focus 

group. It seems not to be a good sign. The study wanted to propagate this very significant issue to today9s youth to play their roles in countering the problems. This awareness will empower 
women to stand against the unfair behavior of the society at large  
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)�ा 1ा�)I-$्䴺 /�A;ा %I। �mAाे䜂 )े �Aा��I1 �I +m)I )K1�Aा� )े 1ा�>ाAI >]]$ �ा ्䵚.ा=>ा;I "�� @े �9$े/ा; 

��0ा �1 /J�; 1ा��oI �े +I�े =ा9$�=� >]]$ �े z+ /े䜂 +A�ा) Aा-@; �I। /Aा @K�� -े�/ y/ा0K� �I -े�/ 

%I। =A �$)I AK->0ा1 %I �� y/ा0K� 1ा�)I-$� ,I @;ाे䜂 /े䜂 �J�� �I 1ा0 =�0 ;े$े %े, @K�� )े �ा-J; +1 
>ा@) ��0ा �1 �;ा;ा-ा& /े䜂 /J)I/ �I >]]$>ा;I @े)ा �K A1ा)े �ा .I �ा0य ��0ा। �J;-&) -े�/ )े 

y/ा0K�)ा/ा �I 1�)ा �I। /J/$ा� /A; >ाA�Aा� �I -्䵚0 +m)I %I, 0A ्䵦L��ा1 3्䵚@ा?)ाे䜂 �1 �े=1ा$ाे䜂 �I �=>े?्䴺 

%I। �Aा��1ा /J�; 1ा��J /ा1I %I। �Aा��1ा �1 �े-Jmm)@ा @J्䵚-@p  ��=-0-्䵔0ा? %K,�1 �mAाे䜂 )े @्䵈ाz? 

्䵚>ा@) �K .I ्䵚.ा�=$ ��0ा। �$ -े�/ )े �्䵔 -)ा)े �I �=-? �ा ��=��ा1 ��0ा। ->=ा�I �I /ा� �I�ा-ा� 

�K �� 0Kpा �1 �� ्䵚>ा@� �े z+ /े䜂 �@�I ्䵌/$ा �े �ा1# ]=I) 91�े䜂� �े z+ /े䜂 +&9%ा�+$ ��0ा �0ा 
%ा। &�्䵌# .ा1$ /े䜂 �� /�A;ा�े䜂 )े �ा=ाे䜂,>A1ाे䜂 �1 ��;ाे䜂 +1 >ा@) ��0ा �1 @ा/ा��� �=� ?ा}/ि㼂� @�9%ा)ाे䜂 
�I >Jy�$ �I।³ 
+J9$�-@/I्䵌ा 
्䵚9$J$ >K? ्䵚प्䵔  �K +K1ा �1)े �े -;� )े� +J9$�ाे䜂 �ा o00) ��0ा AI �I@े: 

1. /o00J�I) .ा1$I0 @/ा� �=� @�9�L -$, !ॉ.�ा1��!े �L-े �=� !ॉ. �mAI0ा;ा; ्䵦I=ा9$=, �्䵈1 ्䵚&े> कAि㼂&I 
@�9%ा) ;�)� ,qooo �ा1ा -;��$ +J9$� /े䜂 }9्䵔0ाे䜂 �I }9%-$,@/ा� /े䜂 कAि㼂p )ा1I �I }9%-$ �े -ा1े /े䜂 
�ा)�ा1I ्䵚ाo$ y� AI ,�I@े �==ाA, @$I ्䵚%ा , �LA1, &ा@ ्䵚%ा ,&े=&ा@I ्䵚%ा, 9्䵔I ->्䵌ा �1  /J}9;/ 
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@/ा� /े䜂 )ा1I �I@े �==ाA ,$;ा�, @ा/ा��� ्䵚-$-�?,+&ाय, -y3�==ाA, �9;ा/I ्䵚-$-�?ाे䜂 �ा 
�ल㉍;� ),9्䵔I ->्䵌ा �/& �I �ा)�ा1I ्䵚ाo$ y� AI। 

2. @�)$ �ा-;) @ा/ा��� $%ा �}%ि㼂� �-$Aा@, ्䵚K. 1ा?े�0ा/, �ल㉍Aा-ा&,pxow, �ा1ा -;��$ +J9$� 

/े䜂, 9्䵔I0ाे䜂 �I &>ा /े @/ा� /े }9्䵔0ाे䜂 �ा 9%ा), +&ाय ्䵚%ा, �==ाA �I �0J, �==ाA �े ्䵚�ा1,$;ा�, 

-y3�==ाA, �=?=ा �==ाA, �=� @$I ्䵚%ा , �LA1,}9्䵔0ाे䜂 �I &>ा, �चᩍ� +91=ा1ाे䜂 �I }9्䵔0ा�, /o0 =�य �I 
}9्䵔0ा�, �)o) =�य �I }9्䵔0ाे䜂 �I �ा)�ा1I A/े䜂 ्䵚ाo$ y� AI। 

3. /o0�ा; /े䜂 )ा910ाे䜂 �I @ा/ा��� �=� 1ा�)I-$� }9%-$, !ॉ. 1�)I>1ा0, interntional jornal 

of advanced educational research ISSN:245536157,qopw, /े ���1)े>); �)य; /े 

@ा/ा���, 1ा�)I-$� ्े䵌्䵔ाे䜂 /े䜂 /�A;ा�े䜂 �I .ा�I&ा1I �I �ा)�ा1I -/;$I AI। 
4. )ा1I �I=): �I) �/;ा, �0+J1, pxtr, -;��$ +J9$� /े,.ा1$I0 )ा1I, थ्䵔I  ->्䵌ा, �==ाA �1 �@�ा 

�&>य, /ा$Lm=3)ा1I �I=) �m0ा/& �I �ा)�ा1I �@ +J9$� /े䜂 -/;$I AI। 
5. >K?: /o0�ा; /े䜂 )ा1I }9%-$:8+)I /ा�I9 https://www.apnimati.comqops|os|blog3

post_6119.html, �/े> ��्䵖 �ा1ा ;े� /े䜂, @ा�Am0 �1 @ा�9�L -$� �I /ा-@� �3+-्䵔�ा }9्䵔0ाे䜂 �I 
@्䵈ा �)�I }9%-$ �I �ा)�ा1I -/;$I AI। 

6. /&ल㉍;I @�)$(711@े1526$�),�>I=ाय&;ा; ्䵦I=ा9$=, pxuq,+J9$� /े䜂 -;��$,्䵚>ा@�I0 

�=9%ा �1 1ा�)I-$� �ा0ाो䬂 /े䜂 /�A;ा�े䜂 �I .ा�I&ा1I �I �ा)�ा1I -/;$I AI। 
7. /&ल㉍;I @�)$: !ॉ.�).+I.>/ाय, ��1ा,pxvr,+J9$� /े䜂 1��0ा @J�ा) �I ्䵚>ा@�I0 $%ा 1ा�)I-$� 

�ा0ाो䬂 �I �ा)�ा1I -/;$I AI। 
 

>K? ्䵚�=-? 

्䵚9$J$ >K? �ा0य �े -;� �-$Aा-@� +p-$ �ा �+0K� ��0ा �0ा AI,�K �I +K1I $1A @े /�$I0 ्䵨K$ाे䜂 +1 �?ा91$ 

AK�ा।$-0ाे䜂 �े ्䵚9$J$I�1# �े -;� �=�े?#ाm/� +p-$ �ा �+0K� ��0ा �0ा AI। �=�े?# /े䜂 ्䵚ाo$ $-0ाे䜂 �ा ्䵚9$J$I�1# 

=#य)ाm/� )J@�?ा) @े ��0ा AI। /I)े �@ )J@�?ा) �K +K1ा �1)े �े -;�, 

1.  /�$I0 9्䵔K$3 >K? �=?0 @े @�-�-?$ m0 )े� �-$Aा@�ा1ाे䜂 �े @�&.य ्䵇�%ाे䜂 �ा o00) ��0ा AI। 
2.  �@�े @ा% AI /ै䠂)े )े� >K? +्䵔 +-्䵔�ा�े䜂 $%ा =े-@ा�� 0K्䵎K- �/& �ा @Aा1ा -;0ा AI। 

/o0�ा;I) .ा1$:1ा�)I-$� �=� @/ा��� ्े䵌्䵔 �े ्䵇#I }9्䵔0ा? 
       @�)$ �ा; /े䜂 /J}9;/ }9्䵔0ाे䜂 )े @/ा� �े �=�=? ्े䵌्䵔ाे䜂 /े䜂 y-� /&�ा�। �=�=? �;ा�े䜂 �े �=�ा@ /े䜂 .I �)�ा 
0K�&ा) 1Aा। /&ल㉍;I �े @J�ा)ाे䜂 �े A1/ /े䜂 }9्䵔0ाे䜂 �I @�_0ा -?� %I। @J�ा) �I /ा? �K -?� @o/ा) /&0ा �ा$ा %ा 
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। �@�े -ा& @J�ा) �I /J_0 -े�/ �ा 9%ा) �ा$ा %ा। 1ा��I0 +91=ा1 �I /�A ;ा�े䜂 �K �? �I-�? �I �+ा-?0ाे䜂 &K %I �I@े 

/ल㉍�े- /�p/े �Aा?, �/&।¹ 
>ाA $J�य ) 

��J$-/> �I /Lm0J �े -ा&, y�)JoI) )े �J& �K �)�& �I �K� /े䜂 ;�ा /&0ा �1 1ाजᱍ0 �े /ा/;ाे䜂 �K @�.ा;)े �े -;� 

+)I /ा� �K �K= /&0ा। $J�ाय) �� $J}�ि㼂� (�J;ा/) )L�1ा)I %I �1 @J�ा) �े A1/ +1 �)0�्䵔# �1)े �े -;� � I %I 
�@)े �) @.I ;K�ाे䜂 �े ��;ा, ्䵚-$>K? ;े)े �ा =@1 -;0ा, ��mAाे䜂 )े �@े $I$ /े䜂 +/ा�)$ ��0ा %ा। )$I�$), 

y�)JoI) �ा >ा@) ;K�-्䵚0 AK �0ा �1 1��0ा @J�ा)ा �े �m%ा) �ा /ा�य ्䵚>9$ y�। ��J$-/> �I +m)I >ाA 
$J�य ) -=I /Am=ा�ा�्䵌I /�A;ा %I। 1ा�)I-$ /े䜂 +)े ्䵚.ा= �K -)ा0े 1�)े �े -;� �@)े 1��0ा �I Am0ा �ा ?्䵐m्䵔 

��0ा। m$ /े䜂 =A +)े ्䵚0ा@ाे䜂 /े䜂 �=,; y�।² 
1��0ा @J�ा)  

o@1ा q�ा�$ 1��0ा �ा AI  ��@)े �oI +1 -I )े �े -ा& @ा1I @्䵈ा �K +)े Aा%ाे䜂 /े䜂 �े�m्䵖$ �1 -;0ा । -y$ @े z�?=ा&I 
$J�ी /K1 �� 9्䵔I �K @J�ा) �े +& +1 )AK &े� @�$े %े । 1��0ा �ा +&ाय m0ा�)ा, �J;े &1-ा1 /े䜂 -I )ा,  K=े �I 
@=ा1I �1)ा /I1ाे䜂 �K ्䴵ा )AK ;�ा। m$ /े䜂 /I1ाे䜂 )े 1��0ा �K +&9% �1 /&0ा। 
1��0ा AI �े=; �@I /J@;/ा) 9्䵔I %I �K /&ल㉍;I �I �oI +1 -I I। 0्䵕�+ �@)े �े=; @ा?े $I) =?य 1ाजᱍ0 ��0ा, �,1 .I 
�)9@m&ेA =A �� m0m$ @,; $%ा @ा?ा1# >ा-@�ा %I। =A =I1, �/य , 0K_0 @I�)� $%ा @े)ा)ा0� %I । 
1ा�)I-$� �J �्䵅ाे䜂 $%ा �K �)I-$ /े䜂 =A &्䵌 %I। �@)े .ा1$ /े䜂 $J�ी @�)$ �I ्䵚-$�ा �I +J)� 9%ा+)ा �I, $ा� �I 
>]]$ /े䜂 =L-p �I �1 �@े �)1��J > -)ा)े �ा ्䵚0m) ��0ा। =ा9$= /े䜂 =A /&ल㉍;I �I +A;I $J�य  @J�ा) %I ��@)े /I1ाे䜂 
�1 /ा-;�ाे䜂 �K +)I �्䴺ा /ा))े +1 -ाo0 ��0ा । �J $J-JoI) /I1ाे䜂 /े䜂 /J_0 /I1 %ा �1 ��J$-/> +)े @/ा) 

/I1ाे䜂 �े @o/J� �oI +1 -I )े /े䜂 +$ा %ा । �@ .ा?-$ 1��0ा @े +A;े �1 -ा& �े ��J$-/> =�> �े @.I @&90 �]]$m= 

�1 �91्䵔 �I q-? @े �@@े �AK -?� o-य; %े। �@-;� ��J$-/> �े =�> /े䜂 1��0ा ्䵚%/ $%ा mm$/ @J�ा) %I 
��@)े �े=; +)I 0K_0$ा �1 �91्䵔-- @े /&ल㉍;I @�)$ �I 1ा�)I-$ +1 -?�ा1 1�ा। $m�ा;I) �-$Aा@�ा1 
-/)Aा�JoI) -@1ा� -;�$ा AI  �� =A /Aा)M >ा-@�ा, -J-p/ा), �/ा)&ा1, �&ा1, ->्䵌ा �I +K?�, m0ा0 �1)े =ा;I, 
्䵚�ा+ा;� $%ा 0Jp-्䵚0 %I ।... �@/े䜂 =े @.I ्䵚>�@)I0 �J1# %े �K �� 1ा�ा /े䜂 AK)े �ा�A�। +1m$J m$ /े䜂, -=े @�$ा+ �े 

@ा% =A �@�े �91्䵔 �े �=?0 /े䜂 -;�$ा AI , "0े @- ्े䵦� �J# �@�े ��@ �ा/ �े %े ? "³ 

@ा/ाm0$0ा 0A �=�ा@ �;ा �$ा AI  �� 1��0ा �ा +$) �@-;� y� �� =A 9्䵔I %I, ]0ाे䜂 �� $J�य  /I1 9्䵔I �े >ा@) 

/े䜂 1A)ा +@m& )AK �1$े %े। ��m$J �@�े +$) �ा /J_0 �ा1# $J�ी @I�)� /I1ाे䜂 �I -;=$I /Am=ा�ा�्䵌ा .I %ा। =े 

@J�ा) �K +)े Aा%ाे䜂 �I � +J$;I -)ा�1 1ाजᱍ0 �I >]]$ +1 +)ा ��ा-?�ा1 �ा0/ 1�)ा �ाA$े %े ��m$J 1��0ा )े 
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्䵚ा1o. @े AI �@�े �=yp )I-$ �ा )J@1# ��0ा। �@)े @o+K#य >]]$ �K +)े Aा%ाे䜂 /े䜂 �े�m्䵖$ �1�े +)े �K 
@=य>]]$/ा) -)ा)े �ा ्䵚0m) ��0ा। �@�ा 9्䵔I AK)ा $K �@�े @ा/-0� m$ �ा �े=; �L1# �ा1# AI %ा। 
/-;�ा-�- �Aा?  
/-;�ा-�-�Aा?  /&ल㉍;I @�)$ +1 >ा@) �1)े =ा;े ��;�I =�> �े @-@े >]]$>ा;I >ा@� @J�ा) ;ा�oI) ��;�I 
�I +A;I �1 /J_0 +m)I %K । =A ;ा�oI) �े +K=य=$ी �1 /ा/ा @J�ा) �;ा;JoI) ��;�I �I -े�I %K, �K ��;�I 
=�> �े @�9%ा+� %े। /-;�ा-�-�Aा? �K @J्䵖ा1 �ी -े�I AK1े �ा -ह㥁, �/�) ?ा| =K औ1 �@�ी /ा? )े +)े &ा/ा& ;ा�oI) 

�े �+1 �)0m्䵔# 1�)े �ा ्䵚0ा@ ��0ा, ��@@े ;ा�oI) �ा  1े;K �I=) o�/0 AK �0ा ?ा। ि;ा;J्䵌I1 �I Am0ा �1)े 

�े -ा& ;ा�oI) )े  �@े �;+K=य� -m&I -)ा �1 �)�ा m$ �1ा /&0ा।t 
/J�; �ा;  

/J�; �ा; /े䜂 @�)$ �ा; �I +े्䵌ा }9्䵔0ाे䜂 �I =9%ा +े्䵌ा�L $ -?� @m$J-;$ %I। -ा-1 )े $I/K1 �1 ���े� �ा� 
�I +1o+1ा�े䜂 �ा )J@1# ��0ा �1 +)I }9्䵔0ाे䜂 �K 1ा�)I-$ /े䜂 @�्䵅0 z+ @े .ा� ;े)े �े -;� ्䵚Km@ा�A$ ��0ा। 
+1m$J -ा-1 )े @�्䵚.J$ा �ा -?�ा1 �mAे䜂  )AK /&0ा । ��@ @/0 -ा-1 �े �+$ा �/1 &K� -/�ाय �I /Lm0J y� (psxs) �@�K 
�� pp =?य �I %I। +)I &ा&I �A@ा) &L;$ -े�/ �े �)&े> @े -ा-1 )े ्䵚>ा@) �ा �ा0य �;ा0ा �1 +)I }9%-$ @Jo 

�I। -ा-1 �I /ा� $� �)�ा1 �ा)/ @&I= 0Jpाे䜂 /े䜂 -ा-1 �े @ा% 1AI। -ा-1 �K +m)I /AI/ -े�/ )े +)े +-$ �I �/ )ा�0ाे䜂 
/े䜂 @&ा �@�ा @ा% /&0ा। +)I 0K_0$ा �े �ा1# 1ाजᱍ0 /े䜂 �@�K -?� @o/ा) ्䵚ाo$ %ा �1 -ा-1 �े -�; /े䜂 /&ल㉍;I 
�े $_$ �े @/I+ -I $I %I। -ा-1 �K /Lm0J �े q½ =?य -ा& $� =A 1ा�)I-$ /े䜂 .ा� ;े$I %I। -ा-1 �I p@1I +m)I -I=I 
/J-ा91�ा 0K@J,�� �-I;े �I %I 0K@K,�ा� �-I;े �े ;K�ाे䜂 �1 -ा-1 �े -I� �)@े @/�L$ा �1ा)े /े䜂 0K�&ा) /&0ा। 
��@�े �ा1# &ा-1 �ा -?�ा1 ,�ा�)9$ा) +1 -)ा 1A @�ा ।u 
�ा)�ा&ा -े�/ 

    y/ा0K? �े >ा@)�ा; /े䜂 �ा)�ा&ा -े�/ )े �K -ा-1 �I -=I -A) %I &1-ा1 /े䜂 /Am=+K#य 9%ा) ्䵚ाo$ ��0ा। /AI- -े�/ 

�I /Lm0J �े -ा& �@े '+ा&>ाA -े�/' �I �+ा-? @े �=.K�?$ ��0ा �0ा। �@)े y/ा0K? �1 �@�े .ा�0ाे䜂 �े -I� @/�L$ा 
�1ा)े �ा ्䵚0ा@ ��0ा, +1m$J =A @,; 1AI।v 
A1ा/ -े�/ 

     y/ा0K? �े ��े1े .ा� @J�ा) -/�ाय �I +m)I A1ा/ -े�/ ्䵚>ा@�I0 0K_0$ा �े -;0े ्䵚-@p %I । �@े '-;I �)0ा/$' 

�I �+ा-? -/;I %I। ptsx �o /े䜂 �- y/ा0K? �ा-J; @े -;- +1 �्䵅/# �1)े �े -;0े 1=ा)ा y� $- �@)े A1ा/ -े�/ 

@े @Aा0$ा /ा��I �K �@े $J1m$ &I ��। ptuu /े䜂 A1ा/ -े�/ )े �ा-J; �I 1ा�)I-$ /े䜂 -=I y-� /&�;ा� +1m$J =A �ा-J; 

+1 -?�ा1 ) �1 @�I। �@)े -&�>ा �े ्䵚>ा@) �K @o.ा;ा । =A /Am=ा�ा�्䵌I /�A;ा %I। -.�ा$ =�य �े ;K� �1 
1ा��I0 +91=ा1 �े @&90 �@@े .0.I$ 1A$े %े �1 �@�ा �&1 �1$े %े।w 
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;ा! /;�ा  
�J)ा1 �े ,�ा) �=)य1 $ा��ा @ा1���ा)I �I +m)I ;ा! /;�ा m0m$ @Jm&1 �1 ्䵚�1 -J-p �I /�A;ा %I। �@�I 
�&ा1$ा @े @I�)� -?�ा1I �1 -.�ा$ =�य �े ;K� �@�ा @/%य) �1$े %े । m$ /े䜂 $ा� �ाे䜂 �K /Lm0J �े -ा& 1ाA )े 

�@@े �==ाA �1 -;0ा �1 �J)ा1 +1 -?�ा1 �1 -;0ा ।x 
/Aा�J�� -े�/  

�-1 �े @/0 /े䜂 �@�I @L$े;I /ा�  /Aा�J�ा� -े�/ �ा )ा/ �ल㉍;े�)I0 AI  =A �� /Am=ा�ा�्䵌I /�A;ा %I। �@�ा -े�ा 
-/�ाय /KAo/& A�I/ �ा-J; �ा �=)य1 �)0J]$ ��0ा �0ा (pttu) /Aा�J�� -े�/ )े �ा-J; �े ्䵚>ा@� �K ्䵚.ा�=$ 

��0ा ।y 
/Aा/ )�ा  
 �-1 �K ्䵚/J� &ा� /Aा/ )�ा .I �� ्䵚.ा=>ा;I /�A;ा %I। �@�े AI �ा1# -I1/ �ा� �ा �K �-1 �ा @�1्䵌� 

%ा, +$) y� (ptuo )।=A �-1 �K ्䵚.ा�=$ �1)े /े䜂 @,; AK @�ा। &K =?ाे $� �-1 /A; �I }9्䵔0ाे䜂 �े ्䵚.ा= 

/े䜂 1Aा, ��@�ा )े$Lm= /Aा/ ��ा �1 1AI %I। @)M puuq /े䜂 �-1 )े �) }9्䵔0ाे䜂 �े ्䵚.ा= @े +)े �K /J]$ �1 -;0ा 
�- �� /Aा/ ��ा �े +J्䵔 ?/ �ा� �K =�I1 �I Am0ा �े +1ा? +1 /Lm0J &o! /&0ा �0ा। �J � @/0 �े -ा& +J्䵔>K� /े䜂 
/Aा/ ��ा �I /Lm0 AK �0I ।¹⁰ 
-1m)Kmm)@ा -े�/ 

�-1 �I �� ��े1I -A) =9$Jmm)@ा -े�/ %I।��@�ा �==ाA -&�>ा? �े _=ा�ा A@) @े y� %ा। �ा-J; �े �=)य1 -/�ाय 
/JAo/& Aा��/ �े �=्䵖KA �1)े �े -ा& �-1 )े �@े �ा-J; �ा �=)य1 �)0J]$ ��0ा (ptwp)।  
�-1 �े >ा@)�ा; /े䜂 �@�I /ा? /910/ /�ा)I �1 �@�I +m)I @;I/ा -े�/ 1ा�)I-$ /े䜂 -?� y-� ;े$I %K। ptxx 

�o /े䜂 @;I/ �े �=्䵖KA �1)े +1 /910/ /�ा)I )े p+)ा ्䵚.ा= �+$ा +J्䵔 +1 !ा;�1 @/�L$ा �1ा0ा। puop �o /े䜂 p@1I 
-ा1 �- @;I/ )े �=्䵖KA ��0ा $- @;I/ा -े�/ �1 �J;-&) -े�/ )े @;I/ �K �-1 @े ्䵌/ा&ा) /&;ा0ा।¹¹ 

1ा)I o�ाय=$I  
1ा)I o�ाय=$I .ा1$ �I �� ्䵚-@p =I1ा��)ा %K, ��@)े /o0्䵚&े> /े䜂 >ा@) ��0ा। /Aा1ा)I o�ाय=$I �ाल;ि㼂�1 �े 1ा�ा 
�I}$ि㼂ल@ि㼂A ��&े; �I ��/ा्䵔 @�$ा) %K। 1ा�ा @�्䵇ा/ >ाA �े +J्䵔 &;+$ >ाA @े �)�ा �==ाA y� %ा। o.ाय_0=> �==ाA 

�े s =?य -ा& AI 1ा�ा &;+$>ाA �ा �)?) AK �0ा। �@ @/0 o�ाय=$I �ा +J्䵔 )ा1ा0# r =?य �ा AI %ा $� 1ा)I )े 9=0� 
AI �?/�!;ा �ा >ा@) @�.ा; -;0ा। -)K। �ाे䜂! �I /Aा1ा)I o�ाय=$I )े ptus /े䜂 /J�; @�ा� �-1 �े @े)ा+-$ �@फ⬼ 

�ा) @े ;=�1 +)I �ा) ��=ा)े @े +A;े +�्䵖A =?ाो䬂 $� >ा@) ��0ा %ा।¹² 
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�ा�& -I-I  
�ा�& -I-I , ��mAे䜂  �ा�& �ा$K) 0ा �ा�& @J�ा)ा �े )ा/ @े .I �ा)ा �ा$ा AI, �� .ा1$I0 /J}9;/ /�A;ा 0Kpा %I। �mAाे䜂 )े 

-I�ा+J1 (ptxu-ptxx) �1 A/&)�1 (ptwo-ptxo) �I @�1्䵌� �े z+ /े䜂 �ा/ ��0ा %ा।�ा�& -I-I �K @-@े जᱍ0ा&ा 
@�ा� �-1 �I /J�; @े)ा @े A/&)�1 �I 1्䵌ा �े -;� �ा)ा �ा$ा AI। �K �� .I �)$ा �े -;� �-$Aा@ �े $L1 +1 
&.J$ +1I�0 &े$ा AI।¹³ 

�Aा��I1 �े �oI +1 -I )े �े �� =?य �े -ा& �@�े +J्䵔 �J@1K )े -/�ाय �I� �K�ा �े ��@ा)े +1 �=्䵖KA �1 /&0ा। �Aा?�I1 
)े �=->? /I1ाे䜂 @े /�्䵔#ा �I �1 �)#य0 -;0ा �� -/�ाय �K $J1m$ /Lm0J &o! /&0ा �ा0, ��@�ा �=1K? �ा)े �Aा? ;K&I 
)े ��0ा।  I� �@I @/0 @;I/ा -े�/ )े �Aा?�I1 �K +&े �े m&1 @े 0A �A�1 -J;=ा0ा �� @�ा� $J1m$ �)ा)�ा)े /े䜂 
� �ा0े䜂, )AK $K }9्䵔0ाे䜂 9=0� �)�े +ा@ �0े䜂�I। �Aा?�I1 �K �==> AK�1 �)ा)�ा)े /े䜂 �ा)ा +=ा �1 }9्䵔0ाे䜂 �े �A)े 

+1 -/्䵔 �I� �K�ा �K ्䵌/ा �1)ा +=ा। }9्䵔0ाे䜂 �े @/�ा)े +1 �Aा?�I1 )े �J@1K �K +)े +ा@ �)े /&0ा। 
)K1�Aा? 
�Aा?�I1 �े >ा@)�ा; /े䜂 )K1�Aा? @ा/ा��� �1 1ा�)I-$� ्े䵌्䵔 /े䜂 m0m$ ्䵚.ा=>ा;I 1AI । �@)े ्䵚>ा@) �ा �ा0य 
�;ा)े �े -;0े +)ा �� &; -)ा0ा। �@)े ) �े=; ्䵚>ा@�)� �ा0य /े䜂 -}ल㉍� @I�)� ्े䵌्䵔 /े䜂 .I ्䵓$ु �J > ;$ा ्䵚&}>ि㼂$ 

�I �- �@)े +)े +-$ �Aा?�I1 �K /Aा=$ �ा� �े ���J; @े �J= =ा0ा ।" )K1�Aा? )े @ा/ा��� ्े䵌्䵔 /े䜂 .I �ल㉍;े�)I0 �ा0य 
��0ा। �@)े �)?य) /J@;/ा)ाे䜂 �K @1�ा1 �I �1 @े )J&ा) /&0ा ��@@े =े +)I +J-्䵔0ाे䜂 �ा �==ाA �1 @�े䜂 । �@)े )0े-

)0े �!�ा�)ाे䜂 �े =9्䵔ाे䜂 �ा �+0K� ��0ा �1 )0े ,I >) �;ा0े ।" �Aा?�I1 �I /Lm0J �े -ा& >ाA�Aा? �े �oI +1 -I )े �े 

-ा& �@)े 1ा�)I-$ @े @m0ा@ ;े -;0ा ।¹t 
 

/J/$ा� /A; 

>ाA�Aा? �े >ा@) �ा; /े䜂 /J/$ा� /A; )े 1ा�)I-$ /े䜂 +)ा ्䵚.ा= -)ा0े 1�ा ।" �@)े �J�1ा$ �े �=)य1 @I, �ा� �K 
>ाA�Aा? �े ्䵅K? @े -�ा -;0ा ।" /)J�I �े )J@ा1 /J/$ा�/A; )े +J$य�ा-;0ाे䜂 �े �=yp @I�)� -.0ा) �े -;0े >ाA�Aा? 
�K ्े䵚91$ ��0ा।¹u 
�Aा?)ा1ा 
 purp /े䜂 /J/$ा�/A; �I /Lm0J �े -ा& >ाA- �Aा? �I +J्䵔I �Aा)ा1ा )े 1ा�)I-$ /े䜂 y-� /&�;ा� �1 +)ा ्䵚.ा= 9%ा�+$ 

��0ा । ��@ ��@I �K +&Km)-$ �े -;0े @�ा� @े ्䵚ा%य)ा �1)I AK$I %I =A �Aा�-)ा1ा �े �ा1ा +)ा �ा0य �1=ा$ा %ा।  
�Aा?)ा1ा )े /J�; +91=ा1 �े o��I @&90ाे䜂 �K @ा�m=)ा &K। �@�े AK ्䵚.ा= �े �ा1# >ाA�Aा? )े �1���े- �K �� -ा1 ्䵌/ा 
��0ा �1 �@�K +)े +& +1 -)े 1A)े /&0ा । putu /े䜂 �K;�J o!ा �े @J�ा) moल㉍;ा �J $J->ाA )े �Aा?- )ा1ा �K +्䵔 
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-;�ा �� =A @�ा� +1 +)ा ्䵚.ा= !ा;े �1 �1���े- �े �@�े 1ाजᱍ0 +1 �्䵅/# �K 1K�)े /े䜂 @Aा0$ा �1े। �्䵈1ा-?�ा1 
�े @�-�? /े䜂 �=�0I AK)े �े -ा& �1���े- )े +)े .ा�0ाे䜂 �K /1=ा !ा;ा �1 >ाA�Aा? �K �I & �1 -;0ा। �@े @/0 /े䜂 
�Aा?)ा1ा �)1�$1 >ाA�Aा? �I @े=ा �1$I 1AI।" �Aा?)ा1ा +)े /L$ .ा�0ाे䜂 �े -चᩍ�ाे䜂 �I &े�.ा; �1$I 1AI �1���े- )े .I 
@&I= �Aा?)ा1ा �ा @o/ा) ��0ा ।¹v 
1K>)ा1ा -े�/ 

1K>)ा1ा -े�/ >ाA�Aा? �I p@1I +J्䵔I %I। �@)े @&I= �1���े- �ा @ा% /&0ा। =A +)े -=े .ा� &ा1ा �I �=1K?I %I �1 
�@)े &ा1ा �K /Lm0J &o! &े)े �े -;0े &-ा= !ा;ा | �1���े- )े �@े puux �o /े䜂 '>ाA -े�/' �K �+ा-? &I �1 t ;ा� 

y+0ा /&0ा।  
�1���े- �I &K +}m)0ाे䜂, /&@1@ -ा)K -े�/ �1 �&0+J1I /A; )े �@ +1 +)े ्䵚.ा= !ा;े। @)M puuq /े䜂 �- �1���े- 

-I/ा1 +=ा, 1K>- )ा1ा -े�/ )े >ाAI /KA1 +)े -?�ा1 /े䜂 1�ा �1 @�ा� �I -I/ा1I �K -�+ा0े 1�ा।¹w 
�े-Jmm)@ा 
�1���े- �I +J-्䵔0ाे䜂 )े .I 1ा�)I-$ /े䜂 y-� /&�;ा�। �े-Jmm)@ा -े�/ )े >ाA)-ा� �K +)े �+$ा �े Aा%ाे䜂 &� �!$ AK)े @े 

-�ा -;0ा। �े-Jmm)@ा )े +)े �K�े .ा� /JAo/& �-1 �ा @ा% /&0ा। ��@@े �-1 �े �=्䵖KA �1)े +1 �1 .ा�)े +1 
�@े -m&I -)ा0ा �0ा। �@�ा =�I,ा -m& �1 /&0ा �0ा (pvoq)। 
 �1���े- )े +)I p@1I +J्䵔I �I)$Jmm)@ा -े�/ �K /1A ा �I /&0ाे䜂 >o.J�I �I �=?=ा �1 >ाz �I &े�.ा; �ा �ा0य 
@ाै䠂+ा।¹x 
@ा�A-�I 
�ा-J; �े �=)य1 /I1 �ा? �I +m)I @ा�A-�I ्䵚>ा@�I0 /ा/;ाे䜂 /े䜂 &्䵌 %I । =A 1ा�)I-$ /े䜂 .ा� ;े$I %I । �ा-J; ्䵚ाm$ 

�ा =ा9$�=� �=)य1 �@े @/�ा �ा$ा %ा ।¹y 
;ा; �J? =1 
�Aा?&ा1 >ाA �े >ा@)�ा; /े䜂 ;ा; �J? =1 ्䵚>ा@�I0 /ा/;ाे䜂 /े䜂 A9$्े䵌+ �1$I %I। �@�े AI �A)े +1 ;K�ाे䜂 �K �ा�I1े䜂  &I 
�ा$I %I। �@�े @�े @�-�-?0ाे䜂 �K �@�I -@,ा91> +1 �ा�I1े䜂  &I ��। �@े >ाAI -�्䵡 ्䵚&ा) ��0े �0े ।²⁰ 
pvpq- pr /े䜂 ,y�-@01 �I /ा� @े 1ा�)I-$ /े䜂 .ा� -;0ा �1 @I0& .ा�0ाे䜂 �े @/%य) @े ,z�-@01 /J�; @�ा� -)ा0ा 
�0ा । -ा& /े䜂 +)I /ा� �I -@,ा91> +1 /JA- o/& /J1ा& ��/I1I �K �=�ा;$ �ा� �I �+ा-? �1 pooo �ा /)@- /&0ा । 
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)=ा- �J 1े-@0ा -े�/ 

/JAo/& >ाA �े @/0 /े䜂 �@�I /ा� )=ा- �J 1े-@0ा -े�/ )े 1ा�)I-$ /े䜂 /Am=+K#य .K-/�ा &ा �I । �@�े ्䵚0ा@ाे䜂 �े �ा1# 

@I0& .ा�0ाे䜂 �ा +$) y� । �@�े >ा@) �ा; /े䜂 �K�I जᱍ0K )े 1ा�)I-$ /े䜂 @�्䵅0 .ा� -;0ा। �@)े @�ा� �I /ा� )=ा- 

�J 1े-@0ा �K +)े जᱍ0K-$? �े ्䴺ा) @े ्䵚.ा�=$ ��0ा। /JAo/& >ाA �े @�ा� -))े �े -ा& �K�I जᱍ0K �K >ाAI /KA1 1�)े 

�े -;0े /&0ा।  -y$ @े /I1ाे䜂 )े �? �I �ा�I1ाे䜂 �े -;0े �@�े /ाo0/ @े @�ा� @े @�+�य  9%ा�+$ ��0ा �1 �mAे䜂  @,;$ा 
-/;I। �@ ्䵚�ा1 �K�I जᱍ0K )े '+े>�>' �े z+ /े䜂 -y$-@ा ?) @�्䵇AI$ ��0ा । 
1ा��I0 +91=ा1 �I }9्䵔0ाे䜂 �K �=�=? �+ा-?0ा� 
/J�; �ा; /े䜂 1ा��I0 +91=ा1 �I }9्䵔0ाे䜂 �K �=�=? �+ा-?0ाे䜂 @े @o/ा�)$ ��0ा �ा$ा %ा �I@े '/910/ /Aा)I', '/910/ 

�)ा)I' /ा)I @-@े /Am=+K#य �+ा-? ')K1 /A;9 �1 8)K1�Aा?9 �Aा?�I1 )े /ेAymm)@ा �K &I। �@े 8>ाA -े�/' .I �Aा 
�ा$ा %ा। >ाA�Aा? )े +)I +m)I �Jय/m&-ा)K -े�/ �K '/J/$ा� /A;' �I �+ा-? &I �1 �@�I �L-$ /े䜂 $ा�/A; 

-)=ा0ा। 
�Aा?)ा1ा �K '@ा�A-ा$J ��/ा)I' +ा&>ाA -े�/ �I �+ा-?0ा� &I �� । �1���े- �K +J्䵔ाे䜂 �I)$Jmm)@ा -े�/ �K 8+ा&>ाA 
-े�/' �K �+ा-? -/;I। �1���े- )े +)I +}m)0ाे䜂 �K �) 9%ा)ाे䜂 �े )ा/ �I �+ा-?0ाे䜂 &I �Aा? @े =े �� %K, �I@े4
'�1��-ा&I /A; '�&0+J1I /A;' �Aा?&ा1 >ाA �I -्䵚0 8-े�/ ;ा; �J? 1 �K '�/-$0ा� /A;9 �I �+ा-? -/;I। �@I 
्䵚�ा1 /JAo/& >ाA �I /ा� �K 'A@1$ -े�/' �1 '/-;�ा-�- �/ा)I' �I �+ा-?0ाे䜂 &I ��। �) }9्䵔0ाे䜂 �K �]]$�$ 

�ा�I1े䜂  �1 )�& ?) >ाAI ��ा)े @े /&0ा �ा$ा %ा। @-@े -?� )J&ा) q �1K= y =ा}?ि㼂� ;ा; �J 1 �K �Aा?&ा1 >ाA 
)े /&0ा । 
      -.�ा$ =�य �I }9्䵔0ा� -=े AI >ा) >L�$ @े 1A$I %K। �े=�)01 )े -;�ा AI  �� �,1�ाे䜂 �I 9्䵔I -y$ �&ा1$ा @े 

��य �1$I %I। �@)े �� &ा=$ /े䜂 @�ा� �-1 �K .I �/�-्䵔$ ��0ा %ा ।²¹ 

$ा1ा-ा� 
$ा1ा-ा� �े >ा@) �े &L1ा) /Jग;ाे䜂 (�1��जे-) )े pvoo �. /े䜂 +mAा;ा, pvoq �. /े䜂 �=>ा;�? �=� pvor �. /े䜂 ल@ि㼂A�? +1 
-?�ा1 �1 -;0ा। /1ा ा �J ; �I =I1ा��)ा $ा1ा-ा� �=?/ +91}9%-$0ाे䜂 /े䜂 क�ि㼂-�$ /ा्䵔 .I �=�-;$ y� �-)ा /1ा ा @े)ा 
/े䜂 �K> �ा @��ा1 �1$I y� /Jग; @े)ा @े �I=) �े mm$/ @/0 $� @� ?य �1$I 1AI। �@�े )े$Lm= /े䜂 /1ा ा @I�)�ाे䜂 )े 

pvor �. /े䜂 -1ा1, pvos �. /े䜂 @$ा1ा �=� pvou �. /े䜂 �J�1ा$ +1 �्䵅/# ��0ा। �@/े䜂 �@े .K$+K=य @,;$ा �1 ?) 

$%ा @o/ा) ्䵚ाo$ y�। �@�े -$91]$ �) @I�)�ाे䜂 )े -J1Aा)+J1, @K1$, .=ाै䠂� �/& )�1ाे䜂 �K .I ;K�ा। �@ $1A �� -ा1 
�,1 /1ा े +)े @o+K#य ्े䵌्䵔 �K �=��$ �1)े /े䜂 @,; 1Aे। $ा1ा-ा� )े &�्䵌#I �)ाय�� /े䜂 +)ा 1ाजᱍ0 9%ा�+$ ��0ा।²² 

/��o/ा; 
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/��o/ा; �� ्䵚-@p 1ा)I %I ��@)े pv=K >$ाm&I �9=I �े ->�1 �े &L1ा) /o1I  ्े䵌्䵔 +1 >ा@) ��0ा %ा। �)�े �+$ा �ा 
)ा/ $J+�J ;ा ल;ि㼂�/ा )ा0� %ा, �K /o1I  �े >ा@� �K]�)ा% )ा0� �े ्䵚?ा) @े)ा+-$ %े। �- 1ा)I /��o/; -=I y�, $K 
�K��)ा% )ा0� )े �@@े >ा&I �1 ;I �1 =A /o1I  �I ्䵚/J� 1ा)I -) ��। +91#ा/I  �)ा�े䜂 �े -ा&, puwq /े䜂 �K]�)ा% 

�I /Lm0J AK �� �1 /��o/; )े $ा� +1 -?�ा1 �1 -;0ा। +)े >ा@) �े &L1ा), �@)े @=�ाे䜂 �1 1ा9$े -)ा)े +1 
o0ा) �े䜂 �्䵖$ ��0ा। 0Aा� $� �� �1I- ;K�ाे䜂 �1 .]]$ �-$�=-?0ाे䜂 �े �oे�0 @े /�/&1ाे䜂 �1 �L+ा;ाे䜂 �ा .I �)/ाय# ��0ा। 
@Im0 -.0ा)ाे䜂 /े䜂 �)�ा �L>; -y$ @1ाA)I0 %ा, �I@ा �� �mAाे䜂 )े 1ा�)-0� ->�1 @o/े;)ाे䜂 /े䜂 /&�ा0ा %ा। �@)े 

puwx-pvos �े &L1ा) -$y-� �I 1ा�?ा)I @े ्䵚.ा=>ा;I ्䵚>ा@�)� �L>; �े @ा% pt =?ाो䬂 $� /o1I  @ा�ाजᱍ0 +1 >ा@) 

��0ा।²³ 

�A�ा-ा� AK;�1 
/Aा1ा)I �A�ा-ा� AK;�1 .ा1$ �े /ा;=ा @ा�ाजᱍ0 �I /1ा ा AK;�1 /Aा1ा)I %I ।  =A A/े>ा @े AI +)े @ा�ाजᱍ0 

�K /J}9;/ �्䵅/#�ा910K @े -�ा)े �I �K->> �1$I 1AI. -}ल㉍� 0Jp �े &L1ा) =A �J& +)I @े)ा /े䜂 >ा-/; AK�1 
0Jp �1$I %I. �mAाे䜂 )े $J�K�I1ा= AK;�1 �K +)I @े)ा �े @े)ा+-$ �े z+ /े䜂 �)0J]$ ��0ा %ा. 1ा)I �A�ा-ा� )े +)े 

@ा�ाजᱍ0 /Aे�1 �1 ��&L1 /े䜂 �ा,I /�/&1K �ा �)/ाय# .I ��0ा %ा। �)�I -J-p �1 �$J1ा� @े =A -y$ ्䵚@m) AK$े %े। 
/ल㉍Aा11ा= �े �I=) �ा; /े䜂 AI �)�े +J्䵔 ��!े1ा= �ा �)?) pvts �. /े䜂 AK �0ा %ा। $� /ल㉍Aा1 1ा= �े �)?) �े -ा& 1ा)I 
�A�ा-ा� )े 1ाजᱍ0 �ा >ा@)-.ा1 @o.ा;ा %ा। 1ा)I �A�ा-ा� )े pvxt �. /े䜂 +)I /Lm0J +0यm$ -=I �J >;$ा @े 1ाजᱍ0 

�ा >ा@) �;ा0ा। �)�I �#)ा �&>य >ा@�ाे䜂 /े䜂 �I �ा$I AI। =े +)I �&ा1$ा �1 ्䵚�ा=m@;$ा �े -;� ्䵚-@p Aै䠂।²t 
�I�ा-ा� 
�I�ा-ा� )े ->=ा�I �K �@I ->्䵌ा &I �� �mAाे䜂 )े /1ा ा @ा�ाजᱍ0 AI 9%ा�+$ �1 /&0ा। �I�ा-ा� -y$ AI �$J1 �1 
-J-p/ा)I /�A;ा %I, �mAाे䜂 )े /1ा ा @ा�ाजᱍ0 �े -;� )े� �@े ,I @;े -;� ��)�I =�A @े 9=1ा� 9%ा�+$ y�. �� 

्䵚@�� -/;$ा AI। �I�ा-ा� +A;I �@I /�A;ा %I ��mAाे䜂 )े &�्䵌# .ा1$ /े䜂 /1ा ा 0ा�) कAि㼂om= �I 9%ा+)ा /े䜂 0K�&ा) /&0ा 
%ा। �)�I /ेA)$ �1 �)�े AI @�9�ा1ाे䜂 �I =�A @े ->=ा�I )े /1ा ा�े䜂 �े -;� A-%0ा1 � ा0ा �1 �mAाे䜂 )े कAि㼂om= �I 
9%ा+)ा �� -ा1 �,1 @े �1)े /े䜂 @,;$ा Aा-@; �I।²u 
�+@�Aा1  
   /o0�ा; �ा @/0 pr =I >$ाm&I @े pw=I >$ाm&I $� /ा)ा �ा$ा AI। �@ �ा; �े &L1ा) >ा@� =�ाो䬂 )े /�A;ा�े䜂 +1 
�� ्䵚-$-�? ;�ा /&� %े। $%ा �mAे䜂  ->्䵌ा @े .I =�-�$ �1 /&0ा �0ा %ा। -@,य  @�mा�$ +91=ा1 �I /�A;ा�� AI ->�्䵌$ %I। 
�mAे䜂  @ा�Am0 �ा ्䴺ा) %ा $%ा .ा?ा�े䜂 /े䜂 .I y-� 1�$I %I । +&े �े +I�े 1A�1 .I =े 1ा�)I-$� ्े䵌्䵔ाे䜂 /े䜂 +)ा +K#य 
@A0K� &े$I %I,$%ा @ा/ा��� �ा0य .I �1$I %I। �)��?य$ A/ �A @�$े AI  �� /o00J� �े �A) -$-/1ा्䴵m) @/0 /े 
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.I }9्䵔0ाे䜂 +Jy?K �I �े=; 1ा�)I-$� @;ाA�ा1 AI )AK AK$I %K �+$J @/0 �)े +1 >ा@) �= 0Jp �I@I }9%-$ @े 

-?� 0K_0$ा �= ्䵌/$ा @े z-z AK$I %K। 
 

         /े1े >K? �=?0 �ा �=9$ा1 0A AI  ��,/o0�ा;I) .ा1$ /े䜂 /�A;ा�े䜂 �े }9%-$ �ा -�्䵔# ्䵚9$J$ /o0�ा;I) .ा1$ 

/े䜂 /�A;ा�े䜂 �I 1ा�)I-$�, ?ा}/ि㼂�, @ा�9�L -$�, @ा/ा��� }9%-$ �I �ा)�ा1I +1 �=9$ा1 @े o00) ��0ा  �0ा AI  
$%ा /े1े >K? �=?0 �I @I/ा�� 0A AI  �� /ा्䵔 �J � /�$I0� 9्䵔K$ाे䜂 �I@े @Aा0� ्䵇�%ाे䜂, /Am=+K#य +I!I�, +J9$�ाे䜂, 
ऑ);ा�) =े-@ा��M@ $%ा +्䵔-+-्䵔�ा�े䜂 �I @Aा0$ा @े ��0ा �0ा AI। 
          �@ >K? �K +K1ा �1)े �I /े1I 0A +91�ल㉍+)ा AI  �� /े1I +1I�ल㉍+)ा AI  �� /o0�ा;I) .ा1$ /े䜂  >ाAI �=� @�mा�$ 

+91=ा1 �I /�A;ा�े䜂 1े 1ाि1I-, /े䜂 /Aቈ䢚=पK+ग .K-/�ा =1.ा�   क�ि㼂$J @ा/ाm0 /�A;ा�े䜂 �I }9%-$ ्䴵I )AK %I। �K �I 
+K#य:@m0 -@p AK$I AI। 
 

�$ ��o+#I: 
1. !ॉ. �L-े �ा1��!े,!ॉ.्䵦I=ा9$= �mAI0ा;ा;, /o00J�I) .ा1$I0 @/ा� �=� @�9�L -$, +L.95 

2. www.wikiwand.com 

3. !ॉ.्䵦I=ा9$= �>I=ाय&;ा;,/&ल㉍;I @�)$, +L.115 

4. !ॉ. �L-े �ा1��!े,!ॉ.्䵦I=ा9$= �mAI0ा;ा;,+L.96 

5.  =AI, +L.97 

6. =AI,+L.98 

7. =AI,+L.98 

8. amp.bharatdiscovery.org 

9. www.herzindagi.com 

10. =AI, 
11. !ॉ.�L-े �ा1��!े,!ॉ.्䵦I=ा9$= �mAI0ा;ा;,+L.99 

12. www.ingited.in 

13. =AI, 
14. @$I>��्䵖,/o0�ा;I) .ा1$, +L.48 

15. www.worldhistory.org 

16. =AI, 

http://www.wikiwand/
http://www.herzindagi/
http://www.ingited/
http://www.worldhistory.org/
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17. =AI, 
18. www.ichowk.in 

19. !ॉ.�L-े �ा1��!े,!ॉ.्䵦I=ा9$= �mAI0ा;ा;,+L.102 

20. =AI, 
21. =AI,103,204 

22. www.indiatimes.com 

23. indiathegesting.com 

24. leverageedu.com 

25. Hindivines.com 

26. www.sociologydiscussion.com 

27. hindi.gktoday.com 

28. http://cmcldp.org 

              

 

 

 

 

 

 

 

 

 

 

 

 

http://www.ichowk.in/
http://www.indiatimes.com/
http://www.sociologydiscussion.com/
http://cmcldp.org/


्䴺ा0 Vistaar - An Annual Interdisciplinary Research Journal                         

Volume 1, Issue 1: Feb – Mar 2024 

 
 

  

MDSMC – IQAC & RESEARCH CELL 135 

 

"}रI �े +Jy?ा}थ /े䜂 <�]- 0ा1I @� ?थ= 

1 @J�ि0ा .�=-/+? >J];ा औ1  2 !ॉ /Aे䜂्䵖 �JAा 
1M.A., Department of Hindi , Shri M. D. Shah Mahila College of Arts and Commerce 
2 M.A. Research Guide, Retd.AssociateProfessor, Shri M. D. Shah Mahila College of Arts and 

Commerce 

 

@ा1ा�> : 

 

 

=I/?� औ1 ;L��� @�}�L - @ा�Am0 /े䜂 }}र0ाे䜂 �े 0े� +Jy?ा}थ =रき?ि- Aै䠂। �- �- ?े= @J1ाे䜂 @े Aा1े Aै䠂, ��@I ?े=I 0े AI 
�0�I @Aा0-ा �I AI  +1�-J �ा�-ऋ�?0ाे䜂 0े �mAे䜂  }रI �ा +Jy?ा}थ 0AK �Aा। =े ?े�=0ा? }थ, �ा/, /K्䵌, @े �=1@ //थ �ा 
?ा�0m=-�0=ाथA �1 1AI }K। }रI �K m0ा� िे/ -;;?ा0, =ाm@� औ1 �=1A �े  े1े /े䜂 ि�--��/- �1 /?0ा �0ा। �@�े �@ 

z+ �K +Jy?ा}थ 0ा/ ?े0े /े䜂 �K-ाAI -1-I ��। �� �- }रI-�=/>थ �1/ +1 AI, ;�.� 1ा�� }=-�र-ा �े ;;�, -- 

@ा�m=0ा ्䵦I�ा�- 0े }रI-}ि-ा �K 00ा }=1 ?े�1 00ा �=/>थ �]ा ��0ा AI। @�-�/ाे䜂 (/ा-ा-�+-ा, िे/I-+�-) �K ;े�1 =े 

-ेA? @�=े?0>I; Aै䠂।  }रI �ा +Jy?ा}थ9 ��=-ा @�्䵇A 0ा/ �े 0Jz+ 1�0ा�े䜂 /� z+ा�0- y� AI। 1�0ा�? +^0े �K 0 ;@}थ  
�/�;र- �1-I Aै䠂, �=/>थ �े ;;� -ाo0 .I �1-I Aै䠂। 

/J_0 ब-िo : }रI �े �K- AK0े �ा @� ?थ , }=ा;�-0 �ा @� ?थ, 0ा1I �ा ?I=I0 z+ 

@ा�Am0�ा1 +0े @/0 औ1 +91=े> @े �J]ा AK-ा AI। +�@े =A 1�0ा�े䜂 �े /ाo0/ @े ि}-J- �1-ा AI। @ा} AI @ा} ��राे䜂 
�े /ाo0/ @े @/ा� �K 1े�ा���- �1-ा AI। +�@�े +ा@ �0 ?K0ाे䜂 �;ा�े䜂 �ा ्䴺ा0 AI  �@I /Aा0 >]]@0- Aै䠂  !ॉ. @ा�m=0ा 
्䵦I�ा�- �I। +�mAाे䜂 0े �े=; @ा/ा+�� �ा0थ AI 0AI -}क� @ा�Am0 ��- /े䜂 .I +0I +A�ा0 �ा0/ �I AI  ।   

<@ा�Am0 /े䜂 }रI @� ?थ AK0े @े +K=थ @ा/ा� /े䜂 }रI @� ?थ /?�ा� ?े0ा >Jz AK �0ा }ा। +Jy? @्䵈ाm/� @/ा� �� �@ा ?ा@ 

�ाA-ा }ा �K �@�ा �ि0 ?ा@ AK �@I;;� =A }}र0ाे䜂 �े /?/ाZ +1 +0ा �बⱍज़ा �/ा0े ;�ा। �@�K +0े �/I0 -0ा� 

1�0े �े ;;� ्䵦pा AI 0AK /?�ा0I -}क� /ा}/ि� .0 औ1 @ा/ा+�� .0 @े .I �mAे䜂   े1ा। }रI @� ?थ �ा �=?0 �@�े 

�/�ा1ाे䜂 �े ि�- @�े- �10ा औ1 �mAे䜂  �/�ा1 िाo- �1ा0ा }ा। }रI @� ?थ �I=0 �I �0 0�J�, 0�ा0I +I]ा �K 
�]- �10े �ा =@1 ?े 1Aा }ा �K @/ा� /े䜂 /?�ा� 0AK ?े 1AI }I। 0A }}र0ाे䜂 �I }}}�- +1 �?@K -Aा0ा, 0}ा}}}�- 
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}=I�ा1 �10ा �/? 0AK /ा0-ा, -}क� �@�े ;;� +ज़म⹍/े?ा1 --0ाे䜂 �K �K� �1  @/}0ा �ा �0?ा0 औ1 @/ा/ा0 �10ा 
�ाA-ा }ा।  

 }रI @� ?थ �I >Jz�- 18=K @?I @े +�?/I ?े>ाे䜂 /े䜂 /?�ा� ?े-I AI। +�?/ ?े>ाे䜂 /े䜂 }}र0ाे䜂 �I }}}�- >Jz @े AI Y1ा- }I 
+�@ �ा1? �=ाज़ -K -y- -ा1 � I ;े��0 �@�K ?-ा0ा �0ा। 18=K @?I /े䜂 0A ��?K;0 /J_0 z+ @े �.1 �1 @ा/0े 

�0ा। +�@�ा @1 �� /I1े-/I1े +K1े �=्䵫 /े䜂 +]0े ;�ा AI। +K1े �=्䵫 /े䜂 �@ ��?K;0 �I �� AI /ा?� AI  �� 8A/े䜂 /J]]- 

�ा�A�9।                         

   �@ ि�ा1 }रI @� ?थ �I >Jz�- y�। �� +K1े �=्䵫 /े䜂 }रI �� /Am=+K?थ /Joा AI। @�.ा=0ा�?, ��ा�्䵌ा�?, �=्䴺ा0, 

@ा�Am0, ;>्䵌ा, @/ा�>ा}रI0 o000 @े ;े�1 =I्䴺ा�0� >K/ाे䜂 -� �;0े =ा;I ��ाथ @�=ा?ाे䜂 औ1 ि�ा1ाे䜂 �े �े䜂 ्䵖 /े䜂 }रI 
AI। @/?0ाे䜂 @े >K�?- AK-I }रI �0 @ा1े -�/0ाे䜂 @े /J]- AK0ा �ाA-I AI  औ1 +0I /J]]- �े ;;� �K @� ?थ �@0े >Jz ��0ा 
=A �� .I �ा1I AI|= 1 

}रI �े �K- AK0े �ा @� ?थ :  

 }रI �े �K- AK0े �I +1�+1ा 0A �� =?ाो @े �;I �-I 1AI AI, ;े��0 +�@@े @/ा� �I .;ा� AK-I AI  -K �@ +1�+1ा 
;K� -?; ]0ाे䜂 0AI ?े-े Aै䠂  ?, ]0ाे䜂 @/ा� �I ;K�ाे䜂 �I@K� /े䜂 -?;ा= 0AK AK 1Aा AI।0ा1I �I @�=े?0ा �K =A ]0ाे䜂 @/� 

0AK +ा 1Aे Aै䠂| �@ �/ा1 +1 �� ��=-ा ;;�I �� AI  – 8/े1ा ;ा; 1��= 

<@/?0ाे䜂 @े �;I � 1AI 
+J1ा0I +1�+1ा /े䜂 , 
�K0े /े䜂 �]े 1A�1 - 
�K- .I �A;ा� ।= 2 

 <}रI �ा +Jy?ा}थ= �ा� @�्䵇A /े䜂 !ॉ. @ा�m=0ा ्䵦I�ा�- �I 0े </े1ा ;ा; 1��= �@ ��=-ा �े /ाo0/ @े �mAाे䜂 0े /�A;ा�े䜂  
�I +I]ा �े -ा1े /े䜂 --ा0ा AI  �� 0ा1I �े �I=0 /े䜂 =K �ा1 @े +ा�� /?0 �0�े ;;� ��-0ा ���ा1I AK-ा AI  ;े��0 ;K� �0�I 
+I]ा �K 0AI @/�-े Aै䠂  I  +�@ +Jy? =ा?I @/ा� /े䜂 ;K� +Jy? �K /Am= ?े 1Aे AI  =A 0AI @/�-े �I �@ }रI �े ि@= 



्䴺ा0 Vistaar - An Annual Interdisciplinary Research Journal                         

Volume 1, Issue 1: Feb – Mar 2024 

 
 

  

MDSMC – IQAC & RESEARCH CELL 137 

 

+I]ा �े �-0ा �0�ा �K� }}-m= AI 0AK AK�ा ।�}1 ;K� �mAे䜂  �K- ]0ाे䜂 @/�-े Aै䠂  }रI �I =�A @े AI =A @/ा� /े䜂 
@म⹍/ा�0- औ1 �}=ि- AK-े AI  । +ा91=ा91� = @ा/ा+�� }}ा0ाे䜂 +1 +0े }}-m= �K +ा0े �े ;;� @� ?थ �1 1AI AI  }}र0ा�। 

 }रI @K� �ा }=-�र �@/ा0 :                                      

 }}र0ाे䜂 �ा @� ?थ �+-L@्䵈ाm/� @K� �I �=�L �-0ाे䜂 @े AI  ]0ाे䜂 �� िा�I0 �ा;I0 .ा1- /े䜂 @/ा� /े䜂 }}र0ाे䜂 �K +0ाथo- }=-�र-ा 
िाo- }I ।@/ा� /े䜂 }}र0ाे䜂 �K @म⹍/ा0 औ1 �?1 िाo- }ा , �0�ा �� +0ा }=-�र }}-m= AK-ा }ा । ;>्䵌ा , �;ा , 
1ा�0I�- ,  1 +91=ा1 , =े? + 0 , 0Jp�;ा ,  J]@=ा1I �/? ्े䵌र /े䜂 =े +0I �� +A�ा0 -0ा0े �े ;;� ��ा? }I। 

  @/ा� �ा 0A z+ -- -?;ा �- �=?े>I �कᕍा�-ा�े䜂 0े .ा1- +1 �कᕍ/? �10े >Jz �1 /?� । =े /�A;ा�े䜂 �K -J1I q�� 

@े ?े�0े �=� �0�े }रIm= �ा A00 �10े ;�े । �=?े>I �कᕍ/? �-0े कᕍK 1 AK-े }े �� }रI -}ा -}च�0ाे䜂 �े �� @ा/K�A� 

-L1 +1 �ा�  @े /?� �ा-े }े। -- +?ाथ ि}ा �=�0� AK0े ;�I । ;K� +0I -}च�0ाे䜂 , }}र0ाे䜂 �K �=?े>I �कᕍ/?�ा910ाे䜂 
�I �J q�� @े -�0े �े ;;� औ1 �mAे䜂   1ाे䜂 �I �ा1 ?I=ा1ाे䜂 /े䜂 �I ? �10े +1 �==> AK �� । �A0े �ा /-;- 0A AI  �� A/ �@ 

/K; �ा1?ाे䜂 �K 0?े�ा 0AK �1 @�-े । �@;;� }रI �ा �K @� ?थ AI  0A =-थ/ा0 /े䜂 A1 0ा1I �े �0�I }}-m= �े ;;� -K 
@-@े -]I -ा/ा AI  �@�ा @I/ा @�-�/ @/ा� �I �=}}ा /े䜂 �� �=�L �-0ाे䜂 @े AI। +�@�ा ��/ार �0?ा0 AI  0ा1I @� ?थ। 
�� �@े @/ा� �0/ाथ? �I �=�0�-ा AI  +�@/े䜂 }रI - -}च�0ाे䜂 �K +0ा }=-�र �@/ा0 �/; @�े +�@/े䜂 =A �� -ा1 
�}1 @े }=��? �]ा0 .1 @�े। �0�े @+0ाे䜂 �K �]ा0 ?े0े �I �@I ि�कᕍ0ा /े䜂 !ॉ. @ा�m=0ा ्䵦I�ा�- �I 0े ��=-ा @�्䵇A <}रI 
�ा +Jy?ा}थ= �I 1�0ा �I +�@/े䜂 }रI �K +Jy?ा}थ �ा .ा�I?ा1 0AK @/�ा �ा-ा +0े +Jy?ा}थ �I िाoo- �े ;;� ;.m0 - 

;.m0 �1?ाे䜂 /े䜂 @� ?थ �1-I AI|= 3 

�@I @� ?थ �े @�?.थ /े䜂 }रI �े +Jy?ा}थ �ा� @�्䵇A /े ��=-ा AI  – ' K� � �े +ा1' 

< K� � "� ;े-ा AI  
औ1-ाे䜂 �ा �@/ा0 , 

=A m0+K?ाथ -0 �1 
.1-I AI  @-�ा +े� , 
�@�े /ा>0 /े䜂 
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An Online Study On The Experiences Of Mumbaikars Concerning  

The Lockdown Imposed Due To The COVID-19 Pandemic. 

 

IQAC, Shri M.D.Shah Mahila College of Arts and Commerce1 

 

1Associate Professor, Shri M.D.Shah Mahila College of Arts and Commerce 

Associate Professor, Shri M.D.Shah Mahila College of Arts and Commerce 

Professor, Shri M.D.Shah Mahila College of Arts and Commerce 
 

 

Mankind, today is staring at another pandemic, like the one the world faced in 1918 known as 

the Spanish Flu which resulted in the death of more than 50 million people worldwide The Spanish 

flu was first observed in Europe before it spread across the globe. In India, the first cases of the 

Spanish Flu were reported in Bombay, among the soldiers who arrived at the port of Bombay after the 

First World War. Over the next two years, the virus slowly spread to other provinces of India. 

 

The Covid-19 pandemic originated in China towards the end of 2019 and quickly spread across the 

globe. According to the latest statistics (December 9, 2020), more than 68.3 million people have got 

infected with coronavirus and more than 1.56M have succumbed to this virus, and the pandemic rages 

on even after a year of its beginning. In India, the situation is not different as per the latest data, more than 

9.74M have been detected with the virus, and the fatality due to this virus is 141K1. To contain the highly 

contagious virus, the Government of India taking a cue from other major economies decided to impose a 

nationwide lockdown on March 24, 2020. 

 

Lockdown and its suddenness of it posed serious challenges to common citizens. Millions of 

migrant workers were displaced, workers faced huge job losses, the economy was severely hit and the 

country gradually entered into a recession for the first time in history. Along with the economic 

challenges, the lockdown also posed emotional, psychological, and social challenges to the citizens. To 

understand how the citizens have coped with 

 

1 Wikipedia and JHU CSSE COVID-19

https://github.com/CSSEGISandData/COVID-19
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these challenges a study was conducted by the Research cell, Shri M.D. Shah Mahila College of Arts and 

Commerce.  

 

The objective of the study was to analyze how the respondents are coping with the challenges posed by 

the lockdown imposed due to the COVID-19 pandemic. In specific, the survey was an attempt to learn 

about the respondent’s 

1. Routine pattern 

2. Activities 

3. Acquisition of new sets of skill 

4. Pressures faced at the domestic front 

5. Experiences concerning the management of work from home 

6. View on the government policies after the imposition of lockdown. 

 

An additional and important objective of the study was to understand whether there was any gender 

difference in the responses of the respondents facing the onslaught of COVID-19. 

 

An online questionnaire consisting of 41 questions was developed and administered to 341 respondents 

across Mumbai Metropolitan Region. The respondents belonged to a varied occupational (banking, 

service, professionals, government officials, research analysts, students, homemakers, etc., )and 

educational backgrounds (Higher High School, Diploma, Bachelor's Degree, Master's Degree, M.Phil. & 

Ph.D. 

 

A few of the facts which have emerged from the study are – 

 

Routine has got affected due to the imposition of the lockdown. The study has looked into the 

routine of the individual from the point of view of his/her eating habits, sleeping schedule, and fitness 

level. The first victim of lockdown is the sleeping schedule and sleeping hours of the respondent. The 
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results of the study reveal that the majority of the respondents (on average 74% of the respondents) are 

experiencing a change in their sleeping schedule and an increase of sleeping hours and this trend is 

common both for males and females. 

 

The lockdown appears to 

have promoted the culture of the 

consumption of healthy and 

nutritious food. As we see, 80% of 

the respondents have indicated 

that their consumption of healthy 

and nutritious food has 

 

 

 

 

increased during the lockdown period. The consumption of fast and fried food has not taken the fancy of 

large respondents, as only a small portion of respondents have agreed their consumption of fast and 

fried food has increased during the lockdown and the majority of them belong to the age group of 21-30. 

 

Likewise, Lockdown has created two groups of individuals, one group consists of fitness freaks 

and the other lazybones. This reflection is generated due to the divergent trend provided by the study. 

On one hand, we can see that 48% of the respondents have indicated that lockdown has helped them to 

improve their physical fitness level and on the other hand, we have 39% who believe that lockdown has 

made them lethargic & lazy. 

 

Lockdown confined individuals into their homes which posed questions on how to keep oneself 

busy and occupied. To understand the mediums used 
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by the respondents to involve themselves, the study included questions on the various modes of 

engagement used by the respondents. The results of the study have indicated that respondents to entertain 

themselves have increased their dependence on OTT rather than on the Set-Top box. 

This is because 59 % of 

respondents have increased their 

time watching content on the OTT 

platform and it only 52 % of 

respondents have increased their 

time watching content on the STB. 

Likewise, it is 

 

 

 

noticed that more people are relying on news channels to keep themself updated, as more than 65% of 

respondents have increased their time watching different news channels. Also, they have increased their 

social media presence. As it is noted that more than 73% of the respondents have admitted that they have 

increased their presence on social media. Gaming activity does not appear to be a popular medium to 

engage oneself, as only 36% of the respondents have admitted that the time devoted to gaming activities 

has increased during the lockdown. Another noticeable aspect is that there is no much difference in the 

trends observed among the tools used by males and females in engaging themselves. 

 

To understand whether the lockdown period was fruitfully utilized by the respondents to acquire 

new knowledge, the questionnaire included questions on reading activities, writing activities, online 

courses, creation of E-content, etc. The results of the study indicate that the respondents' new learnings 

have happened more from enrolment in online courses followed by reading and 
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from the creation of e-content. Writing activities appear to have taken a back seat during the lockdown 

period. 

The popularity of the online courses 

for new learnings is evident from the 

strong 73% of respondents agreeing 

that there is a spurt in the enrollment 

for the online courses. Similarly, we 

see reading has been popular with 

 

 

 

the respondents as 68% of them believe that reading has increased during the lockdown. Also, we see 

enrolment of the online courses and reading is more popular among the students and the teaching 

fraternity. In this aspect also it was observed that there are no visible differences in the tools used by 

men and women for acquiring new learnings. 

 

Work from home demands a fine balance between office and household activities. This balancing 

act generates pressure on individuals. To understand this pressure created by lockdown a series of 

questions about cooking activities, cleaning activities, cohesiveness among the family members, 

communication and interaction with the family members and friends, time spent playing with children, 

conflict among the family members, etc. were inserted into the questionnaire. The results of the study 

point out that the lockdown has improved the involvement of both males and females in the household 

chores, as well as their interaction with the family members and friends, have seen an upward 

movement. Approximately, 84% of the respondents have agreed that their participation in household 

activities has increased. Also, the lockdown has helped to improve the family ties of the respondents as 

78% of the respondents have agreed that lockdown has helped 
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to increase 1), Cohesiveness among the family members, 2) Communication and interaction with the 

family members and friends, and 3) playing times with children. 

Lockdown forced individuals 

to spend more time indoors but that 

has not caused a surge in the conflict 

among the family members but 

indeed the frustration level has 

increased among the respondents. 

Since only a 

 

 

 

 

small percentage (31%) of respondents agree that forced detention at home has increased conflict 

among the family members but overwhelming respondents agree (46%) that the frustration level has 

increased due to a larger amount of time spent at home. 

 

The study also tried to review the anxiety and stress levels caused by the lockdown. The results 

of the study indicate that Lockdown has increased the anxiety and stress levels of the respondents. 

Anxiety appears to emerge from the – 

a) Fear of not receiving salary on time. 

b) Anxiousness to meet the daily requirements of the family. 

c) Concerns about the health of old age parents. 

d) Fear of contracting COVID-19. 

 

Approximately on an average, 66% of the respondent are experiencing an increase in anxiety due to the 

above factors. 

Also, Lockdown has increased the physical stress level among the respondents on account of the 

balancing act required to manage both 
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household and work. 64% of the respondents have agreed that managing work from home along with 

the household work and managing children has increased physical stress levels. Again it is noted that 

the stress element has moreover equally increased for both men and women as 60% and 65% 

respectively have agreed to this fact. 

Lockdown has developed a new work culture that is work from home (WFH). To understand the 

implication of work from home culture, questions were designed in the questionnaire. Work from home 

has been well accepted by the respondents, as more than 68% of the respondents have agreed that it is a 

positive experience rather than a negative one. But an interesting aspect is that both men and women 

equally believe that work from home is a positive experience as 66% and 68% respectively have agreed 

to the fact. When we prod into the causes of why work from home is a positive experience there we see a 

difference in the responses of men and women. For women along with the freedom to work as per one's 

convenience and less of traveling, another 

significant cause for them to work 

from home is that it leads to less 

pressure to manage family but for 

men, it is primarily due to freedom to 

work as per one's convenience and 

less of traveling. 

 

 

Work from is a negative experience only for 34% of respondents and generally, it is due to 

divisive factors like a distraction at home, challenges faced in getting uninterrupted internet access, lack 

of control over the team members, etc. But for women respondents, distraction at home is the primary 

cause of their aversion towards work from home. Customer relationship is a 
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victim of work from home and the majority (56%) of the respondents also agreed to this fact. 

The major fallouts of the lockdown have been on the economy and migrant workers. To revive 

the economy and support the migrant laborers, a series of steps were initiated by both local, state & 

central governments. The study has included questions to apprehend the viewpoint of the respondents 

with these policies. As mentioned above the major fallout of the lockdown will be borne by the economy, 

not for a short span but a longer period. The majority of the respondents also subscribe to this view as 

89% of the respondents have agreed that the economy is going to be hit for a longer period due to the 

Pandemic. 

When we review the responses 

of the respondents with the reference to 

the actions taken by the different levels 

of government to contain the spread of  

 

the virus, we find that the 

actions of the central government have 

received a 

higher level of appreciation as against the state government as 42% of the respondents have expressed 

their satisfaction with the actions initiated by the central government but the approval level drops to 34% 

concerning the actions of the state government. 

The action taken by the government to support the migrants has also received the approval of 

the respondents as we see 47% of them are in support of the steps initiated by the government agencies 

to lend a helping hand to the migrants during the time of the pandemic. 
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There is big approval on the 

part of the respondents on the need for 

the government to increase its 

expenditure on public health so that in the 

future a pandemic-like situation is 

better managed. 86% of the respondents have expressed their affirmation to increase public expenditure on 

health-related activities. 

 

 

Conclusions 

 

Lockdown opened us to a new work culture of work from home and also confined us to the territory of our houses 

due to the restrictions placed by authorities on physical movement. The impact of these changes has been both 

positive and negative. The first victim of this variation is the change in the sleeping schedule and an increase in 

the sleeping hours. Followed by an increase in watching entertainment programs more on the OTT platform and 

than on the traditional TV channels. Just entertainment programs were not enough to engage individuals so he/she 

increased his/her presence in the social media and glued more to news channels to learn the happenings in the 

outside world. Confining yourself to one's own house for a long time has triggered higher frustration levels among 

individuals. Lockdown also has increased the individual's anxiety and physical stress levels. The anxiety level 

increased due to the - fear of not receiving salary on time, anxiousness to meet the daily requirements of the family, 

concerns about the health of old age parents and, fear of contracting COVID-19, and his physical stress level 

increased on account of the balancing act required to manage both household and work. Lockdown also has positive 

takeaways like promoting the culture of the consumption of healthy and nutritious food. Traditionally Indian men's 

involvement in household chores is limited but the results of the study point out that the lockdown has improved 

the involvement of both males and females in household chores also there is an increase in the interaction between 

family members and friends. 

The policies initiated by the government to control the spread of the virus and to support the migrant 

workers are well received particularly the steps initiated by the central government. The study indicates unanimous 

support for increasing public expenditure on health infrastructure so the future pandemic-like situation can be 

well controlled and also there is a strong belief that the impact of the lockdown on the economy will be a long-drawn 

one. 

A noticeable aspect of the study is there is no major difference in response based on gender for e.g. there 

appears not much variation in the tools used by males and females in engaging themselves. 
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